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Market
OVERVIEW

The Union Budget 2021-22 is a clean 
sweep in terms of addressing the 
right need of the economy. Also it is 
delivered at a time when the pandemic 
has created big dislocation to the 
economy and government resources

In such scarcity, to come up with a 
Budget which is more pro-growth 
and capex spending oriented is a 
bold move worth appreciating. The 
Finance (FM) Nirmala Sitharaman 
understood the need of the hour, 
which is more government spending 
rather than being at the fence to 
defend the fiscal deficit is reflected 
in her budget speech. Fiscal deficit 
for this year at 9.5% and for FY2022 at 
6.8% was way beyond fiscal prudence 
norm but was not alarming to pay 
attention to. The agenda of capital 
formation, allocating resources for 

growth and pushing the economic 
activity further without tinkering 
with any tax related ambiguity is 
a sensible move to make. Market 
participants and corporate India, 
before the budget were worried 
about the scarce resources and a 
natural fallout anticipated out of this 
was an increase in tax incidence on 
the corporates.Quite contrary to it, 
FM alleviated concerns of raising 
taxes to raise resources and fund 
the growth expenditure, by her 
budget document. It rather focused 
more on growth and recovery of 

the economy. As for the growth, if it 
were to happen in full swing in year 
2022, revenue buoyancy in terms 
of tax collection and disinvestment 
targets (if fulfilled) would be enough 
to bridge the wide fiscal gap. Capital 
formation in roads, bridges, railways, 
healthcare spend, manufacturing, 
textile, affordable housing, education 
and other infrastructure related 
sectors were the key spending 
targets for the government. FM 
since the lockdown along with RBI 
has been coming and addressing 
issues arising out of pandemic till 
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this time was meaningful in every 
aspect in mobilizing the economy 
and now finally the budget has lived 
upto the pace and momentum of the 
government in extending its support 
to the economy, and alleviating 
concerns of various strata of the 
economy.

Nominal GDP growth for FY22 is 
pegged at 14.4% from an estimated 
contraction of -4.21% for this year. 
Net market borrowing of Rs 9.25 Lac 
crore and Gross borrowing of Rs 12 
Lac crore is targeted for FY 22 by the 
government. Capital expenditure 
sharply projected higher at Rs 5.54 
crore from this year expectation of 
Rs. 4.39 crore is clearly reflective 
of the intent of the government. 
Total expenditure projected at Rs. 
34.83 lac crore is almost flattish 
YoY. Tax collection expected at the 
same growth of 14% as Nominal 
GDP growth looks to be modest and 
have the chance of overshooting 
on the upside. Because, the kind 
of corporate earnings recovery we 
are seeing all across, it looks that 
the govt., will see much better tax 
buoyancy than what it has budgeted 
for in FY22, provided the pace and 
tempo of the growth dynamics 
continues. The government is doing 
things right to fuel it further by its 
stance of pro-growth budgetary 
allocation.

All said, it is a pro-growth budget, 
where no negative is a key positive 
and add to it the right capital 

allocation stance without worrying 
for the fiscal deficit and rather 
focusing on spending to boost 
economy is a real kicker. Add to 
it, keeping the tax regime stable 
without tinkering had been a 
sensible move. Also supporting 
domestic industries wherever 
required by bringing in custom 
duty and pushing the agenda of 
Atmanirbhar Bharat and a Self-
Reliant India is the hallmark so far 
by the FM and the BJP government. 
For more detail on budget financials 
and key sector to benefit, detail 
budget analysis is presented inside.

Things are falling in place and 
stars are aligned for our pragmatic 
and bold PM Sri Narendra Modi. A 
visionary in true sense as he could 
see things intuitively which is beyond 
the realm of possibility of an ordinary 
person. His push for digital and a 
technology enabled Indian economy, 
way ahead of the pandemic, starting 
from Demon, GST and then now 
post pandemic, and when the world 
is echoing this in consonance is no 
short of a surprise. The digital push 
with pandemic setting in, is fast 
forwarded in an accelerated manner. 
His other push for a Aatmanirbhar 
Bharat is again a terrific vision 
ahead of all, because now we all are 
talking about being local as well as 
global, China+ one strategy talked 
unanimously by the corporate India 
and globally, purely based on facts of 
seeing the transition as they talk to 
clients, seeing enquiries from global 
players and experiencing increased 
demand because of supply chain 
disruption both global and local.

For the third quarter, result have 
been nothing short of spectacular 
for India Incuntil now. Corporates 
from mid-sized to large, all are 
delivering exceptional result based 
on actual demand and volume 
growth. Large companies like, 
Asian Paints, Pidilite, Ultratech, 
HUL, Britannia, Maruti, Dabur, 
Tata Consumer. Bajaj Auto, Havells, 
Crompton Consumer, companies 
from the tiles and ceramics space, 

chemicals, pharma APIs, plastic 
component, auto ancillary, tyre, 
cement, home textile exporters, 
capital goods etc, are seeing huge 
real volume growth, which they have 
not witnessed for quite a long period 
of time is unprecedented. Not only 
with the manufacturing companies, 
the service sector companies like the 
IT, new age digital platform-based 
business and others are seeing strong 
tailwinds in terms of deal wins, client 
acquisition and subscription traffic 
rising. If these are initial signs of 
our state of economy and corporate 
India, the budget presented by the 
FM is only going to add fuel to the 
fire in our endeavor to reaching an 
exponential growth trajectory, and 
hence worth its effort.

Only noticeable trend from the 
commentaries of corporate India 
from their Q3 result is the accelerated 
pace at which larger corporates are 
gaining market share from domestic 
smaller players and also taking 
advantage of supply disruption from 
imports and also taking benefit of 
the sentiment and support laid out 
by the government in its rhetoric of 
Atmanirbhar Bharat and Self-Reliant 
India is worth noticing the spirit in 
action. The market space vacated by 
unorganized players (SMEs and small 
players) because of the pandemic 
and their weak financial positioning, 
limited distribution network and 

The agenda of capital 
formation, allocating 
resources for growth 
and pushing the 
economic activity 
further without 
tinkering with any 
tax related ambiguity 
is a sensible move to 
make.

The kind of 
corporate earnings 
recovery we are 
seeing all across, it 
looks that the govt., 
will see much better 
tax buoyancy than 
what it has budgeted 
for in FY22, provided 
the pace and tempo 
of the growth 
dynamics continues.
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less digital acquaintance is worrying 
from unemployment perspective. 
Though this is an established trend 
in global developed countries and 
India is witnessing the organized 
players are getting market share post 
the pandemic at an unprecedented 
and accelerated pace. Hence leaders 
from across industries and sectors 
who have the financial muscle 
power, greater distribution network 
and better brand acceptance (both 

in terms of service deliverance 
or product portfolio) are worth 
taking investment bets on. Sectors 
with tailwinds like the real estate 
and the building material space, 
capital goods, IT, Insurance, Agri, 
Pharma-APIs, Chemical, PLI 
and Manufacturing/Electronics/
Consumer Durables, Textile exports, 
Cement, Solar equipment’s, Digital 
platform-based business are worth 
exploring for the next wave of 

growth for Corporate India. FM 
with her Budget 2021-22 has done 
its bit of facilitating growth, rest 
is up to Corporate India to rise to 
the occasion and grab the growth 
opportunity present both in India 
and globally. We seem to be entering 
a virtuous cycle of optimism and 
opportunity with renewed vigor this 
decade starting 2021.

Paras Bothra
President - Equity Research (Retail)
Email - paras@ashikagroup.com
Phone: +91 22 6611 1700
Direct: +91 22 6611 1786
Mobile: +91 98203 97061

Budget Financial
(Rs. Cr.) FY20 (A) FY21 (BE) FY21 (RE) FY22 (BE) % change 

over BE
% change 
over RE

1. Revenue Receipts (2+3) 1684059 2020926 1555153 1788424 -11.5% 15.0%

2. Tax Revenue (Net to Centre) 1356902 1635909 1344501 1545396 -5.5% 14.9%

3. Non Tax Revenue 327157 385017 210652 243028 -36.9% 15.4%

4. Capital Receipts (5+6+7) 1002271 1021304 1895152 1694812 65.9% -10.6%

5. Recovery of Loans 18316 14967 14497 13000 -13.1% -10.3%

6. Other Receipts 50304 210000 32000 175000 -16.7% 446.9%

7. Borrowings and Other Liabilities 933651 796337 1848655 1506812 89.2% -18.5%

8. Total Receipts (1+4) 2686330 3042230 3450305 3483236 14.5% 1.0%

9. Total Expenditure (10+13) 2686330 3042230 3450305 3483236 14.5% 1.0%

10. On Revenue Account - of which 2350604 2630145 3011142 2929000 11.4% -2.7%

11. Interest Payments 612070 708203 692900 809701 14.3% 16.9%

12. Grants in Aid for creation of capital assests 185641 206500 230376 219112 6.1% -4.9%

13. On Capital Account 335726 412085 439163 554236 34.5% 26.2%

 14. Revenue Deficit (10-1) 666545 609219 1455989 1140576 87.2% -21.7%

       (as % of GDP) (3.3) (2.7) (7.5) (5.1)   

 15. Effective Revenue Deficit (14-12) 480904 402719 1225613 921464 128.8% -24.8%

       (as % of GDP) (2.4) (1.8) (6.3) (4.1)   

 16. Fiscal Deficit [9-(1+5+6)] 933651 796337 1848655 1506812 89.2% -18.5%

       (as % of GDP) (4.6) (3.5) (9.5) (6.8)   

 17. Primary Deficit (16-11) 321581 88134 1155755 697111 691.0% -39.7%

       (as % of GDP) (1.6) (0.4) (5.9) (3.1)   
Note: GDP for BE 2021-2022 has been projected at Rs. 22287379 crore assuming 14.4% growth over the estimated GDP of Rs. 19481975 crore for 2020-2021 (RE)
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Our economy will 
grow at 10% 
in 2021-’22 in 

real terms, by the end of 
next year, we will reach 
pre-Covid level. Growth 
will be in positive figures 
in the fourth quarter of 
2020-21. RAJIV KUMAR, 
Vice-Chairman, NITI 
Aayog

Indian equity market 
is expected to deliver 
low-to-mid dou-

ble-digit returns over the 
next three to five years. 
We have been surprised 
by the recovery in the 
Indian market, but even 
at current levels, the 
market cap-to-GDP in 
India is still not exces-
sive….PRASHANT JAIN, 
Executive Director and 
Chief Investment Officer 
(CIO) of HDFC Mutual 
Fund

Good governance 
structure 
constitutes the 

first line of defence on 
financial stability. An 
effective early warning 
system is necessary. 
Risk management in 
banks and NBFCs should 
evolve with changing 
technology and inter-
national best practices… 
SHAKTIKANTA DAS, RBI 
governor

Earnings that have 
been depressed 
for a few years 

are showing reasonably 
strong growth. We are 
entering into an earnings 
upgrade cycle after a 
long time and valuations 
should moderate as 
earnings normalize…. 
MAHESH PATIL, CIO 
(equity), Aditya Birla Sun 
Life AMC

Though COVID-19 
and the subse-
quent lockdown 

left a trail of economic 
devastation on most 
countries, India can 
potentially build upon 
three positive aspects- 
push in the rural econ-
omy, stronger federalism 
and a huge consumption 
base… DUVVURI SUB-
BARAO, former governor

If India has to grow at 
9-10% over a three-de-
cade period, it must 

be open, it must be an 
integral part of the global 
economy. It must be an 
integral part of the global 
supply chain… AMITABH 
KANT, CEO, NITI Aayog

In order to become a 
$5 trillion economy, 
India needs to have 

more banks and a cor-
porate with a good set of 
ethics and a strong brand 
might just be the right 
candidate…. ADITYA 
PURI, Former CEO HDFC 
Bank

In India, we emphasise 
the medical area 
and that does not 

mean pharmaceutical 
but medical services 
is one area; education 
is another area. Third 
is anything related to 
infrastructure, manufac-
turing equipment used 
for infrastructure and 
home building…. MARK 
MOBIUS, Founder, 
Mobius Capital Partners

A Budget for growth 
with next-gen 
reforms. Focus on 

healthcare, infra, finan-
cial sector. A stable tax 
regime, higher borrow-
ings for capex. Specific 
reforms: disinvestment 
& monetization, opening 
up of insurance, cleanup 
plan for stressed assets. 
Sign of a self confident 
India…. UDAY KOTAK, 
CEO of Kotak Mahindra 
Bank

Good to hear of 
the focus on 
strengthening 

the #apprenticeship 
initiatives... this is a must 
do for India to bridge 
the skill gap. Also, great 
to hear of the increased 
focus on R&D!!! This was 
long due.  The National 
Research Foundation will 
have outlay of 50,000 
Cr over five years. Will 
be imp to ensure it 
gets used for the right 
priorities. ….. NASSCOM 
President DEBJANI 
GHOSH

PROMINENT 
HEADLINES 
JANUARY 2021
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This budget has been 
fairly stimulative and 
more importantly I 

really appreciate the way 
government has commit-
ted to asset monetisation. 
There are range of instru-
ments available for asset 
monetisation from roads, 
to warehouses, to transmis-
sion lines, to either assets 
of the government and 
this all resources are being 
reinvested for creating 
further assets. So govern-
ment is not only monetising 
resources but also reinvest-
ing the same to create a 
virtuous cycle. So net-net 
a fairly supportive budget 
from a growth point of view 
to equity market… NILESH 
SHAH, MD of Kotak Mahin-
dra Asset Management

Focus on health in 
Budget is testimony 
to India’s commit-

ment to fighting COVID. It 
also shows India’s commit-
ment to building stronger 
health systems. Right from 
the beginning, India has 
been pro-actively handling 
pandemic. DR POONAM 
KHETRAPAL SINGH, 
Regional Director, WHO 
South-East Asia,

FM spoke of 6 
prominent pillars, 
with the topmost 

pillar being health & well 
being. Investment in the 
health sector has risen 
137% which is 2.47 times 
more than our last year’s 
Budget estimates. This is 
an achievement in its own… 
Union health minister DR 
HARSH VARDHAN

Combination of 
Pujara & Pant 
innings - consis-

tency and flamboyance! 
Steady focus on infra, 
commercial laws, ease of 
business with big shots 
of monetising PSU assets, 
new divestments, insur-
ance FDI. India won in 
Australia. Now India shall 
rise above in new world 
order!.... HARSH GOENKA, 
Chairman, RPG Enterprises

Huge outlay of 
capital which the 
finance minister 

has laid out is not for one 
year, all the announce-
ments were for three to 
five years. So we have a 
road map of three to five 
years and that would lead 
to a big capital formation 
and a virtuous cycle of 
capex seems coming 
back…. SUNIL SINGHANIA, 
Founder, Abakkus Asset 
Manager,

Central banks should 
take a pretty 
cautious approach 

to withdrawing any kind 
of support measures. 
accommodative monetary 
policy is not a major risk to 
runaway inflation, given the 
major central banks’ track 
records of undershooting 
their 2% inflation targets…. 
GITA GOPINATH, Chief 
Economist of the Interna-
tional Monetary Fund (IMF)

The government has put 
special focus on building 
infrastructure, including 
roads, bridges, ports, power 
generations, among others. 
There was also a special 
focus on the healthcare 
sector. Overall, the Centre 
thought about giving a 
great impetus to the econ-
omy… NIRMALA SITHARA-
MAN, Union Finance Minister 

Union Budget had the 
vision of ‘Aatmanirbharta’ 
(self-reliance) and addresses 
all sections of society. 
This Budget has a special 
focus on strengthening 
the agriculture sector and 
boosting farmers’ income. 
Villages and farmers are at 
its heart. We have taken the 
approach of widening new 
opportunities for growth, 
creation of new opportuni-
ties for our youth, giving a 
new dimension to human 
resources, develop new 
sectors for infrastructure 
development, and moving 
towards technology and 
bringing new reforms in 
this Budget…  NARENDRA 
MODI, Prime Minister 
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Interview date January 23, 2021

On market outlook & safeguarding 
wealth
  Bear and bull markets are part and 

parcel of life and asset allocation is 
the key. However, nobody can time 
the markets and thus averaging while 
buying in a falling market and partly 
selling at every top in a disciplined 
manner is the best approach. 

  Luck might favour once or 
twice however to hone the skill of 
disciplined investment is the only way 
to make money.

On segregating between high & low 
quality stocks, particularly in a bull 
market for new investors
  Invest in businesses which are real, 

generates return than their cost of 
capital, promoters doesn’t take you 
for granted, believes in corporate 
governance, promoter is working for 
the company. 

  Try to build a portfolio of 

companies which you believe 
are good businesses run by good 
managers and available at good 
prices.  

Sectors which would outperform
  Contract manufacturing is picking 

up, huge opportunity is evolving in 
global supply chain management 
as companies move out of China, 
similar to the one IT companies 
witnessed with Y2K.

  For instance, in consumer 
durables and electrical appliances, 
all those companies which get 
aligned with global supply chain will 
have Y2K moment. Their businesses 
can grow 5x,10x, 20x from current 
levels, choosing wisely is the key. 

  In IT there were successful stories 
like TCS, Infosys, Wipro, HCL 
Tech, Tech Mahindra while there 
were spectacular failures like BSQ 
Software, Silverline, frauds like 
Satyam too.

Other themes which carry tailwinds
  For next twelve months, home 

improvement as a sector would do 
well. Because of work from home 
culture, there is real consumer 
demand in real estate. 

  Post normalization and inoculation, 
there will be pent up demand for 
paints, tiles, furniture, fixture, 
fittings, cables, wires, electricals, 
consumer durables. 

  Primary and secondary demand 
combined; home improvement 
would witness tremendous growth 
supporting demand across cement, 
wires, cables, plastic furniture, 
paints, tiles, consumer durables & 
staples.

On tremendous uptick in Q3FY21 
corporate earnings
  Nifty 50 companies profit for 

Q4FY20: Rs 50,000 cr; Q1FY21: Rs 
45,000 cr; Q2FY21: Rs 1,10,000 cr 
(against expectation of Rs 65-85,000 
cr). This is the highest quarterly profit 
by India Inc. 

  There is a difference of opinion 
between Bulls and Bears, although so 
far Q3FY21 results have been in favour 
of Bulls. 

  Volume growth has been in range 
of 20-30% for some of the consumer 
players, suggesting economy is 
growing at 20% plus. 

On Organized vs Unorganized theme
  Players like Asian Paints, Kajaria 

Ceramics, Havells have been 

Mr. Nilesh Shah - MD, Kotak Mahindra 
AMC Ltd.

Q&A WITH MD

Bear and bull 
markets are part and 
parcel of life and 
asset allocation is the 
key. However, nobody 
can time the markets 
and thus averaging 
while buying in a 
falling market and 
partly selling at every 
top in a disciplined 
manner is the best 
approach. 
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delivering strong growth led by 
market share gains from unorganized 
players. 

  Covid-19 has hurt MSME players 
who have dearth of liquidity, 
management capabilities and 
operate in niche markets. When their 
businesses stop, they don’t have 
sufficient skills to bounce back and 
that’s here they are losing market 
share. 

  Implementation of GST is also 
bringing results, MSME players 
hinged on arbitraging tax has gone 
away. In short, there is undoubtable 
shift from unorganized to organized 
sectors across industries.

Outlook on private capex
  private capex has remained 

constant over last eight years. As % 
GDP, private capex has fallen just 1% 
(or almost constant) against general 
perception of no private capex. 

  Real challenge is household 
investments in real estate, from 16% 
of GDP it has come down to 11%.

  There seems to be alignment 
of stars for revival of real estate. 
Triggers are: RERA, low rates on 
home loans, need for an extra room, 
concession of stamp duty by few state 
governments, soft house prices for 
last 5-7 years. 

  Housing and construction can 
grow from 6% of GDP to double digit. 
Recent expansion plans of Ultratech 
and Grasim’s plans to enter paints are 
all based on the same view.

Budget outlook and Govt. coffers
  Govt. is sitting on huge assets and 

has to liquidate the same and think 
innovatively and there are enough 
resources available in India to fund 
our legitimate requirement.

View on Gold
  Gold usually does well when 

interest rates are low and liquidity is 
high. We last witnessed such a huge 
rally between 2008 & 2011 when gold 
prices moved by $750 from Sep’08 to 
Sep’11. 

  Gold prices are expected to give 
good returns over fixed income over 
next 3-5 years as low interest rates 
and high liquidity sustains. 

  One of the major risk factors of 
investing gold in India is import duty 
of 12.5% and anyone willing to accept 
this risk, it is worth investing in gold.

View on PSU banks
  PSU banks have lots of value but are 

not clear of their objectives- whether 
to generate return for shareholders, 
work for employees, society or Govt. 
Since they have so many objectives, 
they are not able to focus on 
shareholder value creation. 

  They also have a disproportionate 
salary structure where junior 
level employees earn more when 
compared to private banks while the 
same doesn’t hold true for senior 
management posts thus cannot afford 
talents and they also have to work in 
restrictive environment. 

  Thus, as an investor one has to buy 
them cheap and sell cheap as well.

Take on insurance sector
  General insurance has a preference 

over life insurance. In general space, 
50% market share is with private 
sector companies and would 
continue to grow at faster rate than 
PSUs thus create lot of value for 
shareholders. 

  In life insurance, LIC is big and its 
IPO will rerate others too. 

  Fundamental difference between 
life insurance and mutual funds is 
transparency where in mis selling, 
costs are borne by the distributor 
but in life insurance it is the 
consumer/investor. Eventually 
insurance has to become as 
transparent as mutual funds and will 
affect their valuations from present 

levels.

Outlook on EVs in commercial space
  There are far and few in between; 

China has taken a huge lead and more 
than half of electrical commercial 
vehicles are made by China. 

  In India the journey would more 
likely be from internal combustion 
engines (ICE) to hybrid vehicles and 
then to electrical vehicles. 

  Except Mahindra, there are no 
electrical commercial vehicle, one 
Chinese co. has invested in an India 
company however production haven’t 
been significant. 

  Over next 10-15 years, hybrid 
manufacturers would have a better 
opportunity at growth than pure EVs. 

Sectors driving steel consumption
  Real estate industry is the largest 

consumer of steel and right now real 
estate activities are moving up having 
bottomed out. 

  Automobiles also consume fair 
amount of steel as the industry have 
moved forward. 

  Railways, freight corridor, road 
construction have undoubtedly 
consumed steel as activity picked up 
in last five years. 

  Today steel industry is fairly 
diversified one and they actively 
export whenever there is opportunity. 
Players have protected themselves 
against imports and against Russian 
and Chinese dumping. 

  From shareholders point of 
view, companies which focused on 
domestic done far better than globally 
diversified players. 

View on Interest rate
  Depends on how RBI deals with 

Over next 10-15 
years, hybrid 
manufacturers 
would have a better 
opportunity at 
growth than pure 
EVs. 

Govt. is sitting on 
huge assets and 
has to liquidate 
the same and think 
innovatively and 
there are enough 
resources available 
in India to fund 
our legitimate 
requirement.
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the current economic situation will 
determine the interest rate.

  Short term interest rate is expected 
to rise as RBI is looking to raise 
reverse repo rate gradually and in 
a calibrated manner so that the gap 
between repo rate and reverse repo 
rate comes down to historical level 
of 25bps from 65bps now. Hopefully, 
mid to long term rate will not go 
up substantially. So, there will be 
flattening of yield curve rather than 
parallel movement in interest rate.

  10-year G-Sec is expected to be in 
the range of 5.75% - 6.25%.

  One cannot ignore the other 
parameters influencing interest 
rate like inflation, fiscal deficit, 
borrowings, currency, among others.

On Concerns from high PE ratio and 
lower earnings 
  Investors always have to be 

optimistic, pessimism sound 
intelligent but doesn’t make money

  In last 20-25 years, the Indian 
economy, political scenario and stock 
market has improved considerably 
in almost every aspect. It’s all about 
taking volatility, volatility can be your 
friend, or it can be your enemy. So, 
be optimistic for next 20-25 years, 
never lose hope on India, we are in a 
far better shape than what we were 
25 years ago and next 25 years will 
create far bigger opportunity than the 
previous 25 years.

Dependency on FPI Flow
  India is no longer dependent alone 

for investment from US. We are 
getting investment from all around 
the world. US money flow alone won’t 
have material impact on India’s FPI 

flow. Money flow depends on the 
better growth opportunity we provide 
as brand India is far more superior 
than any other country. 

View on dollar Index

  Dollar Index has already fallen, 
now there is limited room to go 
down. While in the short term it can 
be weaker due to ongoing talk of 
stimulus but room to go down further 
is limited

View on NBFC sector
  NBFC sector is a very large 

sector which comprises Housing 
Finance, Commercial vehicle 
finance, Passenger vehicle financing, 
Personal Loan financing, Real Estate 
Infrastructure Financing etc. Hence 
all of them will behave in a varied 
manner. So, to evaluate NBFCs 

one need to look forward for two 
important things

  Whether the company will be able 
to raise capital or not, either be it 
equity or debt. Whether it takes Public 
Deposits, whether MFs & Insurance 
invest in their debentures. Whether 
it is able to generate Bank Financing, 
plans to raise money globally, Retail 
Fixed deposit present or not will all 
determine the company’s ability to 
grow.

  Secondly one needs to determine 
where the raised capital is being 
deployed. Credit culture is important 
as whether the company is able to 
ensure that the money lent will come 
back to them without NPA hiccups

Building portfolio for typically young
  A young person of long investment 

horizon should build a diversified 
portfolio being overweight on risk 
assets like real estate and equity

On number of ideal stocks in 
portfolio and their weightage
  While constructing a portfolio, 

depending upon one’s conviction and 
confidence in the stocks one should 
allocate weightage in the stock

On General Insurance co. 
profitability
General insurance companies’ 
premium income should cover 
the risk pay-out and the float that 
remains is invested to make money. 
So, earning investment income is the 
way General insurance companies is 
supposed to make money. 

Managing portfolio in boom period
One has to follow disciplined asset 
allocation. Keeping one’s risk profile 
and investment objective in mind one 
should place 50% in equity and 50% 
in debt.

Disclaimer: Stocks conveyed by Fund manager are just for illustration and these are not recommendations

For detail interview click on youtube link
https://www.youtube.com/watch?v=PLzplOuwq1E&t=3243s

India is no longer 
dependent alone 
for investment from 
US. We are getting 
investment from all 
around the world. 
US money flow alone 
won’t have material 
impact on India’s 
FPI flow. Money flow 
depends on the better 
growth opportunity 
we provide as brand 
India is far more 
superior than any 
other country.
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Investment Objective
The investment objective of the scheme is to generate 
long-term capital appreciation from a diversified 
portfolio of equity and equity related securities and 
enable investors to avail the income tax rebate, as 
permitted from time to time.

Suitable For
Investors who are looking to invest money for at least 
3 years and looking for additional benefits of income 
tax saving apart from higher returns expectations. At 
the same time, these investors should also be ready for 
possibility of moderate losses in their investments and 
3-year lock-in period.

Investment Strategy 
The investment strategy of the AMC is directed to 
investing in stocks, which, in the opinion of the 
Investment Manager, are priced at a material discount to 
their intrinsic value. Such intrinsic value is a function of 
both past performance and future growth prospects.

For selecting particular stocks as well as determining the 
potential value of such stocks, the AMC is guided, inter 
alia, by one or more of the following considerations:

1. The financial strength of the companies, as indicated by 
well recognized financial parameters;

2. Reputation of the management and track record;

3. Companies that are relatively less prone to recessions 
or cycles, either because of the nature of their businesses 
or superior strategies followed by their management;

4. Companies which pursue a strategy to build strong 
brands for their products or services and those which are 
capable of building strong franchises; and

5. Market liquidity of the stock.

Portfolio Characteristics
1. Currently, the investment focus is on businesses that 
can get rerated with economic revival.

2. The key overweight sectors in the portfolio are – 
Industrials and Cement.

3. The exposure to Financials is underweight as compared 
to that in the benchmark due to lack of positions in NBFC 
and PSU Banking space. However, during the month, the 
exposure to private sector financials was enhanced

4. Energy is another sector with underweight exposure. 
We booked further profits in the sector during the month

5. Pharma exposure during the month was increased, and 
the sector is an overweight sector now

6. Large cap allocation in the portfolio is about 60%.

Important Information
NAV (G) (Rs.) 54.50
NAV (D) (Rs.) 20.39
Inception Date Nov 23, 2005
Fund size(Rs.Cr.) 1527
Fund Manager Harsh Upadhyaya
Entry load Nil
Exit Load Nil
Benchmark Nifty 500 TRI
Min Investment (Rs.) 500
Min SIP Investment (Rs.) 500

Key Ratios

Beta (x) 0.93

Standard deviation (%) 21.73

Sharpe Ratio 0.29

Alpha (%) 0.39

R Squared 0.95

Expense ratio (%) 2.14

Portfolio Turnover ratio (%) 24.78

Avg Market cap (Rs. Cr.) 92,514

Mutual Fund Overview 
KOTAK TAX SAVER FUND
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Performance of the Fund alongwith Benchmark (as on Jan 27, 2021)
1 month 3 months 6 months 1 year 3 Years 5 Years Since Inception

Fund (%) 2.65 17.02 26.74 11.47 7.79 14.45 11.81
Benchmark (%) 2.06 18.76 28.75 17.22 7.11 14.65

Asset Allocation

Equity Cash

98.0% 2.0%

18.9 

13.2 

12.8 

11.0 

9.7 

7.9 

6.7 

4.0 

3.2 

2.6 

Financial 

Technology 

Cons. Goods 

Industrial 

Energy 

Pharma 

Cement 

Construction 

Automobile 

Services 

% SECTOR ALLOCATION Portfolioas on Dec 31, 2020
Stocks % of Net assets
Infosys 6.8
ICICI Bank 6.0
Reliance Industries 5.9
Tata Consultancy Services 5.1
Hindustan Unilever 4.2
SRF 3.8
HDFC Bank 3.6
Axis Bank Ltd 3.0
Dr Reddys Laboratories 2.7
Cipla 2.7

Note: All data are as on Dec 31, 2020; NAV are as on Jan 27, 2021
Source: Factsheet, Value Research

Ashika Mutual Fund Recommendation Alpha Generation

Month of 
Recom

Fund Name Benchmark NAV as on 
27.01.2021

1 Year 
Return 

(%)

3 Year 
Return  

(%)

5 Year 
Return 

(%)

Jan-20 DSP - Dynamic Asset Allocation Reg (G) CRISIL Hybrid 35+65 Aggres-
sive Index

18.3 11.5 8.3 9.7

Feb-20 Invesco - India Growth Opportunities 
Fund (G)

S&P BSE 250 Large Midcap 
TRI

41.8 12.2 7.3 14.3

Apr-20 DSP - Top 100 Equity Fund Reg (G) S&P BSE 100 TRI 244.7 7.6 5.6 11.6

May-20 Axis - Focused 25 Fund Reg (G) NSE - Nifty 50 TRI 36.5 17.0 10.7 17.4

Jun-20 Nippon India - Tax Saver (G) S&P BSE 100 TRI 55.8 0.3 -6.9 6.0

Jul-20 SBI - Small Cap Fund Reg (G) S&P BSE Small Cap TRI 71.5 24.9 4.6 17.9

Aug-20 Aditya Birla SL - Focused Equity Fund 
Reg (G)

NSE - Nifty 50 TRI 73.0 14.4 6.6 13.0

Sep-20 Sundaram - Services Fund (G) S&P BSE 200 TRI 14.5 11.9 0.0 0.0

Oct-20 Invesco - India Contra Fund (G) S&P BSE 500 TRI 60.0 18.7 7.1 15.6

Nov-20 Mirae - Asset Tax Saver Fund Reg (G) S&P BSE 200 TRI 23.4 20.8 10.1 19.7

Dec-20 Mirae - Asset Large Cap Fund Reg (G) NSE - NIFTY 100 TRI 62.2 14.4 7.5 15.6

Jan-21 Quant - Active Fund (G) NSE - Nifty 500 TRI 264.9 37.3 13.4 16.5
Note: All data are as on Dec 31, 2020; NAV are as on Jan 27, 2021
Source: Factsheet, Value Research
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All Data Belongs To January 27, 2021

NAV AUM  
(Rs Cr)

3 M 6 M 1 Yr 3 Yr 5 Yr Since 
Inception 

Return

Sharpe 
Ratio

Exp. 
Ratio

SBI - Large & Midcap Fund Reg (G) 269.7 3354 21.6 31.9 12.6 5.7 12.6 13.6 0.2 2.1 

Mirae - Asset Emerging Bluechip Fund 
Reg (G)

72.0 14302 19.2 31.8 21.7 10.5 19.5 20.3 0.3 1.8 

ICICI Pru - Large & Mid Cap Fund Reg (G) 373.1 2787 20.6 28.2 10.0 3.0 11.1 17.4 0.1 2.1 

LIC - Large & Mid Cap Fund - Reg (G) 18.2 930 14.0 26.9 9.7 5.9 15.2 10.6 0.2 2.4 

Sundaram - Large and Mid Cap Fund (G) 39.7 1398 16.2 24.4 4.6 5.4 13.1 10.4 0.2 2.3 

Large & Mid Cap Fund

Value Fund

SBI - Contra Fund Reg (G) 140.1 1652 29.7 44.1 30.4 3.8 11.9 16.2 0.1 2.2 

IDFC - Sterling Value Fund Reg (G) 56.1 2953 22.1 43.3 11.5 (1.8) 11.1 14.1 0.1 2.1 

Nippon India - Value Fund (G) 88.0 3322 19.6 28.9 15.6 3.8 12.2 14.9 0.1 2.0 

Kotak - India EQ Contra Fund (G) 64.1 876 18.0 26.1 13.0 8.9 15.2 12.7 0.3 2.4 

Invesco - India Contra Fund (G) 60.0 6010 18.6 24.3 18.7 7.1 15.6 13.9 0.2 2.1 

Focus Fund

Axis - Focused 25 Fund Reg (G) 36.5 14358 18.5 29.7 17.0 10.7 17.4 16.2 0.4 2.0 

Mirae - Asset Focused Fund Reg (G) 14.5 4508 17.5 27.8 20.5 0.0 0.0 23.6 0.0 1.9 

SBI - Focused Equity Fund Reg (G) 174.8 12761 16.8 24.4 10.8 8.0 15.0 19.0 0.3 1.8 

DSP - Focus Fund Reg Fund (G) 28.6 2120 18.7 26.7 10.1 6.5 12.8 10.3 0.2 2.1 

Sundaram - Select Focus Reg (G) 216.6 1185 16.5 22.6 11.0 8.0 13.6 18.0 0.3 2.3 

ELSS Fund

Mirae - Asset Tax Saver Fund Reg (G) 23.4 5489 18.0 31.3 20.8 10.1 19.7 18.2 0.4 1.8 

Kotak - Tax Saver Scheme (G) 54.5 1527 17.0 26.7 11.5 7.8 14.5 11.8 0.2 2.2 

Invesco - India Tax Plan (G) 64.2 1386 17.7 25.7 17.3 8.0 14.2 14.1 0.3 2.3 

Axis - Long Term Equity Fund (G) 58.0 27181 18.2 31.3 16.0 10.9 14.8 17.1 0.4 1.7 

SBI - Long Term Equity Fund Reg (G) 173.7 8767 19.6 27.2 16.5 4.3 11.3 14.1 0.1 1.9 

Multi Cap Fund

Parag Parikh - Flexi Cap Fund Reg (G) 36.1 6393 14.6 25.3 32.3 14.1 17.3 18.1 0.6 2.0 

SBI - Magnum Multicap Fund Reg (G) 59.0 10518 21.1 30.7 12.6 6.1 13.4 12.3 0.2 1.9 

Kotak - Standard Multicap Fund (G) 42.2 33462 16.7 24.1 9.9 7.1 14.6 13.3 0.2 1.6 

Motilal Oswal - Multicap 35 Reg (G) 30.1 12000 15.3 19.8 10.8 3.4 13.2 17.7 0.0 1.8 

ITI - Multi Cap Fund (G) 11.9 173 19.5 25.9 2.8 0.0 0.0 10.5 0.0 2.6 

Small Cap Fund

Invesco - India Smallcap Fund Reg (G) 13.6 747 21.8 33.2 16.8 0.0 0.0 14.3 0.0 2.6 

SBI - Small Cap Fund Reg (G) 71.5 6628 21.4 40.3 24.9 4.6 17.9 18.9 0.1 1.9 

Axis - Small Cap Fund Reg (G) 39.2 3632 15.6 34.4 14.7 10.9 15.6 21.0 0.3 2.0 

HDFC - Small Cap Fund (G) 46.8 9596 22.0 41.3 14.5 (0.1) 13.4 12.8 0.0 2.1 

ICICI Pru - Smallcap Fund Reg (G) 32.2 1778 22.7 44.1 17.0 1.5 11.9 9.2 0.1 2.2 
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Thematic/Sectoral Fund

All Data Belongs To January 27, 2021

NAV AUM  
(Rs 
Cr)

3 M 6 M 1 Yr 3 Yr 5 Yr Since 
Inception 

Return

Sharpe 
Ratio

Exp. 
Ratio

Franklin - Build India Fund (G) 44.8 936 27.8 33.5 4.9 0.3 11.4 13.9 0.1 2.3 

ICICI Pru - Banking and Financial 
Services Fund Reg (G)

65.1 3381 23.0 30.0 (7.4) 0.6 15.3 16.2 0.1 2.2 

Nippon India - Pharma Fund (G) 250.7 4383 10.6 28.7 58.2 19.4 12.6 21.4 0.8 2.7 

Sundaram - Rural and Consumption Fund 
Reg (G)

47.7 1497 16.1 22.8 7.1 2.6 13.8 11.3 0.0 2.3 

Aditya Birla SL - Digital India Fund Reg (G) 91.3 861 20.6 47.5 56.2 23.8 21.1 8.9 1.0 2.7 

Blance/BAF Fund

SBI - Equity Hybrid Fund Reg (G) 164.0 35655 14.5 18.8 10.9 7.9 12.1 12.9 0.3 1.7 

Sundaram - Equity Hybrid Fund Reg (G) 107.0 1646 13.2 18.3 9.1 7.5 12.5 12.5 0.3 2.2 

ICICI Pru - Balanced Advantage Fund Reg 
(G)

42.6 28546 9.9 15.2 11.0 8.2 11.2 10.7 0.3 1.7 

Kotak - Balanced Advantage Fund Reg (G) 12.8 5721 7.7 12.4 12.9 0.0 0.0 10.3 0.0 2.0 

Aditya Birla SL - Balanced Advantage 
Fund (G)

64.0 2596 12.2 17.3 13.6 7.6 12.1 9.3 0.3 2.1 

Equity Savings Fund

Aditya Birla SL - Equity Savings Fund Reg 
(G)

15.6 482 8.6 14.0 9.0 5.6 8.7 7.4 0.1 2.5 

DSP - Equity Saving Fund Reg (G) 14.3 406 7.4 13.2 8.0 5.0 0.0 7.6 (0.1) 2.4 

Kotak - Equity Savings Fund Reg (G) 16.5 1373 5.8 9.4 10.0 7.1 8.8 8.2 0.3 2.2 

Nippon India - Equity Savings Fund Reg (G) 11.0 344 6.9 9.4 (6.6) (4.9) 2.0 1.7 0.6 2.6 

SBI - Equity Savings Fund Reg (G) 15.4 1350 9.3 14.1 11.4 6.4 8.7 7.8 0.2 1.7 

Arbitrage Fund

Aditya Birla SL - Arbitrage Fund Reg (G) 20.7 3335 0.7 1.5 3.8 5.3 5.6 6.5 0.7 0.9 

ICICI Pru - Equity Arbitrage Fund Reg (G) 26.6 9441 0.7 1.6 3.9 5.4 5.7 7.2 0.7 1.0 

Kotak - Equity Arbitrage Fund (G) 28.9 14908 0.8 1.7 4.0 5.5 5.8 7.2 0.8 1.0 

Nippon India - Arbitrage Fund (G) 20.7 8029 0.7 1.6 4.0 5.6 5.8 7.3 1.0 1.0 

SBI - Arbitrage Opp Fund Reg (G) 26.0 2929 0.6 1.3 3.1 5.1 5.4 7.0 0.4 0.9 

Index Fund

HDFC - Index Fund-NIFTY 50 Plan - (G) 127.8 2355 17.5 25.8 15.5 8.8 14.2 14.5 0.4 0.3 

ICICI Pru - Nifty Next 50 Index Fund Reg 
(G)

28.8 931 18.8 24.5 12.2 1.7 12.6 10.4 0.0 0.9 

HDFC - Index Fund - Sensex Plan 423.2 1747 17.0 25.2 15.7 10.2 15.0 14.9 0.4 0.3 

Motilal Oswal - Nasdaq 100 FOF (G) 20.7 1702 15.6 24.5 51.8 0.0 0.0 38.9 0.0 0.5 

Motilal Oswal - S&P 500 Index Fund Reg (G) 12.7 740 11.7 16.3 0.0 0.0 0.0 34.8 0.0 1.2 



13 February 2021INSIGHT

Dynamic/Multi Assets

Invesco - India Dynamic Equity Fund 
(G)

33.1 681 0.0 22.68 
(23/03/2020)

8.9 12.4 9.6 9.5 0.0 2.4 

ICICI Pru - Asset Allocator Fund (FOF) 
(G)

67.2 9000 0.5 43.7926 
(23/03/2020)

11.5 15.8 13.3 11.8 0.5 1.4 

ICICI Pru - Multi Asset Fund (G) 304.7 11058 0.1 196.1272 
(23/03/2020)

17.7 17.3 9.1 10.1 0.1 1.8 

SBI - Dynamic Asset Allocation Fund 
(G)

14.9 602 0.3 11.0136 
(23/03/2020)

9.0 12.7 7.9 6.4 0.3 2.0 

DSP - Dynamic Asset Allocation Reg 
(G)

18.3 2251 0.4 13.409 
(23/03/2020)

6.9 11.8 11.5 11.2 0.4 2.1 

Disclaimer: Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Solutions

All Data Belongs To January 27, 2021

NAV AUM Mod 
Dura-
tion  

(in Yrs)

AMP  
(IN Yrs )

3 M 6 M 1 Yr 2 Yr Sharpe 
Ratio

Exp. 
Ratio

ICICI Pru - Retirement Fund Pure Debt 
Plan (G)

12.0 501 0.0 10.9304 
(26/03/2020)

0.8 2.6 9.3 0.0 0.0 2.1 

Aditya Birla SL - Retirement Fund 30s 
Plan (G)

11.6 181 0.0 7.07 
(23/03/2020)

12.9 19.5 9.9 0.0 0.0 2.6 

HDFC - Retirement Savings Fund 
Hybrid Equity Reg (G)

20.2 531 0.3 12.743 
(23/03/2020)

15.7 22.9 15.4 12.6 0.3 2.6 

Aditya Birla SL - Bal Bhavishya Yojna 
Wealth Plan (G)

12.0 366 0.0 7.38 
(23/03/2020)

12.6 19.1 9.5 9.6 0.0 2.6 

ICICI Pru - Child Care Gift Plan Reg 161.3 717 0.1 103.1 
(23/03/2020)

15.3 20.7 9.5 10.0 0.1 2.5 
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STOCK PICKS

Investment Rationale
Strong Deal Pipeline to boost 
growth
Technology sector is going to witness 
multi-year growth in coming years 
on the back of growing demand for 
digital technologies and cloud com-
puting. Infosys is in better place than 
its peers to capitalize on the growth 
opportunities given the investment 
it has made in digital technologies. 
The major positive for Infosys is 
the momentum in order inflows. In 
Q3FY21, Infosys won the largest deal 
in IT services ever with deal wins 
touched to record high of USD 7.13 
billion with 73% being net new deals. 

In the first nine months, thecompany 
booked large deals worth USD 12 
billion of which two-thirds were net 
new.Of the 22 large deals it won in 
Q3FY21, 13 were from North America, 
7 from Europeand 2 from the rest of 
the world. The client matrix remains 
healthy with the company adding 139 
new clients in the quarter, some of 
them came from recent acquisitions. 
Management further conveyed that 
there is still strength in the deal 
pipeline. The recent deal wins will 
start contributing to topline from 
Q2 FY22 onwards which should give 
fillip to FY22 growth rates. Further, 
with increase in outsourcing in the 

US and Europe, vendor consolidation 
opportunities, captive carve outs and 
cost take out deals will further boost 
its revenues.

Digital the key growth driver
Digital technology is becoming an 
integral part of today’s life with every 
enterprises globally are adopting 
digital platform at rapid pace. Infosys 
in order to capitalize on the digital 
opportunities have already invested 
in its infrastructure. Thus, its 
capabilities around Digital, Automa-
tion and efficiency have become key.
The management is seeing demand 
coming from cost takeout deals and 
large enterprises looking to invest in 

Infosys Ltd.
Company Information
BSE Code 500209
NSE Code INFY
Bloomberg Code INFO.IN
ISIN INE009A01021
Market Cap (Rs. Cr) 537,325
Outstanding shares(Cr) 425.95
52-wk Hi/Lo (Rs.) 1,392.8/509.2
Avg. daily volume (1yr. on NSE) 10,904.31
Face Value(Rs.) 5
Book Value (Rs) 168.86

CMP: Rs 1,262 Rating: BUY Target: Rs 1,457

Promoters, 12.95%

DIIs, 23.75%

FIIs, 32.26%
Others, 31.04%

Shareholding Pattern as on 31st December 2020
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Digital infrastructure. Digital share 
in revenue mix for Infosys has been 
continuously improving in every 
quarter. The share of digital rose 
further to 50.1% from 47.3% in the 
previous quarter. The YoY growth in 
digital of 31.3% in constant currency 
continues to be much ahead of the 
company’s overall growth rate.Fur-
ther, the company continues to see 
acceleration in digital technology like 
cyber security, cloud, data and auto-
mation. Thus, digital will continue to 
drive the growth for Infosys.

Off shoring and WFH to improve 
margin
The travel restriction due to COVID-
19 outbreak has increased the share 
of off-shoring revenue for Indian IT 
companies which save cost for Indian 
service providers. During Q3FY21, 
large IT players have reported 
healthy margin expansion despite of 
paying increments due to pick-up in 
revenue growth, continued cost sav-
ings on travel and increasing offshore 
mix.Work from Anywhere (WFA) 
model gave IT companies the flexibil-
ity to hire talent from anywhere and 
build delivery capabilities irrespec-
tive of geographic requirements.
Cost reduction initiatives owing 
to Covid-19 (e-travel, e-meetings, 
e-appraisals) will enable IT compa-
nies to re-innovate their businesses 

substantially to keep margins stable. 
WFH also resulted in lower rental 
expenses for Indian IT companies 
which already reflected in Q3FY21 
margins. Certain costs may tempo-
rarily decline (travelling costs) while 
there could be structural changes to 
the cost structure (lower rental costs) 
as the WFH culture slowly matures 
into a semi-permanent state post the 
pandemic.Infosys reported flat EBIT 
margin on QoQ basis despite of roll 
out of increments and promotions 
to employee during quarter. During 
Q3FY21, Infosys offshore share in 
revenue has increased from 73.9% in 
Q2FY21 to 74.8%. Further, company 
will give wage hikes to all its employ-
ees effective January 2021, which will 
impact near term margins. However, 

there are many other levers like 
higher revenue growth, automation, 
off shoring and pyramid rationaliza-
tion which enable the company to 
maintain its margin near theupper 
end of guided range of 24-24.5% in 
FY21E.

Strong Q3FY21 numbers 
led upward revision of FY21 
guidance
Infosys has delivered a strong Q3FY21 
number beating the consensus 
estimates on all parameters which 
led upward revision in full-year 
constant currency revenue growth 
as well as margin guidance following 
record deal wins. Infosys (reported 
constant currency (CC) USD revenue 
growth of 5.3% QoQ in 3QFY21. This 
was its best QoQ growth in the last 
eight years. Growth was broad-
based across verticals and regions.
Consolidated revenue increased to 
Rs 25,927 crore in Q3FY21, up by 5.5% 
QoQ, while dollar revenue grew by 
6.2% sequentially to USD 3,516 million.
EBIT increased by 5.8% QoQ to Rs 
6,589 crore with margin expansion 
at 25.4% against 25.3% QoQ for the 
December quarter. Net profitability 
during the quarter increased by 7.3% 
QoQIndustry wise, revenue growth 
was led by financial services business 
and energy, which grew by 9.2% 
and 7.2%, QoQ. Performance during 
the quarter is indicative of Infosys’s 
technical capabilities andstrong sales 
team presence in the market. Growth 
over the near term would bedriven 
by USD 12 billion deal wins. Robust 
performance during Q3FY21 led the 
management to raise its FY21 revenue 
and margin guidance for the second 
straight quarter. The company now 
expects its revenue to grow 4.5-5% in 
the financial year ending March 2021 
compared with 2-3% growth forecast 
earlier. It also raised its operating 
margin guidance to 24-24.5% against 
the earlier guidance of 23-24%. Thus, 
strong deal momentum coupled with 

Infosys 3 years Price Chart
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Digital share in 
revenue mix for 
Infosys has been 
continuously 
improving in every 
quarter. The share of 
digital rose further to 
50.1% from 47.3% in 
the previous quarter.
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better utilization and offshore mix 
to boost the overall growth going 
forward. 

Key risks
  Any appreciation in INR will have 

negative impact on its margins.

  Any slowdown in technological 
expenditure will have adverse impact 
on its long term growth outlook.

Valuation
Infosys is one of the key beneficia-
ries of multi year growth in digital 
technology considering its digital 
prowess and its ability to provide 
an end to end solution. Company 
is clearly on a growth journey and 
higher technology spends coupled 
with market share gains spell good 
news for earnings. Strong deal win 
momentum is expected to provide a 
fillip to its earnings growth in coming 

quarters. In addition, with increase 

in outsourcing in the US and Europe, 
vendor consolidation opportunities, 
captive carve outs and cost takeout 
deals will further boost revenues. 
Company reported robust growth in 
Q3FY21 which was best QoQ growth 
in the last eight years and that led 
the management to become more 
confident on company’s growth story 
and thus raised the FY21 growth 
rates and margins. Further, Infosys 
has consistently outperformed TCS 
over the past few quarters and also 
narrowed the margin gap between 
the two companies. Thus, given its 
growth momentum and strong deal 
win, we hold our Positive on Infosys 
and recommend to BUY the scrip 
with target of Rs 1,457 from 12 months 
investment perspective. Currently, 
the scrip is valued at P/E multiple of 
21.2x on FY23E Bloomberg consensus 
EPS of Rs 59.5.

Particulars (in Rs Cr) FY20 FY21E FY22E FY23E

Revenue 90,791.0 100,474.3   115,434.2     129,594.0 

Growth (%) 9.8% 10.7% 14.9% 12.3%

EBITDA 22,439.0 27,843.7     31,218.1       35,019.7 

EBITDA Margin (%) 24.7% 27.7% 27.0% 27.0%

Net profit 16,560.2 19,465.8     22,377.9       25,277.0 

Net Profit Margin (%) 18.2% 19.4% 19.4% 19.5%

EPS (Rs) 38.8            45.7            52.7              59.5 
Source: Bloomberg consensus

Infosys is one of the 
key beneficiaries of 
multi year growth 
in digital technology 
considering its 
digital prowess 
and its ability to 
provide an end to end 
solution. Company 
is clearly on a 
growth journey and 
higher technology 
spends coupled with 
market share gains 
spell good news for 
earnings.
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STOCK PICKS

Kajaria Ceramics Ltd.

Company overview
Kajaria Ceramics Ltd. (KCL) is the 
largest manufacturer of ceramic/
vitrified tiles in India and ninth 
largest in the world with an annual 
aggregate production capacity of 73 
mn. sq. meters distributed across 
eight plants - one in Sikandrabad in 
Uttar Pradesh, one in Gailpur and one 
in Malootana in Rajasthan, three in 
Morbi in Gujarat, one in Vijaywada 
and one in SriKalahasti in Andhra 
Pradesh. KCL is present across the 
entire tile value chain – ceramic wall 
and floor tiles, polished and glazed 
vitrified tiles. The company show-
cases its tiles pan-India, through 
its extensive network of more than 

1,400 dealers, providing customers 
with the widest choice in tiles across 
all price points and 15 sizes and 
>2000 SKUs. KCL commanded ~25% 
of the organized market. Over the 
years, KCL acquired and increased 
stakes in Morbi (Gujarat) based Jaxx 
Vitrified (87.37%), Vijayawada (Andhra 
Pradesh) based Vennar Ceramics 
(51.00%), Morbi (Gujarat) based Cosa 
Ceramics (51.00%). In addition to 
tiles, Kajaria, through its subsidiary 
Kajaria Bathware, has a presence 
in bathroom solutions – sanitary-
ware and faucets. The company 
has also entered into the plywood 
business through Kajaria Plywood (a 
subsidiary).

Investment Rationale
Continued strong quarterly 
performance
Kajaria Ceramics continued with 
strong volume growth and improved 
financial performance aided with 
healthy operating efficiencies. The 
highlight of Q3FY21 was tiles sales 
volume jumped 10.5% to 22.6 MSM, 
as utilisation got back to full levels 
coupled with strong outsourced sales 
driven by robust rebound in demand. 
The cost stayed under check with 
a decline of ~6%YoY. The volume 
growth was without any adverse 
impact on realisations that stayed flat 
YoY at Rs. 336/sqm. The topline was 
up 13.1% YoY at Rs. 838.4 crore. Tiles 

Company Information
BSE Code 500233
NSE Code KAJARIACER
Bloomberg Code KJC IN
ISIN INE217B01036
Market Cap (Rs. Cr) 13215
Outstanding shares (Cr) 15.9
52-wk Hi/Lo (Rs.) 857.85 / 295.55
Avg. daily volume (1yr. on NSE) 399199
Face Value (Rs.) 1
Book Value 119.3

CMP: Rs 830 Rating: BUY Target: Rs 980

Promoters, 47.5%

DIIs, 15.3%

FIIs, 23.7%
Others, 13.5%

Share holding pattern as on  December 2020 (%)
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sales volume in the quarter grew by 
10.5% YoY to 225.9 lakh square meter. 
Revenue in the tiles segment grew by 
10.9% YoY to Rs758 crore in 3QFY21. 
Sanitaryware /faucet segment posted 
highest ever quarterly revenue of 
Rs67 crore in the quarter (36% YoY 
and 27.2% QoQ). Plywood segment 
also posted its highest quarterly 
revenue of Rs13 crore in the quarter 
(57.6% YoY and 48.4% QoQ). With 
higher contribution from GVT 
segment (25% vs 23% in 3QFY20) the 
gross margins improved to ~42% 
from 40.5% YoY (41% in Q2FY21). 
Kajaria’s EBITDA increased from 
Rs111 crore in Q3FY20 to Rs182 crore, 
63.3% higher YoY. EBITDA margin 
improved from 15% in Q3FY20 and 
20.2% in Q2FY21 to 21.7% in Q3FY21. 
Lower gas prices, plant efficiencies, 
cut in promotion cost and improved 
performance of bathware business 
supported EBITDA margin. Com-
pany reported PAT of Rs119 crore in 
Q3FY21, 93.3% higher YoY and 15.4% 
growth QoQ.

Strong guidance ahead 
The management upped its guidance 
for next two to three years as it 
expects demand to be driven by the 
housing sector along with strong rise 
in exports for Morbi tile industry. 
Going forward, the management has 
guided for healthy 20-25% volume 
growth during FY22E followed by 
~15% volume CAGR over FY23-24E 
with continued demand arising 

from Tier I, II, III cities, incremental 
demand coming from Urban areas, 
expected increase in Kajaria’s 
capacity over next two years and 
healthy capacity utilizations. The 
optimism has lead to management 
planning capex of Rs. 150-200 crore 
for brownfield expansion during FY22 
(10MSM tile capacity can be added at 
a capex of Rs. 200 crores). It also tar-
gets to scale its profitable bathware 
segment from Rs. 210 crore expected 
in FY21 to Rs. 280-290 crore in FY22. 
The Plywood division is expected 
to be loss making for next couple of 
years although revenue is expected 
to rise to Rs. 70 crore in FY22 from 

Rs. 40 crore expected in FY21. On 
the margin front, the management 
expects operating margin to remain 
at an elevated level of ~20% with 
better operating efficiencies, moder-
ation in gas prices, lower advertising 
expenses, and improvement in JV’s 
profitability.

Strong recovery in operations to 
sustain
Demonetisation, Real Estate (Regula-
tory and Development) Act or RERA, 
GST, Bankruptcy Code and IndAS 
accounting have collectively changed 
the way the real estate industry oper-
ates in India. These disruptions have 
increased regulatory and customer 
scrutiny of developers, which in turn 
has hit their operating performance. 
While the building materials industry 
was bouncing back from its cyclical 
bottom, another headwind in the 
form of COVID-19 led lockdown has 
severely affected the industry during 
Q1FY21, which had affected its peak 
sales period of the year. Additionally, 
its high fixed cost structure had 
affected OPM, dragging down net 
earnings. However, from June, the 
sector has been one of the fastest in 
recovery with easing of lockdowns 
domestically. The sector witnessed 
resumption of dealer and distribution 
networks and a sharp improvement 
in capacity utilisation levels. Most 
players have begun to see demand 
and revenue runrate reaching 
80-90% compared to pre-COVID 
levels. Scaling up of revenue is also 
expected to lead to better absorption 
of fixed costs going ahead, aiding 
net earnings recovery. The industry 
is expected to rebound with strong 
growth in FY22 and FY23. Moreover, 
during FY21, anti-Chinese sentiments 
(post-COVID) have further given a 
big boost to Indian exports. Various 
anti-dumping duties levied on Chi-
nese tiles by some of the European 
and North and South American coun-
tries have turned the tide in favour of 
the world’s second-largest manu-
facturer – India. The GCC countries 
are a major export destination for 
the Indian companies, accounting 

KCL 3 year price chart
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Going forward, the 
management has 
guided for healthy 
20-25% volume 
growth during 
FY22E followed by 
~15% volume CAGR 
over FY23-24E with 
continued demand 
arising from Tier 
I, II, III cities, 
incremental demand 
coming from Urban 
areas
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for more than 30% of the country’s 
total exports. While the recent 
anti-dumping duty (~41%) by GCC 
on imports from India has impacted 
the sales to these markets, overall 
anti-Chinese sentiments and pent-up 
global demand (post-lockdown) is 
more than offsetting the impact. 
Thus, Indian exports are expected to 
continue to grow in double digits. 

Morbi shifts focus to exports 
to keep domestic tiles market 
robust
Tiles industry has witnessed stronger 
demand recovery from July’20 mainly 
led by Tier-II/II/III cities and smaller 
towns. Demand from Metro cities 
are still picking-up but yet to reach 
pre-covid levels (75% in Q3 against 
45% in Q2). However, exports from 
Morbi have shown strength with 
benefits arising to Indian competitive 
players on foreign territory with 
anti-dumping duty applied by USA 
on Chinese players and anti-Chinese 
sentiments across major countries’, 
thereby absorbing the Morbi based 
unorganised volumes and improving 
the demand and pricing scenario 
for the organised player. The man-
agement expects exports to reach 
Rs. 11,000 crore during FY21 against 
Rs. 9,000 crore reported in FY20; 
Rs. 7,300 crore during Q3FY21 and is 
likely to improve 25%+ during FY22E. 
It also outlined increased capex of 
~Rs. 150-200 crore in FY22E to add 
~10 MSM brownfield capacities at its 
existing plants to cater the demand. 
This, in-turn, provides better oppor-
tunity to the organized players like 
Kajaria largely focusing on domestic 
markets.

Key Risks
  Slowdown in demand will likely 

hurt demand for company’s product. 

  Raw material and fuel cost forms 
major part of company’s cost 
structure. Any meaningful increase in 
these can impact company’s margins 
and earnings. 

  Any major slowdown in export 
demand for Indian tiles can lead to 
increased supply in domestic markets 
from Morbi players. This can lead to 
lower realisation and margin.

Valuation
Demand recovery has been strong 
in the past couple of quarters and 
the management is optimistic about 
healthy volume growth over the next 
2-3 years. Kajaria is expected to be 
a beneficiary of improving demand 
from the housing sector. Continued 
export demands for Morbi players 

is likely to keep both the demand 
and pricing scenario robust for 
the organised players. KCL is best 
placed to replace the domestic space 
currently vacated by Morbi unor-
ganised segment following the focus 
being shifted on export markets. 
The strong demand outlook over 
next two to three years has led to 
the company exploring brownfield 
expansion. The increased dividend 
payout (~40-50% vs. 20-25%, earlier) 
is likely to improve return ratios. Its 
rising free cash flow generation and 
low capex requirement is expected to 
reward shareholders through higher 
dividend payouts. The management 
expects to gain market share by 
achieving 20-25% volume growth in 
the Tiles segment in FY22 and 15% in 
FY23. It also aims to grow the Sani-
taryware and Plywood segments to a 
Rs. 500 crore revenue segment in the 
next 3-4 years. We remain optimistic 
about long term earnings growth 
prospects of the company given 
its strong growth in sales volume, 
pricing growth due to lesser compe-
tition from Morbi players due to their 
focus on exports, strong cost control, 
which will help improve and maintain 
EBITDA margin at ~20% and strong 
balance sheet with net cash of Rs. 420 
crore as of 3QFY21. Hence, we recom-
mend our investors to BUY the scrip 
for a target of Rs. 980 from 12 months 
investment perspective. Currently, 
the scrip is valued at P/E multiple of 
34.6x on FY22E EPS.

Kajaria is expected 
to be a beneficiary of 
improving demand 
from the housing 
sector. Continued 
export demands 
for Morbi players is 
likely to keep both 
the demand and 
pricing scenario 
robust for the 
organised players.

Particulars (in Rs Cr) FY20 FY21E FY22E FY23E

Net Sales 2808.0 2651.4 3224.4 3737.8

Growth (%) -5.0 -5.6 21.6 15.9

EBITDA 415.9 477.1 600.2 708.0

EBITDA Margin (%) 14.8 18.0 18.6 18.9

Net profit 253.5 283.5 379.1 461.1

Net Profit Margin (%) 9.0 10.7 11.8 12.3

EPS (Rs) 16.1 17.8 23.8 29.0
Consensus Estimate: Bloomberg
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STOCK PICKS

Borosil Renewables Ltd.

Company overview
Borosil Renewables Limited (BRL) 
is promoted by well-known Borosil 
Limited, pioneers in specialty glass 
products. BRL is the first and only 
solar glass manufacturer in India 
with an annual capacity of 2.5 GW 
(low iron textured solar glass). In 
other words, it has a tempered solar 
glass capacity of 450 metric ton 
per day. BRL was formerly known 
as Borosil Glass Works Ltd into 
which Gujarat Borosil Ltd has been 

amalgamated. The company spotted 
the opportunity in this segment 
quite early and commissioned the 
solar glass manufacturing facility at 
Bharuch in Indian State of Gujarat 
in January 2010. BRL has a strong 
focus on innovation and known for 
its pioneering achievements like 
development of World’s First fully 
tempered 2 mm thick solar glass, 
solar glass with lowest iron content 
giving highest glass efficiency, first 
company in the World to successfully 

be able to remove the most hazard-
ous substance — “Antimony” from 
its solar glass etc. The company 
competes with Chinese players and 
exports handsomely as well.

Investment Rationale
Govt. thrust on renewable 
energy; solar gaining share 
within renewables
The government of India has set a 
massive target of achieving 175 GW in 
renewable energy capacity by 2022. 

Company Information
BSE Code 502219
NSE Code BORORENEW
Bloomberg Code BORORENE IN
ISIN INE666D01022
Market Cap (Rs. Cr) 3530
Outstanding shares(Cr) 12.99
52-wk Hi/Lo (Rs.) 323/28
Avg. daily volume (1yr. on NSE)              582,371 
Face Value(Rs.) 1
Book Value (Rs) 41.47

CMP: Rs 271 Rating: BUY Target: Rs 340

Promoters, 61.89%

DIIs, 2.41%

FIIs, 8.79%
Others, 26.91%

Share holding pattern as on December 2020
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Prime Minister Narendra Modi has 
further increased the target to 450 
GW renewable energy capacity by 
2030. As of June 2020, current solar 
capacity is at 37 GW, constituting 
40% of renewable capacity. The solar 
capacity is targeted to reach 100 GW 
by 2022 (57% share) and 300 GW by 
2030 (67% share). Govt. also designed 
programs like SECI scheme, Kusum 
(26 GW by 2022 with an incentive for 
farmers to install Solar Pumps/Grid 
Connected Projects etc) and CPSU 
(12 GW of Solar Projects proposed 
for Captive Power Consumption) to 
support domestic panel manufactur-
ers. Even though it is not compulsory 
to use Indian solar glass, the fact 
is if the panels are made in India, 
it gives players like BRL to meet 
requirements and supply glass (being 
a very critical component) and having 
strong existing relations with local 
panel manufacturers. 

ADD to support local solar glass 
manufacturers
India has around 11 GW of solar 
module manufacturing capacity as of 
Jun’20, however due to stiff com-
petition from low-priced imports, 
the actual domestic manufacturing 
is about 4 GW. Even during FY20, 
average selling prices for solar 
tempered glass remained under 
pressure due to continued cheap and 
dumped imports from China and 
Malaysia. While Antidumping duty 
(ADD) against China is in place (till 

August 2022), it was not applicable on 
the imports from Malaysia (mainly 
from an associate of a Chinese Glass 
Manufacturer) which acquired 
~60% market share by dumping at 
artificially low prices. Upon filing an 
application by BRL to DGTR, Govt. is 
set to levy duty at 9.71% on textured 
tempered coated or uncoated glass 
imports from Malaysia. The duty will 
be effective after the issuance of final 
customs notification by Ministry of 
Finance, Government of India in this 
regard in due course, which normally 
the management believes will take 
2-3 months of the request going out. 
While it will provide level playing 
field for players like BRL, the Govt. is 
yet to provide subsidies or incentives 
to local manufacturers which are 
provided elsewhere. 

Global prices will remain sup-
portive in short term on glass 
shortage in China
According to media articles, short-
age of solar glass which is already 
crimping China’s solar panel output 
is expected to persist through the 
first half of 2021. BRL’s management 
stated that the shortage started from 
Aug’20 even since government of 
China announced its own program 
of installation of 40 GW of solar 
power. 30% of that has to come from 
modules which have glass on both 
sides (glass-glass module), using 
twice the quantum of glass for the 
same module. The shortage could 
have also been a fallout of explosion 
in one of the largest Polysilicon 
manufacturers in China (GCL-Poly 
Energy Holdings Ltd) in July’20 which 
removed ~10% of the total market 
supply and further pushed prices. 
Besides, they have been going very 
aggressively on anti-pollution in 
China and producers within a couple 
of 100 kilometers of a major city have 
been asked to shut down, resulting in 
~70-80% increase in prices. China as 
the World’s largest PV glass producer 
accounts for over 90% of the total 
solar glass capacity and a shortage 
bodes well for domestic players like 
BRL.

Dominant domestic player, 
transition to Glass-Glass module 
is a long-term trigger
BRL has a dominant domestic share 
of 40% and the balance is largely met 
by imports and are the price setters. 
With imports cut out (due to global 
shortage) and ADD in place, capacity 
is running flat out for BRL. Typically, 
the company exports ~23% to 26% of 
sales to European nations like Ger-
many, Italy, France, Holland and the 
United States and Canada. The fact 
that significant technological exper-
tise has gone for the last 11 years, 
BRL has been able to compete against 
cheap imports in domestic market 
as well in export markets. Typically, 
solar glass comprises 10-11% of the 

BORORENEW 3 year Price Chart
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BRL has a dominant 
domestic share of 
40% and the balance 
is largely met by 
imports and are the 
price setters. With 
imports cut out (due 
to global shortage) 
and ADD in place, 
capacity is running 
flat out for BRL.



22February 2021 INSIGHT

module cost, and 7% of the total solar 
project cost. Solar Industry is heading 
towards increased use of Glass-
Glass modules (Glass on both sides) 
due to increasing share of Bifacial 
modules/ Floating solar plants. For 
Glass-Glass modules, Solar Glass is 
expected to make up to 20% of the 
solar module cost, and 10-11% of the 
total solar project cost. However, it 
provides with 20-30% more power 
from the same module and longer life 
as well. Thus, globally solar industry 
is transitioning towards Glass-Glass 
modules, which automatically 
doubles the sales from same client 
and augurs well for players like BRL. 
Thus, considering the long-term 
prospects, the company is raising 
capacity from 450 MT/day to 950 
MT/day at an expense of Rs 500 cr 
which will be funded by QIP (Rs 200 
cr raised), internal accrual (Rs 120 cr) 
and debt (Rs 180 cr). The new capac-
ity is expected to be commissioned by 
first quarter of 2023.

Key risks
  Abolition of antidumping duty and 

hence increased imports

  Higher competition from domestic 
players.

Valuation
Borosil Renewables Limited (BRL) 
is promoted by well-known Borosil 
Limited, pioneers in specialty glass 
products. BRL is the first and only 
solar glass manufacturer in India 
with an annual capacity of 2.5 GW 

(low iron textured solar glass). The 
government of India has set a massive 
target of achieving 175 GW in renew-
able energy capacity by 2022. Prime 
Minister Narendra Modi has further 
increased the target to 450 GW 
renewable energy capacity by 2030. 
The share of solar in renewables has 
been targeted to increase thus augur-
ing well for solar tempered glass 
manufactures like BRL. The company 
has a 40% domestic share and the 
rest are met up by imports, besides 
BRL also exports 23% to 26% of sales 
to Western Europe. The company 
has built technological moat over 
last 11 years and can sustain barging 
imports from China and Malaysia. 
While the company has requested 
the Govt. for imposing anti-dumping 

duty for Malaysian imports (which is 
expected to be implemented shortly), 
it doesn’t receive other benefits or 
incentives from Govt. The prospects 
have lit up in short term given short-
age of solar glass in China following 
Govt. of China’s 40 GW program 
together with its stance on anti-pol-
lution. Besides, shortage could have 
also been a fallout of explosion 
in one of the largest Polysilicon 
manufacturers in China (GCL-Poly 
Energy Holdings Ltd) in July’20 which 
removed ~10% of the total market 
supply. Nevertheless, the industry is 
moving towards Glass-Glass modules 
(Glass on both sides) which will make 
up to 20% of the solar module cost, 
and 10-11% of the total solar project 
cost against single glass comprising 
of 10-11% of the module cost, and 7% 
of the total solar project cost. Thus, 
sales could get a boost from the 
same solar module manufacturer, 
if it moves to Glass-Glass module. 
The order book is generally for 1.5-2 
months however industry works that 
way based on long term association 
with customers. Given the strong 
demand projections, and the future 
prospects, the company has been 
expanding capacity from 450 MT/day 
to 950/day at a cost of Rs 500 cr and 
expected to be commissioned by first 
quarter of 2023. Given the long-term 
prospects, we remain positive on the 
stock and assign EV/EBITDA multiple 
of 21x based on FY23E EBITDA and 
assign ‘BUY’ for a target of Rs 340. 

Particulars (in Rs Cr) FY19 FY20 FY21E FY22E
Revenue 271 528 480 900
Growth (%) 25% 95% -9% 88%
EBITDA 36 158 120 225
EBITDA Margin (%) 13% 30% 25% 25%
Net profit 0.5 81 42 85
Net Profit Margin (%) 0.2% 15.3% 8.8% 9.4%
EPS (Rs) 0.04 6.2 3.2 6.5

Source: Ace Equity, Ashika Research

The share of solar in 
renewables has been 
targeted to increase 
thus auguring well 
for solar tempered 
glass manufactures 
like BRL. The 
company has built 
technological moat 
over last 11 years and 
can sustain barging 
imports from China 
and Malaysia.
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Monthly Insight 
Performance 
Since Jan-2019... Return @CAGR 18.2%

* All Figures quoted in Rs.

Calculated as on January 27, 2021
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Net Profit 
Invested Capital 
Booked Profit 
M2M 

27,08,325 
45,09,150 
29,95,944 
-2,87,620 



24February 2021 INSIGHT

Monthly Profit & Loss Fact Sheet (Rs.)

Date Invested Capital Booked Profit M2M Net Profit

31-Jan-19 1496513 0 (15549) (15549)

28-Feb-19 2500555 0 (12120) (12120)

31-Mar-19 3499100 0 87058 87058 

30-Apr-19 4423753 77386 (8924) 68462 

31-May-19 4843373 149734 (192232) (42498)

30-Jun-19 5780649 212997 (312556) (99559)

31-Jul-19 7280745 212997 (523193) (310197)

31-Aug-19 6252245 237315 (318110) (80795)

30-Sep-19 5638553 351653 (183965) 167688 

31-Oct-19 3805452 689902 (279263) 410639 

30-Nov-19 5300467 689902 (286815) 403087 

31-Dec-19 6799062 689902 (159580) 530321 

31-Jan-20 6506557 981148 (270658) 710490 

29-Feb-20 5711903 1272382 (733289) 539092 

31-Mar-20 7207537 1272382 (2755943) (1483561)

30-Apr-20 7623497 356948 (1030982) (674034)

31-May-20 6149806 833936 (1351330) (517394)

30-Jun-20 7651620 833936 (956088) (122152)

31-Jul-20 9152079 833936 (463266) 370670 

31-Aug-20 8360481 1124891 (241678) 883213 

30-Sep-20 7410397 1581629 (634208) 947421 

31-Oct-20 6589893 1902621 (554750) 1347871 

30-Nov-20 4415962 2580822 (272418) 2308404 

31-Dec-20 4744368 2757455 (224457) 2532998 

27-Jan-21 4509150 2995944 (287620) 2708325 

*Booked Profit = Profit booked after target achieved

**M2M = Open position marked to market as on date

***Net profit = Booked Profit + M2M P/L

****Invested Capital = Stock investment as recommended (minus) Stock sold on target 

*****Calculation based on Rs. 5 lac invested on each stock recommended in our monthly insight on release date

******All Figures quoted in Rs.

****** Calculated as on January 27, 2021
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Script Buying 
Date

QTY Bought
Rate

Value Target
Price

Target
Return

Booked
Date

Booked
Price

Value Profit Return Hold-
ing 

Days

Annu-
alised 

Return

 Infosys  02-Feb-21 396 1262.0 499752 1457 15.5%        

 Kajaria Ceramics  02-Feb-21 602 830.0 499660 980 18.1%        

 Borosil Renewables  02-Feb-21 1845 271.0 499995 340 25.5%        

BPCL 01-Jan-21 1312 382.7 502046 480 25.4%        

Welspun India 01-Jan-21 7353 69.1 508230 84 21.5%        

Kaveri Seed 01-Jan-21 962 524.9 504955 650 23.8%        

Bosch 01-Dec-20 39 12842.1 500840 15200 18.4% 19-Jan-21 15200 592800 91960 18.4% 49 137%

Sumitomo Chemical 01-Dec-20 1750 286.4 501133 340 18.7%        

Prestige Estate 01-Dec-20 1850 270.6 500563 312 15.3%        

MRF 02-Nov-20 7 66042 462295 76588 16.0% 19-Nov-20 76456 535194 72899 15.8% 17 339%

Dixon 02-Nov-20 52 9586 498474 11268 17.5% 26-Nov-20 11249 584928 86455 17.3% 24 264%

Privi Speciality Chem. 02-Nov-20 910 549 499328 640 16.6% 21-Jan-21 640 582400 83072 16.6% 80 76%

Ultratech Cement 01-Oct-20 122 4095 499594 4543 10.9% 19-Oct-20 4535 553293 53699 10.7% 18 218%

Essel Propack 01-Oct-20 2025 248 501522 290 17.1% 11-Jan-21 290 587250 85728 17.1% 102 61%

Valiant Organics 01-Oct-20 168 2970 498946 3350 12.8% 09-Oct-20 3344 561832 62886 12.6% 8 575%

Mishra Dhatu Nigam 01-Sep-20 2400 209 502246 260 24.2%        

Hawkins Cooker 01-Sep-20 103 4852 499740 5890 21.4% 29-Dec-20 5671 584118 84379 16.9% 119 52%

Phillips Carbon Black 01-Sep-20 4275 117 501035 151 28.8% 25-Oct-20 148 630563 129527 25.9% 54 175%

Wipro 03-Aug-20 1770 282 499999 325 15.1% 05-Oct-20 325 574878 74880 15.0% 63 87%

Divis Lab 03-Aug-20 190 2644 502371 3050 15.4% 10-Aug-20 3058 581026 78654 15.7% 7 816%

Fine Organics 03-Aug-20 230 2177 500822 2470 13.4% 24-Aug-20 2466 567123 66300 13.2% 21 230%

ICICI Securities 01-Jul-20 1050 476 499818 620 30.2%        

Apollo Tyres 01-Jul-20 4600 109 501341 130 19.3% 10-Aug-20 127 582498 81157 16.2% 40 148%

Galaxy Surfactants 01-Jul-20 335 1490 499300 1680 12.7% 04-Aug-20 1684 564130 64829 13.0% 34 139%

Nestle India 01-Jun-20 28 17571 491987 19500 11.0%        

Tech Mahindra 01-Jun-20 925 541 500453 ADD 29-Sep-20 774 715691 215238 43.0% 120 131%

Abbott India 01-Jun-20 30 16979 509375 19464 14.6%        

Bharti Airtel 04-May-20 985 508 500232 610 20.1% 20-May-20 606 597058 96826 19.4% 16 442%

Pfizer 04-May-20 102 4934 503304 5800 17.5%        

Bayer Cropscience 04-May-20 116 4287 497334 5425 26.5% 27-May-20 5281 612584 115251 23.2% 23 368%

ITC 01-Apr-20 2950 170.29 502363 ADD       

Britannia Industries 01-Apr-20 184 2719 500320 ADD 29-May-20 3384 622704 122384 24.5% 58 154%

Monthly Insight 
Recommendation 
Performance Sheet



26February 2021 INSIGHT

Script Buying 
Date

QTY Bought
Rate

Value Target
Price

Target
Return

Booked
Date

Booked
Price

Value Profit Return Hold-
ing 

Days

Annu-
alised 

Return

TCS 01-Apr-20 274 1827 500508 ADD 14-Sep-20 2480 679520 179012 35.8% 166 79%

HDFC Bank 01-Apr-20 586 852 499290 ADD 10-Nov-20 1361.3 797739 298450 59.8% 223 98%

Britannia Industries 02-Mar-20 164 3048 499888 3400 11.5% 29-May-20 3384 555019 55130 11.0% 88 46%

Aarti Industries 02-Mar-20 505 990 499799 1177 18.9% 05-May-20 1139 575018 75220 15.1% 64 86%

Metropolis Healthcare 02-Mar-20 263 1885.73 495946 2200 16.7% 23-Nov-20 2186.9 575165 79219 16.0% 266 22%

Bajaj Finance 03-Feb-20 115 4305.89 495178 5000 16.1% 01-Dec-20 4893.6 562761 67583 13.6% 302 16%

Gujarat State Petronet 03-Feb-20 2040 246 501493 300 22.0% 01-Apr-20 169 344168 -157325 -31.4% 58 -197%

Granules India 03-Feb-20 3600 140 502632 170 21.8% 07-Feb-20 164 591156 88524 17.6% 4 1607%

Concor 01-Jan-20 870 574.99 500239 665 15.7%        

Mahanagar Gas 01-Jan-20 470 1066 501095 1164 9.2% 23-Jan-20 1162 546140 45045 9.0% 22 149%

SIS 01-Jan-20 1020 490 500147 568 15.8% 07-Feb-20 559 570119 69972 14.0% 37 138%

HDFC Life 02-Dec-19 875 571 499608 680 19.1% 17-Nov-20 670.6 586740 87133 17.4% 351 18%

Dr. Reddy’s Lab 02-Dec-19 171 2923 499818 3503 19.8% 07-Apr-20 3554 607713 107896 21.6% 127 62%

Just Dial 02-Dec-19 875 570 499170 750 31.5% 01-Apr-20 288 251615 -247555 -49.6% 121 -150%

IRCTC 01-Nov-19 561 893 500709 1170 31.1% 30-Jan-20 1158 649638 148929 29.7% 90 121%

PI Industries 01-Nov-19 350 1432 501323 1613 12.6% 07-Feb-20 1612 564109 62787 12.5% 98 47%

Procter & Gamble Hygiene 01-Nov-19 40 12325 492982 14078 14.2%        

HDFC Bank 01-Oct-19 405 1235 500212 1395 12.9% 10-Nov-20 1361.3 551339 51127 10.2% 406 9%

Indian Hotels 01-Oct-19 3130 160 500595 179 11.9% 01-Apr-20 74 230525 -270071 -53.9% 183 -108%

Siemens 01-Oct-19 330 1549 511213 1680 8.4% 23-Oct-19 1689 557420 46207 9.0% 22 150%

Gujarat Gas 01-Sep-19 2800 179 501501 200 11.7% 30-Oct-19 200 559048 57547 11.5% 59 71%

Hindustan Unilever 01-Sep-19 265 1888 500371 1975 4.6% 20-Sep-19 1957 518507 18136 3.6% 19 70%

Divi’s Lab 01-Aug-19 305 1636 498882 1750 7.0% 22-Oct-19 1757 535885 37003 7.4% 82 33%

ICICI Bank 01-Aug-19 1175 426 500234 473 11.1% 25-Oct-19 468 550206 49972 10.0% 85 43%

City Union Bank 01-Jul-19 2410 208 500935 254 22.2% 16-Jan-20 248 597005 96070 19.2% 199 35%

Reliance Nippon Life 01-Jul-19 2250 222 499773 265 19.3% 27-Aug-19 258 579510 79737 16.0% 57 102%

Sanofi India 01-Jul-19 87 5740 499387 6775 18.0% 29-Oct-19 6678 581029 81641 16.3% 120 50%

Asian Paints 01-Jun-19 346 1445 499797 1560 8.0% 02-Aug-19 1549 535985 36188 7.2% 62 43%

Axis Bank 01-Jun-19 614 812 498614 905 11.4%        

Honeywell Automation 01-Jun-19 19 26087 495655 30195 15.7% 25-Oct-19 29105 552999 57344 11.6% 146 29%

MCX 01-May-19 575 868 499354 1005 15.7% 30-Aug-19 971 558147 58793 11.8% 121 36%

TCS 01-May-19 220 2259 496953 2490 10.2% 14-Sep-20 2480 545600 48647 9.8% 502 7%

Crompton Greaves Cons. 01-Apr-19 2138 234 501153 256 9.2% 20-Sep-19 251 536681 35528 7.1% 172 15%

Equitas Holdings 01-Apr-19 3637 138 500875 191 38.7% 01-Apr-20 42 152499 -348375 -69.6% 366 -69%

Page Industries 01-Apr-19 20 25219 504373 29080 15.3% 14-Aug-19 17525 350506 -153867 -30.5% 135 -82%

ITC 01-Mar-19 1800 278 500089 319 14.8%        

Tech Mahindra 01-Mar-19 605 824 498456 960 16.5% 29-Sep-20 774 468101 -30356 -6.1% 578 -4%

HDFC Bank 01-Feb-19 240 2101 504338 1204 -42.7% 20-May-19 2403 576686 72348 14.3% 108 48%

Pfizer 01-Feb-19 163 3066 499703 3490 13.8% 20-Sep-19 3389 552433 52730 10.6% 231 17%

Abbott India 01-Jan-19 65 7593 493527 8580 13.0% 11-Jun-19 8566 556790 63263 12.8% 161 29%

Indraprastha Gas 01-Jan-19 1850 273 504362 315 15.5% 08-Apr-19 314 581748 77386 15.3% 97 58%

United Spirits 01-Jan-19 800 623 498624 735 17.9% 14-Feb-20 711 568576 69952 14.0% 409 13%
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IT SECTOR: 
ENTERING INTO MULTIYEAR UP CYCLE

SECTOR OUTLOOK

The outbreak of COVID-19 has brought a 
dramatic change in work place as social 
distancing triggered the demand for cloud and 
cloud-enabling technologies supporting the 

shift to remote working. In addition, the work around 
Cloud migration, cloud-based data and innovative 
business models have also accelerated as companies are 
looking to become more agile, reduce costs and capture 
the innovation of the cloud. Also 
cloud adoption provides better and 
quick access to data for new business 
outcomes and models. Globally, 
government imposed lockdown in 
the beginning of the year in order 
to curb the spread of virus and 
that push the demand for online 
transactions and shopping to keep 
the daily life going. Consumers now 
prefer to transact (buy a product) 
virtually over the smartphone via an 
app instead of physical transaction. 
This has led to virtualization of 
business models. Thus, in order 
to keep the business going on and 
people working from home, make 
technology very important in today’s 

life. As a result, new age technologies like cyber security 
(to protect business from work from home scenario), app 
development (to help customer transact virtually) and 
Cloud (to enable seamless & efficient online transaction) 
are witnessing robust growth. The acceleration of shift 
from traditional IT outsourcing to manage services is 
positive for large cloud providers such as Microsoft, 
Amazon, Google etc. and this shift to cloud is creating 

new opportunities for IT-services 
providers. Over the past two 
decades, Indian IT services witnessed 
technological cycles with first decade 
(FY00-10) was characterized by 
increasing adoption of outsourcing, 
leading to strong revenue growth and 
the next decade (FY10-20) witnessed 
the emergence of new technologies 
with sector growth moderated from 
high. With legacy revenues under 
pressure, India IT services firms have 
made constant investments in digital 
technologies. Further, the focus 
on new technologies has started to 
show results, with sector growth 
picking up in the 24 months prior 
to COVID-19 and the outbreak of 

In order to keep the 
business going on 
and people working 
from home, make 
technology very 
important in today’s 
life. As a result, new 
age technologies like 
cyber security, app 
development and 
Cloud are witnessing 
robust growth.
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pandemic has further accelerated the adoption of digital 
technologies and hence it is believed that the Indian IT 
sector has entered a technology up cycle with digital 
becoming mainstream. Further, the travel restriction due 
to pandemic also help the Indian IT companies to save 
on the cost front as the offshore mix in total revenue has 
increased. Travel restriction to onsite and work from 
home save the travel as well as infrastructure cost for 
Indian IT companies thus, strengthening the margins for 
the company. So, the Indian IT companies are in strong 
footing benefiting both from large deal pipeline and 
margin expansion.

Crises turn favorable for IT industry
Historically, it has been noticed that major crises 
have turned positive for Indian IT players. During the 
challenging times, Indian IT players stood tall and 
remained resilient and provided solutions to the changing 
needs of global clients in a cost effective and efficient 
manner. The efficiency of Indian IT players have been 
gauged from their ability to successfully ride multiple 
technology waves with manifold growth from USD8 
billion in FY00 to USD191 billion in FY20.

First Wave (FY00-09):This period has been the golden 
age for Indian IT industry which was characterized by 
an increasing adoption of outsourcing and enabling 
technologies (ERP, internet etc.)leading to stronger 
earnings growth. This first wave started after the Y2K 
problem in 2000 and lasted until the Global Financial 
Crisis (GFC) in 2008. Between 2001-2008, Indian IT 
exports grew 6x to USD 48 billion.

Second Wave (FY10-16):The second wave was started 
post the Global Financial crisis where the traditional cost 
saving services especially Infrastructure Management 
service drove the growth for Indian IT players. Indian 
IT industry grew at a rate over 15% for 3-4 years before 
the growth normalized to high single digits. However, 
gradually Indian IT companies started to shift their 
focus to Cloud-based infrastructure and higher use of 
automation tools resulted in Indian IT firms exploring 
new ways of selling IT solutions, leading to a shift from 
labor-cost arbitrage to business transformation through 
Digital technologies.

Third Wave (FY20 onwards):The outbreak of COVID-19 
has brought the technological disruption across the world 
as Work from Home (WFH) is becoming a new accepted 
norm globally. As WFH is becoming a new work culture, 
an increasing number of technology roles globally are 
finding their way to India. According to various global 
surveys, several Fortune 500 companies are planning 
to have few of their employees Work from Home (WFH) 
permanently. Thus, it is believed that this new norm 
will lead to aggressive adoption of Digital technologies 
and help companies with cost savings, leading to further 
growth in outsourcing. 

Despite of multiple challenges in the past, Indian IT 
industry has always bounced back sharply. Indian IT 
firms were successful in riding multiple technology 
waves such as the shift from Mainframe to client-servers, 
Y2K, internet and e-commerce, social media and mobile 
and become a USD 191 billion in FY20. When global IT 
spending registered only 3% compounding growth over 
CY10-19, Indian IT reported around 14% CAGR during the 
same period, taking its market share from 3% in 2010 to 
9% currently. The period between FY00-09 was a decade 
of growth, while the period between FY10-19 had been 
the consolidation phase. Hence, the outbreak of COVID-
19 is big opportunity for Indian IT industry to show its 
resilience once again.

Indian IT sector grown multi fold

Source: NASSCOM
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Digital & Cloud to drive the growth
COVID-19 is one of biggest opportunity for the digital era. 
On an average, the adoption of cloud across the world is 
only 20% which is expected to be around 80-85% across 
most industries by 2025. Digitalization is a decade long 
transformation but the outbreak of COVID-19 has speeded 
it up. Businesses around the world are recalibrating their 
business models, operations, processes and product/
services portfolio to the changing customer landscape. 
Currently, technologies are deeply interwoven into 
every industry and across entire industry value chains. 
According to NASSCOM, global technology and business 
services spends are expected to reach USD 4 trillion by 
2025, of this, 60% would be in Digital. Global digital IT 
services spending is estimated to reach USD 900 billion 
by FY25 from USD 490 billion currently. Currently, Digital 
makes up more than 30% of the total USD190bn Indian IT 
exports. BFSI, Retail and Hi-Tech are adopting the digital 
technologies much faster than others. Manufacturing 
concerns are also started adopting the digital platform. 
Thus, the higher adoption of digital services will drive 
the demand for Indian IT companies. Covid-19 is a boon 
for technology players as it has unleashed exponential 
use of technologies. The biggest beneficiaries of this 
crisis will be Cloud providers as increased data usage will 
accelerate enterprise migration to an efficient frontier, 
notably Cloud. Over the last decade, the global cloud 
computing market grew by 6x to USD 370 billion and the 
expectation is the growth momentum will continue and 
could reach to USD 870 billion by 2025. As per Industry 
estimates that Cloud could constitute around 38% of the 
overall technology spending by 2025 from current 25% in 
FY20. According to Gartner Research, the Public Cloud 
market should reach USD 354 billion by 2022 (at 16% CAGR 
over 2019-22). While application services will remain 
the largest portion of the Cloud business, infrastructure 
will continue to grow at a faster pace. Cloud adoption 
remains the key for business transition, which can be 
gauged from the growth in Public Cloud. Enterprises 
have realized that Cloud is not just an end goal but a 
key enabler for successful Digital transformation. This 
should drive secular demand for Cloud migration, cyber-
security, and multi-Cloud services. The combination of 
secular adoption of hybrid multi-Cloud and increasing 
service intensity of Cloud spending (across SaaS/PaaS/
IaaS) should lead to significant demand for Cloud-led 
infrastructure services for Indian tech companies over 
the next 5-10 years. Further, Artificial Intelligence (AI) 
adoption is moving from basic automation to scalable 
intelligence. AI has driven need for automation of legacy 
processes, which would not only speed up the enterprise 
but also the usage of advanced analytics to create new 
areas of differentiation. Thus, for Indian IT players Digital 
and Cloud become a big opportunity to take the sector in 
next growth phase.

Off shoring and WFH help in gaining 
margins
IT companies margins came into pressure in last 2-4 
years on the back of investments in digital across sales, 
solution building and staffing, resource costs in Digital 
being higher, and legacy drag setting in with pricing/cost 
pressures as clients are looking to optimize spends and 
channelize savings towards Digital. The initial round of 
digital investment is over for Indian IT companies and 
now it has reached a healthy size, which offers economies 
of scale. The travel restriction due to COVID-19 outbreak 
has increased the share of off-shoring revenue for 
Indian IT companies which save cost for Indian service 
providers. During Q3FY21, large IT players have reported 
healthy margin expansion despite of paying increments 
due to pick-up in revenue growth, continued cost savings 
on travel and increasing offshore mix. Sub-contracting 
cost for IT companies remained high since 2016. However, 

Industry wise adoption of Digital services

Source: Industry report
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in last 2 quarters it started coming down post the 
pandemic. Work from Anywhere (WFA) model gave IT 
companies the flexibility to hire talent from anywhere 
and build delivery capabilities irrespective of geographic 
requirements. Most importantly, the norms for H1-B visa 
have also been relaxed, which should further benefit IT 
companies. Cost reduction initiatives owing to Covid-
19 (e-travel, e-meetings, e-appraisals) will enable IT 
companies to re-innovate their businesses substantially 
to keep margins stable. WFH also resulted in lower rental 
expenses for Indian IT companies which already reflected 
in Q3FY21 margins. Certain costs may temporarily decline 
(travelling costs) while there could be structural changes 
to the cost structure (lower rental costs) as the WFH 
culture slowly matures into a semi-permanent state 
post the pandemic. These above factors should enable IT 
companies to absorb a sizable chunk of cost escalations 
and keep margins stable at current levels.

Strong Deals win pipelines to sustain 
growth momentum
The deal pipeline is strong across companies led by digital 
foundation deals, integrated deals from smaller clients, 
experience transformation and even core transformation 
deals. Decisions on captive takeout/carve-outs, short-
duration small programs and even mid-sized deals are 
progressing on expected lines. TCV (Total contract value) 
is expected to be robust on the back of large deal wins 
and higher number of awards of contracts. For example, 
Infosys’ numbers will be bolstered by the Daimler deal 
and TCS by Deutsche and Prudential Financial. Wipro 
signed a mega-deal with Metro AG. The recent uptick 
in large deal wins by Indian information technology (IT) 
firms reflects the growing preference for cloud and digital 
transformation across sectors. During the pandemic, 
firms began investing heavily in digital technologies to cut 
costs and improve operational efficiencies. Large deals 
are critical to drive revenue acceleration and achieve 
double-digit growth and it is expected that the size and 
complexity of large deals will increase in coming days. 
For wining large deal size, IT companies need different 
risk appetite, investment ability, commercial construct 

and the need to leverage an ecosystem of partners to 
create long-term value for customers. The trend of large 
deals is likely to continue over the next 4-6 quarters 
with clients looking to adjust their cost structures and 
lower their expenses on legacy IT to fund new digital 
investments. Thus, Indian IT companies are hoping to win 
more large deals as they capitalize on growing adoption 
of digital technologies by corporate worldwide, following 
the business disruptions caused by the pandemic and 
these strong deal pipelines to sustain earnings growth 
momentum in coming quarters.

Recent Deals win by Large Indian IT 
players
Company Deal Size Deal description

Infosys USD 3.2 
billion

Large infrastructure transfor-
mation deal with Daimler AG

Wipro USD 1 
billion

German retailer Metro AG to 
drive Metro’s digital transfor-
mation agenda.

HCL 
Technologies

USD 600 
million

Contract for five years from 
Swedish telecom equipment 
maker Ericsson

Source: Company’s report

Earnings growth to support high valuation
In last decade Indian Nifty IT index outperformed the 
benchmark Nifty in most of the times barring FY16-17, 
when the Indian IT sector underwent a transition with 
legacy was on a decline and Digital had not become main-
stream yet. The outbreak of COVID-19 has changed the 
fortune of IT companies as these companies had a dream 
run since the pandemic began. Covid-19 has proved to be 
a boon for the IT sector as the accentuated pace of Digital 
adoption has helped in improving the sector’s outlook 
significantly. From a broader market perspective, the 
Nifty IT index has meaningfully outperformed the broader 
market index since the Covid-19 lows made in March 
2020. Since 23rd March 2020 low, Nifty IT has gone up 
133% vs Nifty which rallied 87%, thus IT index has simply 
outperformed the benchmark index in wide margin. 
The post Covid-19 rally mirrored the one in FY10, where 
strong outperformance was seen across mid-cap and 
large-cap companies. The steep run up in the IT index 
made the index valuation rich when compared to the 
long-term historical average. The Nifty IT Index current 
trailing P/E is at 34x which is nearly 55% premium to its 3 
year average P/E multiple. However, the premium valua-
tion will be supported by strong earnings momentum by 
the large IT companies on the back of robust growth in 
new age technologies and strong deals win pipeline. This, 
coupled with higher off shoring and cost rationalization, 
will help IT companies maintain stable margins in next 
couple of years.

EBIT Margins for Large IT players are improving sequentially (%)

Source: Companies’ presentation

22.7% 

21.7% 

21.1% 
21.5% 

20.7% 20.8% 

23.1% 

2016 2017 2018 2019 2020 Q1FY21 Q2FY21 



31 February 2021INSIGHT

The pandemic has changed the human lifestyle and way of 
working across the globe and now in new normal tech-
nology play an integral part of the life. The enterprises 
across the World are adopting the digital technologies and 
cloud computing faster to stay competitive in this envi-
ronment and that is benefiting the technological compa-
nies in India and abroad. Indian IT sector has witnessed 
technological cycles starting from 2000. In this changing 
environment, technology plays an important role and that 
will create demand for digitalization and cloud computing 
which already started reflecting in IT companies’ financial 
performance with strong deal pipeline. IT sector has 

entered into multi-year up-cycle on the back of strong 
deal pipeline and increasing demand for cloud computing 
and digital technology. Further, WFH and increasing 
offshore revenue will help the sector to sustain the stable 
margins. Gartner’s IT spending commentary during its 
4QCY20 call indicated a better tech environment in CY21 
as it expects broad-based IT spends across the region. It 
also indicated Cloud and related services to be the fastest 
growing services for CY19-24. Indian IT companies have 
strong capabilities to capitalize on the technological boom 
and to report sustainable healthy earnings growth going 
forward.

Nifty IT vs Nifty in last 2 years (Rebased to 100)

Source: NSE India
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Company Name Mcap  

(Rs crs)
Revenue  
(Rs crs)

EBITDA 
(Rs crs)

PAT  
(Rs crs)

EBITDA 
Margin 

(%)

PAT 
Margin 

(%)

ROE  
(%)

ROCE 
(%)

D/E 
(x)

1 Yr 
Forward 

P/E (x)

1 Yr 
Forward 
P/BVPS 

(x)

1 Yr  
Forward 

EV/EBITDA 
(x)

Tata Consultancy 
Services Ltd. 1,234,610 131,306    45,435 33,260 34.6% 25.3% 43.7 56.2 0.0 30.9 12.4 22.2

Infosys Ltd. 563,373 79,047    22,735    15,543 28.8% 19.7% 25.0 33.0 0.0 24.8 7.0 17.1

HCL Technologies 
Ltd. 257,269 32,606    13,367 8,969 41.0% 27.5% 26.5 33.6 0.0 18.0 3.7 11.1

Wipro Ltd. 239,518 50,407    12,684 8,681 25.2% 17.2% 18.2 21.8 0.1 21.4 4.1 13.9

Tech Mahindra Ltd. 94,049 29,225 6,066 4,535 20.8% 15.5% 21.5 23.8 0.0 17.6 3.2 11.9

Larsen & Toubro 
Infotech Ltd. 68,022 10,184      2,287      1,552 22.5% 15.2% 32.0 41.8 0.0 31.7 8.8 22.0

Mphasis Ltd. 29,765 4,347      1,604 1,205 36.9% 27.7% 35.3 39.1 0.1 20.2 4.2 13.7

Mindtree Ltd. 28,654 7,764      1,157 631 14.9% 8.1% 19.6 27.3 0.0 22.6 5.9 14.4

L&T Technology 
Services Ltd. 24,604         5,181      1,244 790 24.0% 15.2% 31.7 42.6 0.0 29.5 6.8 20.0

Tata Elxsi Ltd. 15,432 1,610         403 256 25.0% 15.9% 25.2 34.4 0.1 N/A N/A N/A

Coforge Ltd. 14501.31 2231 585.3 422.5 26.2% 18.9% 23.1 26.8 0.0 24.4 5.3 14.9

Persistent Systems 
Ltd. 11746.52 2108.12 592.87 407.72 28.1% 19.3% 18.2 23.7 0.0 22.9 3.9 14.1

Source: ACE Equity & Bloomberg
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Management Commentary

MANAGEMENT MEET NOTE

Tata Consultancy Services Ltd. (Dated: 
January 08, 2021)
  TCS’ growth for the quarter was led by Cloud Services, 

Analytics & Insights, Cognitive Business Operations, IoT 
and Quality Engineering & Transformation Platform 
Services. Company’s new cloud practices, viz. MBU, 
AWSBU, and GBU, launched their Go-To-Market pro-
grams with new offerings. It also launched the AI-driven 
collaboration suite CogniX, designed to help enterprises 
with cognitive operations.

  Strong demand from the core transformation services, 
market share gain and quick revenue 
conversion from all the deals win 
helps management to built up robust 
momentum that overcome seasonal 
weaknesses and post strong sequen-
tial growth in 3QFY21.

  Verticals performance: All verti-
cals showed positive sequential CC 
growth, led by Manufacturing (7.1%), 
Life Sciences and Healthcare (5.2%) 
and Communications & Media (5.5%) 
which grew faster than the company. 
BFSI (2%) and Retail & CPG (3.1%) 
grew slower than the company. On 
a YoY CC basis, Life Sciences and 
Healthcare recorded a stellar growth 
of 18.2% followed by BFSI (2.4%) and 
Technology & Services (2.4%).

  Vertical commentary: TCS stated 
that the retail sector showed strong 
growth despite a seasonally weak 
quarter due to the holiday season 
and weakness in discretionary retail 
spending. TCS believes that the BFSI 

vertical has a lot of levers for growth; most companies in 
the BFSI space are experimenting with the public cloud 
strategy but substantial workloads have not been shifted. 
Thus, there is significant headroom for growth as hybrid 
cloud strategy is the only way to go for these companies. 
Being the largest service provider to BFSI companies 
globally, TCS is placed in a very strong position to gain 
market share. 

  Geography-wise: All markets showed good sequential 
growth in CC terms, with North America growing by 
3.3%, UK by 4.5% and Europe by 2.5%. Emerging Markets 

also performed well, with India 
growing by 18.1%, MEA by 6.7%, Latin 
America by 3.1% and Asia Pacific by 
2.6%. The significant traction in India 
was driven by some of the platforms 
surrounding testing. On UK, its view 
was that while growth thus far has 
been strong, it is difficult to predict 
(likely because of the volatile macro 
conditions surrounding Brexit and 
the economy). 

  Strong deal wins: Deal wins were 
a mixed bag - comprising a mix of 
large and small-size deals on the 
back of increased tech consumption. 
TCS also indicated that the pipeline is 
strong and has a normal mix of large, 
mid-sized and small deals. Total deal 
wins stood at US$6.8bn (excluding 
the large deal of Postbank System in 
Germany) in 3QFY21 against US$8.6bn 
in 2QFY21 (US$6.1bn if one takes out 
the Phoenix group large deal) and 
US$6bn in 3QFY20. TCS stated that of 
the two large BFSI deals that it signed 

TCS believes that 
it will enjoy the 
tailwind of the two 
large deals it won in 
Q3FY21 in Q4FY21. 
With the strong exit 
rate, TCS is expecting 
to return to double-
digit growth in FY22. 
The company had 
an internal target 
to get YoY positive 
by Q4FY21 in CC 
terms, which it has 
delivered a quarter in 
advance.
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in 3QFY21, the Prudential deal was closed in mid-Decem-
ber and thus a very small part of revenue from this deal 
has been added to the 3QFY21 revenue. The Postbank 
Systems deal was closed on 1st January 2021 and thus 
it has not been included in the 3QFY21 TCV. BFSI deals 
stood at US$2.6bn and Retail deals stood at US$0.98bn. 
North America deals stood at US$4bn. The TCV for both 
BFSI and for North America are at their highest ever. TCS 
believes that the deal pipeline continues to be strong and 
well distributed across verticals, led by a mix of digital 
foundation, integrated deals from smaller clients, experi-
ence transformation and core transformation deals. 

  Ignio sees continued momentum: Ignio - TCS’ cog-
nitive automation software - is doing very well and is 
expanding from IT operations to business operations. 
It commented – “the best of Ignio is yet to come”. It is 
helping in the end-to-end operational transformation of 
companies. Ignio acquired 8 new logos during the quarter 
and 7 customers went live on the product. During the 
quarter, the product won 3 more awards and was granted 
2 more patents, taking the total number of patents 
granted till date to 27. 

  Digital Services: According to TCS, there was strong 
demand for hyperscaler cloud services. The key areas 
included mainframe and legacy modernizations, data 
modernization on cloud (MDM, data lakes), augmented 
analytics for in-context insights, risk regulatory & 
compliance analytics and use of cloud platforms for 
collaboration. TCS stated that Cybersecurity continued 
to be of the highest priority as new work models emerge. 
“The need to enhance user experience across enterprise 
functions drove good growth for professional services 
around Salesforce, SAP S/4 HANA and BPM. Consumer 
demand for automated and contact-less services led to 
good growth for TCS Interactive; in design led services, 
digital marketing and content services. Growth in loT 
was led by strong demand for implementing loT-enabled 
remote monitoring and self-optimiz-
ing plant operations”. 

  Growth drivers: The management 
commented that strong demand for 
cloud and core transformation ser-
vices (which is pandemic-induced), 
faster revenue conversion from ear-
lier deals and market share gains led 
growth helped TCS overcome sea-
sonal headwinds. The business teams 
that grew customer spending during 
the quarter included those focused 
on customer experience enhance-
ment, new product initiatives, 
regulatory work and ESG initiatives. 
From a technology perspective, this 
translated into investments in call 
center modernization, analytics and 
insights workplace transformation, 
cybersecurity and core moderniza-
tion. TCS is also witnessing increased 

activity in its assessment and transaction business. 

  Double-digit growth in FY22: TCS believes that it will 
enjoy the tailwind of the two large deals it won in Q3FY21 
in Q4FY21. With the strong exit rate, TCS is expecting to 
return to double-digit growth in FY22. The company had 
an internal target to get YoY positive by Q4FY21 in CC 
terms, which it has delivered a quarter in advance. 

HDFC Bank Ltd. (Dated: January 16, 2021)
  Business growth driven by wholesale loans up by 27% 

YoY.

  The collection efficiency has been improving on a 
month-on-month (MoM) basis to 97% by Dec’20 end vs 
98% pre-COVID 

  Collections for corporate book were higher by 11% 
YoY for the quarter against down 16% in the 1HFY21. For 
Dec’20 collections were up 20% YoY

  Bounce rates have been improving MoM from Sep’20 
and delinquency trends have come down significantly 
across all collection buckets

  Fresh disbursals have been led by corporate book with 
fresh disbursals comprising high rated accounts and 
PSUs. 67% of the portfolio is rated AA & above, as per the 
external grade rating. Furthermore, 90%+ of the portfolio 
is rated A & above

  The bank witnessed double-digit growth in disburse-
ments in retail assets during the quarter driven by 
LAP, 2W, Auto, and Home Loans (lower stamp duty & 
interest rates), as well as gold loans which is witnessing 
strong traction. In the unsecured portfolio, the bank has 
increased sourcing from internal customers

  For the SME book, earlier stress tests indicated ~9% of 
the book could be under stress in 1QFY21, which declined 
to 3% in 2QFY21. This has further declined to 2.3% cur-
rently. ECLGS scheme boosted SME advances and bank 

disbursed Rs 221 bn in ECLGS 1.0, and 
another Rs 5.8 bn in ECLGS 2.0

  Unsecured loan book’s weighted 
average internal rating came down 
marginally to 3.4, which compared to 
industry average, has 52% of the port-
folio above what is considered a high 
cut off score across Credit Bureaus, 
against industry average of ~35%.

  On the RBI’s restrictions on new 
sourcing of credit cards – no mean-
ingful impact was seen on CASA/cus-
tomer acquisitions. Expected to take 
10–12 weeks to resolve the issue. The 
bank’s stance on increasing granular-
ity of deposits going ahead

  Asset quality: Specific Loan losses 
for the quarter stood at Rs 31.04 bn 
while PCR stood at a healthy 88%. 
Pro forma GNPA/NNPA stood at 

HDFC bank 
witnessed double-
digit growth in 
disbursements in 
retail assets during 
the quarter driven 
by LAP, 2W, Auto, 
and Home Loans 
(lower stamp duty & 
interest rates), as well 
as gold loans which 
is witnessing strong 
traction.
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1.38%/0.40% on account of pending verdict in Supreme 
Court, excluding the Agri segment, GNPA would be at 
1.2%. 0.5% of the loan book is under restructuring, majorly 
led by retail accounts and few corporate accounts. Agri 
loan book is holding up well and getting better than 
historical levels

  Subsidiaries- HDB Financial Services reported a loss 
of Rs 440 million, although disbursements improved 
~22% QoQ. The proforma GNPA ratio stands at 5.9%. The 
company has not taken any standstill benefit on P&L, and 
provisions were made as per actual ECL requirements.

Infosys Ltd. (Dated: January 13, 2021)
  Ramp-up of deal wins, digital focus, new account 

additions (mortgages, regional banks, wealth and retire-
ment services) led to growth in Q3. Company has signed 8 
large deals in the segment in Q3. Finacle is also receiving 
traction from banks. On the Retail vertical traction 
continued led by higher volumes. Deal pipeline is healthy 
with vendor consolidation and captive monetization 
opportunities. 

  Digital story: Digital continues to drive the growth of 
the company with 33.6% YoY growth and constituting 
50.1% of revenues (vs. 40.6% in Q3FY20). Further, the 
company continues to see acceleration in digital tech-
nology like cyber security, cloud, data, experience and 
automation 

  Verticals performance: Revenue growth during the 
quarter was broad based, led by BFSI (9.8% QoQ), Life 
sciences (10.8% QoQ), Energy & Utilities (7.9% QoQ) and 
Manufacturing (8.5% QoQ), Communications (4.5% QoQ). 
Hi-Tech remained soft (-4.3% QoQ) in Q3. 

  Vertical wise commentary: In BFSI, the company is 
seeing opportunity in cloud, digital 
banking, mortgage and regional 
banks. In retail, Infosys is seeing 
improving volumes on a YoY basis 
and opportunities in captive carve 
outs and vendor consolidation. Media 
and entertainment is weak but there 
is traction in telecom. Manufacturing 
is seeing improved traction in cloud 
and cybersecurity. Oil & gas and 
hospitality are still seeing weakness 
but utility is stable. The company has 
won higher deals, which will help 
in boosting growth in the energy 
vertical

  Deal Wins: Highest ever large deal 
wins in Q3 with the TCV of USD $ 7.1 
billion with the largest ever deal sign 
in the history of IT services industry 
in India. This will continue to expand 
from the presence to the continental 
European Market. Overall deal value 
for CY20 is USD $ 12 billion and over 
9MFY20 is USD $ 8 billion positioned 

strong pipeline of deals going ahead. Net new deals signed 
in Q3 was more than 1.5 times of what was signed in entire 
fiscal year 2020. Other than the largest deal within the 
industry, another deal signed by the management of USD 
$ 500 million. Overall management won 22 large deals 
in Q3; includes 18 deals from financial services. Region 
wise 13 deals are from America, 7 deals from Europe and 2 
from Rest of the World. Verticals wise 8 in BFSI, 4 each in 
Manufacturing and E&U, 3 in Communication, and 1 each 
in Retail, Hitech and Others. Share of new deals was 73%.

  Employee metrics: Management expects utilisation, 
which is at an all-time high of 86%, to come down as the 
hiring is ramped up. While management reiterated that 
wage hikes were being implemented from 1st January 
2021, it highlighted that management has not yet decided 
on the wage hike cycle for FY22. Infosys highlighted that 
near-shore centres has also witnessed significant growth 
and reiterated that client confidence in offshoring has 
gone up during the pandemic. Infosys further highlighted 
that it would step up on the university hiring in onsite, as 
part of pyramidisation. 

  Demand environment: On the demand side, while a 
significant part of the growth had been driven by cost 
take-out deals, management highlighted that large enter-
prises were also looking to invest the savings in digital 
infrastructure; as per management, Infosys continues to 
participate in both cost take-outs as well as new invest-
ments in digital transformation. Digital now constitutes 
more than 50% of Infosys’ revenue base. Management 
expects demand to trend positively for all segments of the 
business.

  Outlook for FY21: Looking forward management 
expects strong growth momentum in its business, 

market share gain, increase in the 
speed of digital transformation as 
a client. Management revised its 
revenue guidance of 4.5-5% growth 
in CC terms in FY21(vs 2-3% growth 
expected in 2QFY21). Management 
increases its operating margin 
guidance for FY21 to 24-24.5% (vs 
23-24% in 2Q). Vanguard deal will 
start ramping up from Q3.

Bajaj Finance Ltd. (Dated: 
January 21, 2021)
  The Company, during the quarter, 

booked 6.04 mn new loans as against 
7.67 mn in the same quarter of the 
previous fiscal year. Most businesses 
have started disbursing 85% - 100% 
of their previous year’s volumes with 
incremental growth being observed 
every month.

  During the quarter, the company 
has added the medical equipment 
financing business which it feels 

Infosys management 
expects strong 
growth momentum 
in its business, 
market share gain, 
increase in the 
speed of digital 
transformation as a 
client. Management 
revised its revenue 
guidance of 4.5-5% 
growth in CC terms 
in FY21. Management 
increases its 
operating margin 
guidance for FY21 to 
24-24.5%.
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is a large opportunity across the SME and commercial 
segments

  As per the company, growth has been structural across 
business lines (except auto finance). The company is 
looking to get back to Rs 90-95bn of QoQ asset build-up 
by 4QFY21.

  The company, along with DBS Bank, has received RBI 
approval to distribute co-branded credit cards in part-
nership with them

  NIM has been affected mainly due to interest reversal 
and high cost of liquidity. The company expects NIM to 
slip further in 4QFY21 but should start improving there-
after, partly aided by lower impact of high balance sheet 
liquidity.

  The company has reduced balance sheet liquidity 
significantly to 11.6% given the favorable market condi-
tions. The company plans to bring this down to 7-8% of 
borrowings by Q4 FY21. For this, it has prepaid Rs 66 bn in 
the last 45 days 

  The company has been aggressive in cutting opex. 
Some expense line items, such as call centre, travel, A&P, 
training etc will only return to the extent of 40-50%, 
envisaging a much lower headcount

  The company is not converting too many loans into flexi 
loans now and Q2FY21 was last quarter of high conver-
sion. Q3FY21 onwards, the flexi loan business build-up 
has been normal, in line with past trends. 

  Write-offs have been higher in the auto finance book, 
especially the 3-wheeler portfolio, as well as in the B2C 
business.

  The company stated that the reduction in retail spend 
has been on account of store closures 
but more so because the company 
had paused the EMI business. Once 
the company launches Bajaj Pay for 
merchants, it intends to bring back 
these merchants. The company is 
looking to build the business from 
retail spend stores in a non-linear 
fashion.

  The company does not expect any 
further restructuring, over and above 
what has been disclosed as of Dec’20.

  ECGLS outstanding is Rs 6-7 bn.

  Bajaj Finance expects to go back 
to its average credit cost of 150 – 170 
bps, from the next fiscal year

  After Rs. 13.5 bn of provisioning 
in Q3FY21, the company estimates 
residual credit costs for Q4FY21 to be 
in the range of Rs. 12 – 12.5 bn

  Stage 1 receivables under the reso-
lution plan, as per the RBI resolution 

framework for COVID-19 related stress, were Rs. 20.4 bn 
as of 31st December 2020, against which the company is 
holding a provision of Rs. 3.97 bn

  The Company expects to reach pre-COVID NNPA by 
H1FY22, except for the auto finance business, which may 
take longer due to underlying collateral value

Asian Paints Ltd. (Dated: January 21, 2021)
  Business operations: Strong decorative volume growth 

during Q3FY21 was led by pent up demand (after opening 
up of metros), festive & marriage season, revival in the 
real estate industry & market share gain from unor-
ganized players. However, the volume growth will be 
normalized going forward. Tier 2-3-4 cities continued 
to witness strong growth momentum in Q3. Metros and 
tier 1 cities that were tracking negative growth in 1HFY21 
have rebounded in Q3. Management also indicated strong 
growth in its new initiatives, including projects and large 
institutional sales and increasing traction for its “Safe 
Painting” and “San Assure” services. The gap between vol-
ume and value growth was due to higher growth of value 
segment as compared to premium products. Management 
indicated there is no stocking of inventory. They believe 
primary sales will be equal to secondary sales.

  Home décor: The company wants to capture share 
of space rather than share of surface in home. In Home 
décor, company is already present in kitchen and bath 
segment and has entered into new segments like fur-
nishing recently. For other categories, the company is 
looking for tie-ups. The Company has put in 16 stores in 
home décor category across country and targets to double 
this number in 2-year time. Beautiful home services will 
provide tech-enabled visualization and better execution 
for home décor needs of the consumer. The service is for 

consumers across price points.

  Industrial JV: PPG-AP (OEM 
business) reported double-digit 
growth led by strong recovery in auto 
sector sales and uptick in refinishing 
business. Resurgence of industrial 
activity aided strong double-digit 
growth in AP-PPG. Powder coating 
and industrial liquid paints saw good 
growth during the quarter.

  Bath & Kitchen segment: Kitchen 
business reported 20% YoY growth 
in Q3. Components as well as full 
kitchen segments witnessed double 
digit growth. The business regis-
tered EBITDA breakeven in Q3. Bath 
business grew by 23% YoY with strong 
pickup in demand across product 
segments. Projects business saw good 
uptick in the quarter. 

  International Business: The Com-
pany’s International business grew by 
22.4% YoY to Rs. 700 cr. led by double 

In Home décor, 
company has entered 
into new segments 
like furnishing 
recently. For other 
categories, the 
company is looking 
for tie-ups. The 
Company has put 
in 16 stores in home 
décor category 
across country and 
targets to double this 
number in 2-year 
time.
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digit volume growth across all units in International 
market except Ethiopia, Bahrain and Indonesia. Company 
witnessed strong recovery in all parts of Asia and Middle 
East with every unit reporting double-digit volume 
growth. The company has expanded its product portfolio 
across geographies. The company has expanded its range 
of waterproofing products in markets such as Middle 
East, Asia, and other key geographies. The company also 
launched bath business in South Asian markets such as 
Nepal and Bangladesh.

  Management Guidance: As per Management, pent up 
demand from metros, Tier I and Tier II cities and are part 
of Q3FY21 growth and expect some pent-up demand to 
remain in Q4FY21 as well as in Q1FY22. The Company will 
continue to work on further cost optimization and will 
incur only business critical spends, across all segments. 
The Management is looking at growing projects business 
in a bigger way and expect good growth from the same in 
coming years.

  Other highlights: Surface segmentation strategy has 
not worked in India as consumer knowledge is limited. 
Niche segment works only for premium or wood fin-
ishes. Therefore, the company is unlikely to enter niche 
coatings. The plant utilisation is ~60% at current point of 
time, and company do not see any meaning full capacity 
addition for at least next one year. Key raw materials have 
witnessed inflationary trend (up 6-9%) since Dec’20. The 
company would take pricing action based on the price 
trend of key raw materials going forward and keeping in 
mind consumer acceptance.

Ultratech Cement Ltd. (Dated: January 23, 
2021)
  Company is taking necessary steps 

to comply the environment norms 
and management is hopeful that by 
2032 they will be able to build the 
business in line with the Paris Agree-
ment. Company has well aligned its 
business with ESG. 

  Company has improved its position 
in Dow Sustainability zone almost by 
9 points, from 59 to 68.

  After the initial setback, the indus-
try has got on track with demand 
surfacing from all the quarters. 

  Demand from Tier II, Tier III 
towns urban real estate, which was 
languishing in the dark for last few 
years, has started showing signs 
of recovery, aided by the current 
low-interest cost regime, various 
benefits being given by the authori-
ties to home buyers as well as builder 
to give builders to give a boost in the 
real estate sector.

  UltraTech achieved a capacity utilization of 80% for the 
quarter, ending December with as high as 85%.

  Working on next phase of expansion, which was about 
close to 19 million tones and on course for commissioning 
during FY23 in a staggered manner.

  Company has reduced net debt by a further Rs. 2,696 
crores this quarter, totaling to Rs. 7,123 crores in the first 
9 months of the year. As of 31st December 2020, company 
has gross debt of Rs 21,000 crores.

  Cost of coal and pet coke, both have been going up. Fuel 
forms nearly 13% of cost for cement industry. Currently, 
coal and pet coke, both are trading around $110 per ton as 
compared to somewhere around $60 or $65 in June ‘20. 

  Company has reduced the dependence on pet coke and 
increased the consumption of imported coal, making new 
sources of coal.

  Company expects that the coal prices, the fuel prices 
should stabilize in the next 6 months when again, the 
crude production goes up for building up the winter 
stocks in the U.S. refineries.

  Company’s 64% is trade and 36% is non trade in revenue 
mix.

  The cost of WHRS power is Re 1 compared with the 
thermal power which cost is Rs. 4 to 5 depending on the 
location. Post the expansion WHRS, 26% of plant power 
requirement will come from WHRS.

  Company is not seeing any synergy between paints and 
the cement and globally, there is no cement company who 
was doing paints and the customer for paint from a sales 

force perspective is different for a 
cement sales guy as well as a paints 
salesperson.

  India is a growing market for 
cement and company will continue to 
participate in the growth of cement 
in the country.

HDFC Life Insurance Co 
Ltd. (Dated: January 22, 
2021)
  HDFCLIFE is seeing an uptick in 

the Savings business in terms of both 
ticket size and volumes.

  The company’s constant endeavour 
is to grow the Annuity business with 
appropriate pricing and risk manage-
ment practices. Remains watchful on 
renewal and persistency trend

  The company witnessed an 
increase in COVID claims in Q3FY21 
while the actual overall experience 
is in line with expectations, but will 
keep re-examining COVID provisions

  Bancassurance channel has grown 

Demand from Tier II, 
Tier III towns urban 
real estate, which 
was languishing in 
the dark for last few 
years, has started 
showing signs of 
recovery, aided by the 
current low-interest 
cost regime, various 
benefits being given 
by the authorities 
to home buyers as 
well as builder to 
give builders to give 
a boost in the real 
estate sector.
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by 20% in 9MFY21 driven by strong traction from its 
partner HDFC Bank, while the company is also actively 
collaborating with new Bancassurance partners like Yes 
Bank and SBI Capital Markets on new business

  The company has launched a new term plan (HDFC life 
Click2Protect life) with new features, such as flexibility 
in auto balance death and critical illness cover or income 
payouts from the age of 60. Margins in this product are 
slightly lower than in a Pure Protection product

  Credit protect has now reached 95% of previous year 
volume

  Given that vaccination is initiated, HDFC Life will strive 
for new business growth. Management focuses on bal-
anced mix, diversified distribution mix, and conservative 
risk pricing.

  HDFCLIFE would follow a calibrated approach in 
the Protection segment in the near term due to rising 
COVID-related claims

  13-month persistency in Non-PAR stands at 92% and has 
very low surrender

  Protection trends tapered in Q3FY21 after seeing a 
robust uptick over 1HFY21. Overall, expect growth in the 
Protection segment to be calibrated

  The Savings business has revived from Q3FY21. Ticket 
sizes have been higher in this business.

  IRDAI has asked life insurance players to not sell health 
insurance. The company believes allowing with regards 
to re-insurance premium, Reinsurers asking for hike 
is uncertain as of now. Term growth is muted, as the 
company wants to partner with reinsurer and want to do 
cautious underwriting due to which re-insurer pricing is 
expected to be stable as of now

  With the launch of a new term product, the company 
expects a further uptick in market share gains. Also, 
re-insurers are looking at this product favorably on 
account of better underwriting

  In terms of product positioning, 
Annuity is likely to be a bigger mix 
v/s Protection over a long period as 
the retirement corpus would be a 
longer and more sustainable play

  The company expects balance 
between PAR and non-PAR to 
stabilize in long term and prefers to 
give customer requirement priority 
versus company’s own push strategy

  Overall, HDFC Life believes that 
growing protection business by 
~100 bps per year is reasonable. Co. 
expects savings to continue to grow 
and annuity is likely to be a bigger 
piece in savings. HDFC Life wants to 
grow its retirement corpus 3x by 2025

  Furthermore, the company is managing cash flows and 
duration very well

Bajaj Auto Ltd. (Dated: January 21, 2021)
  Domestic motorcycle volumes increased by 8% yoy led 

by 47% yoy increase in premium motorcycle segment 
partly offset by no sales in executive segment and 23% yoy 
decline in economy segment. 

  The company’s market share stood at 18.5% in 3QFY21 
versus 17.5% in 2QFY21 and 18.5% in FY2020.

  The company has taken price increase of around 
1-1.25% to offset Raw material price headwinds in January. 
Domestic motorcycle segment retail demand has reached 
pre-Covid levels.

  The company will be following three-fold strategies to 
gain market share in the domestic 2W market like aggres-
sive product launches in 125 cc segment, (2) retaining 
dominant position in sports motorcycle segment (>250 cc 
segment) and providing innovative offerings in top-end of 
the entry motorcycle segment.

  As per management, the acceleration in the export 
business is the key reason for outperformance.

  The African continent growth is back to pre-COVID-19 
levels; Philippines has reached 90% and Latin America is 
at 80% of pre COVID-19 levels.

  The company sees higher proportion of Pulsars and 
KTM in exports as well, and, as per management, they 
have gained market share in every international market.

  The lack of container availability is leading to ~15% of 
order book every month to spill over to the next month; it 
expects this to remain challenging for the next 3-4 moths.

  Overall globally, Motor cycles are operating at 90% 
levels.

  As per management, the raw material cost sales ratio 
is likely to go up by 300bp in Q4FY21, owing to a sharp 

increase in RM prices.

  In domestic 3W market, demand 
recovery is gradual. Sales recovery 
is still at 40% of normal levels. Cargo 
is back to 70% of normal levels and 
management expects 3W to recover 
within a quarter.

  Employee cost is expected to be at 
the same levels for FY21 as of Q3FY21.

  Management expects domestic 
Motor Cycles industry to grow in 
the double digits in FY22 at ~15-
20% growth, aided by low base. 
The industry is likely to touch FY18 
numbers in FY23; FY15 peak is still far 
away.

  In the domestic market, Bajaj auto 
strategy is to drive premium end of 

Bajaj Auto’s 
management expects 
domestic Motor 
Cycles industry to 
grow in the double 
digits in FY22 at ~15- 
20% growth, aided 
by low base. The 
industry is likely to 
touch FY18 numbers 
in FY23; FY15 peak is 
still far away.
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the portfolio in all segments through new products and 
targeted communication.

  Company is going to launch some electric 3W during 
H2FY22.

  According to management, other expenses are lower, 
due to lower ad & sales promotion expenses, which will 
come back to preCOVID levels once normalcy returns.

  Exports revenue during Q3FY21 stood at Rs 4080 crore 
with Spares parts revenue at Rs 990 crore.

  Management has guided for higher capex of Rs 500-
600 crore each for FY22 and FY23 to set up a new plant 
at Chakan near Pune in Maharashtra. The new facility 
at Chakan, Maharashtra for manufacturing high-end 
motorcycles and electric vehicle is expected to commence 
production from FY23E onwards.

  The facility is expected to start production in 2023 
and will be utilized for manufacturing high-end KTM, 
Husqvarna and Triumph motorcycles, as well as it can be 
used for making electric vehicles.

  In new product launches timeline, management expects 
by the end of February-March 2021, company will be 
able to launch upgrade in 100cc, 110cc, 125cc and 250cc 
segments. Overall, it expects 1-2 upgrade launches every 
quarter of FY22.

JSW Steel Ltd. (Dated: January 22, 2021)
  JSW Steel plans to achieve 95% of its earlier crude 

production guidance of 16 Million tonne. The company is 
on track to achieve its saleable steel volume guidance of 15 
Million tonne.

  The company’s plants are operated at higher utilisation 
of 91% versus 86% in Q2FY2021 and only 66% in Q1FY2021.

  Recently, there was an uptick in 
global coking coal prices. As JSW 
Steel has coking coal inventory, the 
impact of higher coking coal prices is 
likely to come in during Q1FY22.

  JSW Steel’s expansion project 
at Dolvi from 5 million tonnes per 
annum (MTPA) to 10 MTPA steelmak-
ing capacity is nearing completion, 
with majority of operations to be 
commissioned in Q4FY21. Full inte-
grated operations and stabilization 
will take place in Q1FY22.

  The project has been affected 
by travel and visa restrictions for 
technicians from global capital 
equipment vendors. The company 
has been trying to overcome this with 
a combination of physical and digital 
assistance from vendors/suppliers of 
equipment/technology.

  As per management, the 8 MTPA 

pellet plant is under commissioning (expected to get 
completed in January 2021) and one unit of CRMl complex 
capacity expansion at Vijayanagar has been commissioned 
(with second unit to be commissioned by Q1FY2022).

  On standalone basis, company’s net debt/equity was at 
0.97x at the end of Q3FY21 (compared to 1.19x at the end of 
Q2FY21) while net debt to EBITDA was at 2.86x at the end 
of Q3FY21 (compared to 4.14x at the end of Q2FY21).

  On consolidated basis, company reduced net debt by 
Rs 1,099 crore during the quarter. This is after it closed 
acquisition of Asian Colour Coated Ispat for a total 
consideration of Rs 1,550 crore in end October 2020.

  During 9MFY21, Rs 2,660 crore of working capital was 
released, which was utilized for debt reduction. During 
Q4FY21, if the Bhushan Power acquisition goes through 
then equity investment in the JV/associate entity will have 
to be made, which may not allow for deleveraging in last 
quarter of current fiscal.

  The company is planning to increase Environmental 
clearance limits of iron ore mining from 25 MTPA to 35 
MTPA in Dolvi.

  The current production and dispatch of iron ore 
run-rate of 1.8-2 Million tonne per month will continue. 
During Q3FY21, the topline from iron ore sale has been 
around Rs 500 crore.

  Company has incurred a Capex of Rs 6,200 crore during 
9MFY21. The company is on track to meet its yearly capex 
guidance of Rs 9,000 crore.

  Management expects US and Europe subsidiaries to 
witness operational turnaround in FY2022. JSW Ispat 
Special Products Limited witnessed turnaround and 
reported EBITDA of Rs. 152 crore and net profit of Rs. 29 

crore in Q3FY2021.

  Management indicated that 
domestic steel prices are expected 
to remain range bound in the near 
term and could moderate as long 
steel products have witnessed price 
correction recently due to improved 
supply.

  Company could take price hike for 
automotive customers in two phases 
(once in January and then in April), 
which would help blended realization 
in Q4FY2021 to some extent. Manage-
ment expects domestic steel demand 
to grow by 10%-12% in FY2022, led 
by strong demand by automotive, 
housing, and infrastructure sectors.

ICICI Lombard General 
Insurance Co Ltd. (Dated: 
January 19, 2021)
  The general insurance industry has 

performed well, with segments like 
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motor insurance seeing strong traction. Pent-up demand 
for health insurance seen in H1FY21 is now normalizing. 
Marine and engineering lines saw pickup in Q3FY21 due 
to resumption of economic activity. Company expects the 
growth momentum to be healthy going forward as well

  A large part of health policies came from ICICI Bank 
and the bank had decided early in Q3 to reduce its health 
insurance distribution business to focus on core banking 
business. Owing to the bank’s decisions, the “benefit” 
business has come down significantly (Benefit premium 
was Rs. 6.38bn in 9MFY20 against Rs.2.87bn in 9MFY21), 
thus, dragging down aggregate health segment on a nine-
month basis. The bank will re‐assess this approach once 
the lending business normalizes.

  The company shall continue to add more banca part-
ners to compensate the loss from to ICICI Bank

  The IRDAI has introduced draft on withdrawal of 
existing long-term credit-linked group insurance. The 
draft policy has not been converted into policy, and ICICI 
Lombard General Insurance will review the declared 
norms once they are announced 

  Credit linked business was 7.1% of GDPI in FY20 and has 
come down to 2.9% in 9MFY21. It contributes to 7.5% of the 
overall Profitability

  Indemnity business has grown well with Indemnity 
premium at Rs. 6.44bn in 9MFY21 vs Rs. 5.31bn in 9MFY20. 
Indemnity loss ratio stood at 70% for 9MFY20 against 83% 
in 9MFY21. Benefit segment has always been profitable 
segment and Loss ratio ranges between 35‐45%.

  Threshold to maintain overall health ratios at 100%. 
Experience on loss ratios shall get better with regards to 
Covid Claims, however, non-Covid claims have started 
seeing an uptick and are higher than 
pre‐covid level.

  Health frequency has still been on 
the lower side but the instances of 
surgeries have gone up impacting the 
severity of claims

  Health Loss ratios has increased 
from 83% to 88%.

  Motor business in Q4FY21 is 
expected to be positive driven by pick 
up in motor sales

  Benefit from reduction of Fre-
quency losses was not taken in 
Q1FY21 and evened out through the 
entire year

  Claim frequency has reached to 
pre‐covid levels for Motor business, 
optimistic to see some price hike in 
Motor TP business in April 2021

  32‐33% growth in CV segment and 
shall focus to grow in the profitable 
segments.

  No change in reserving approach especially in terms 
of motors own damage (OD) and Motor Third paty (MTP) 
policy. However, some IBNR reserves created earlier have 
impacted the current quarter

  Fire business renewals that happen in January and 
April (bulk part) needs to factor moderation of growth. 
No material reinsurance price hardening expected as the 
business quality has remained strong

  In Crop business, there was outflow with regards to 
business written earlier. It led to reduction in IBNR.

  Some pent-up demand is seen; retail indemnity seen in 
Q2FY21 has reduced in Q3FY21. ICICI Lombard is seeing 
trends in line with the industry and new indemnity 
growth is likely to normalise.

HDFC Asset Management Company Ltd. 
(Dated: January 20, 2021) 
  Management continue to work towards adding diver-

sification in investment style. One of the larger funds has 
been separated out to have a different orientation. While 
diversification approach is engrained into the investment 
team, it will take some time before the benefits of the 
diversification are visible. Fund performance has seen 
material improvement in the month of Dec‐20, expect to 
continue to gain momentum.

  While funds underperformed in the first 2 quarters, 
performance improved in 3QFY21. Recovery in inflows is 
expected as investment performance improves. Some of 
the competitors have had a better performance, which 
has resulted in better equity AUM growth for them. For 
the industry, redemptions are expected to taper off as 
markets stabilize and investor confidence returns. 

  AMC has strong pipeline of new products and is in pro-
cess of obtaining SEBI approvals for 
two new funds. Company launched 
one new fund during the quarter 
raising Rs 15bn. Expects to launch 
new product in regular intervals once 
these approvals are obtained.

  Industry outflow is largely due to 
investors risk aversion and hence 
banks deposits have grown strongly 
even at such a low interest rate. 
Expect flows to come back once 
market stabilizes and Covid situation 
normalizes.

  Increase in other income was due 
to higher investment base, unrealized 
gain of Rs 115mn in Essel group’s NCD 
and higher returns generated by debt 
mutual funds given yields declined 
during the quarter. Management do 
not think run rate for other income 
to be sustainable if yields remains at 
current level

  There has been no conscious 
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effort to increase percentage of “direct” investments. 
Increase in the share of direct business may be attributed 
to increased debt fund investments from HNIs, family 
offices and other institutional money, which prefer direct 
investing. 

  Company has already achieved cost savings of Rs 
250 mn (Rs 400 mn including commissions) during the 
9MFY21.Going forward company will continue to maintain 
strict cost discipline and any increase in cost will be 
dependent on AUM/Revenue growth trajectory.

Havells India Ltd. (Dated: January 20, 
2021)
  Some trends that management is witnessing increasing 

demand from residential and consumer segments, market 
share shifts from unorganized to organized players, and 
make-in-India push helping domestic manufacturing.

  Management believes that customer has become less 
price sensitive and is preferring branded products. 
Import bans and anti-China sentiment are further hurt-
ing smaller players. Havells’ products are already present 
in 18 categories and it plans to go deeper now within each 
category.

  Consumer and residential portfolio grew by 40% YoY. 
Around 75% of total revenues come from B2C. Lloyd 
and ECD segments led the B2C business growth. 70% 
of switchgears business and 50% of cables and wires 
business is also B2C.

  In infrastructure and industrial portfolio nearly 25% of 
the revenues come from B2B business. It grew in mid-
teens in 3QFY21 as real estate seems to see some pick-up. 
Demand is increasing primarily as pending projects are 
being completed; new construction will take time to add 
to demand.

  Switchgears and power cables are 
seeing demand, but professional 
luminaries demand remains weak. 
Lighting growth in 3QFY21 was led by 
consumer luminaries category.

  Product price increases are 
happening due to commodity price 
inflation. The extent of price increase 
is dependent on product category.

  Domestic wires are witnessing 15% 
price increase, domestic switchgears 
are seeing 5-7% of price increase, and 
industrial products like motors over 
10%. This increase has happened over 
the third Q3FY21 and is not yet fully 
reflected in revenues.

  On an average, a 5-13% price 
increase in consumer durables and 
appliance products is underway. In 
anticipation of this price increase 

and latest DGFT import restrictions that will be effective 
February 2021, channels have done some pre-buying in 
last few days of December 2020.

  Management is not seeing any impact on demand due to 
price hike.

  AC which constitute 65% of Lloyd product portfolio 
followed by washing machines and refrigerators are the 
key focus areas for Lloyd. Lloyd has performed better 
in 3QFY21 on account of improving brand positioning, 
network expansion, DGFT ban and commodity inflation.

  AC industry hasn’t seen such price increase over the 
last few years as it saw in the last few days of December 
2020.

  Once the PLI scheme is available, company will explore 
the export opportunity by tying up with foreign players. 
ECD segment is largely comprises of fans, water heaters 
and domestic appliances. Domestic appliances have done 
extremely well on the back of efficient distribution and 
product expansion, healthy rural markets and elongated 
Diwali/festive season.

  Most branded players have gained share at the expense 
of unorganized players as well as regional players.

  Employee costs have normalized. Variable pay and 
incentives are reviving. Advertisement spends have 
started to come back to pre-Covid levels in absolute 
terms.

  Havells not only wants to promote domestic production 
but also intends to promote exports actively. It believes 
India can be competitive in AC and lighting as a manufac-
turing hub if the world accepts China plus one strategy.

  In export markets, buyers take time to trust and this 
opportunity will take time to materialize. Government has 
been pushing towards Make in India and Havells is set to 

benefit from it.

  Company distribution network 
comprise of more than 10,000 tradi-
tional distributors and retailers.

  The company also sells to dedicated 
online merchants like Cloudtail and 
is trying to work on online-to-offline 
model of commerce (O2O).

  Rural and online channel now 
account for 4% of consumer and 
residential segment.

  Capex has remained muted for 
this quarter and company is yet to 
firm up capex numbers for FY2022-
23. Company will deploy capital for 
capacity expansion.
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Budget review
Given the constraints on the back 
of an uneventful year, the Finance 
Minister was expected to announce 
a fiscal expansionary budget and 
indeed it is. The biggest positive had 
been the focus on higher expenditure 
(particularly on the infrastructure) 
at the same time not through higher 
taxation, was the biggest positive of 
all against broad base expectations 
of imposition of wealth tax to start 
with. This is indeed the prescription 
given by the economic survey as 
well as prominent economists. 
Equity markets saluted the Union 
Budget 2021-22 and benchmark 
indices were led by banks owing to 
host of accountments from taking 
into consideration of a ‘bad bank’ 
to recapitalization of Rs 20,000 cr 
for PSBs and privatization as well 
of 2 PSBs and a general insurance 
company. Clearly, with tax collections 
would still remain constipated in 
FY22, the emphasis has been on 
higher divestments and privatization 
as impinged by the Economic 
Survey. The Union Budget has laid 
a foundation for asset monetization 
via a National Monetization Pipeline 
and privatization & divestments has 
been targeted at Rs 1.75 lakh cr. Of 
course, the Govt. could get closer to 
the target next year considering the 
initial public offering (IPO) of LIC will 
be completed in FY22, and that the 
Centre had identified four sectors as 
‘strategic’ in which government will 
have a presence. The Govt. has also 
emphasized on land monetization 
through SPV route. To augment 

infrastructure financing structure- a 
DFI with capital infusion of Rs 20,000 
crore has been proposed with an aim 
to lend portfolio of Rs 5 lakh crore 
in 3 years. The budgeted capex for 
FY22 stands at Rs 5.54 lakh crore, 
against Rs 4.12 lakh cr FY21 BE and 
Rs 4.39 lakh cr FY21RE. Needless, to 
say higher healthcare expenditure 
was on the cards and the Govt. and 
Union Budget allocated Rs 2.46 lakh 
crore healthcare budget for FY22 
(higher by 137% increase over Rs 
94,452 crore in FY21), with Rs 35,000 
crore earmarked for COVID-19 
vaccine programme. Clearly higher 
spending on constrained income will 
lead to higher deficits and the fiscal 
deficit has been targeted to reach 
9.5% in FY21 and would mean higher 
borrowings to mitigate the same and 
the Govt. has outlined another Rs 
80,000 cr additional borrowings and 
the Govt. would approach the markets 
for the same. Most importantly, 
the next year’s fiscal deficit target 
has also been outlined at 6.8% and 
market borrowing of Rs 12 lakh cr. 
Clearly, with these kinds of spending 
targets, the fiscal deficit targets are 
pragmatic to start with, the only fall 
out being the risks of interest rates 
to be on the higher side and the bond 
markets would be looking forward 
to RBI to pull up some tricks. The 
Govt. has stated that it is committed 
to bring down fiscal deficit below 
4.5% of GDP by 2025-26. One of the 
most important developments of 
the Union Budget 2021-22 has been 
the introduction of Agriculture 

Infrastructure and Development 
Cess (AIDC), proposed on import of 
specified goods. However, here again, 
the Govt. has stated that the AIDC 
would not impact the consumers 
since in most of these items the basic 
customs duty (BCD) rates have been 
lowered. This is one of the highlights 
of the Union Budget 2021-22 like the 
Govt. has self-imposed to commit to 
higher spends on infra, agriculture 
and capex spends since the AIDC shall 
be used to finance the improvement 
of agriculture infrastructure and 
other development expenditure. 
While there is a host of imported 
items where there has been a decline 
in BCD and the corresponding duty 
has been shifted towards AIDC. For 
instance, for alcoholic beverages 
which used to attract BCD of 150% 
would attract BCD of 50% from 
Feb’21 however 100% AIDC would be 
charged additionally, thus essentially 
customers end up paying the same, 
but funds are collected for financing 
agriculture infrastructure and 
other development expenditure 
programmes. AIDC would also be 
implemented on petrol and diesel and 
at Rs 2.5 per litre and Rs 4 per litre, 
but here again the additional burden 
is not passed on to the consumers, 
rather Basic Excise Duty (BED) and 
Special Additional Excise Duty (SAED) 
on Petrol and High-speed diesel have 
been reduced to accommodate AIDC. 

Clearly, the Govt. couldn’t have done 
better and clicked majority of the 
check boxes. The fact that quality 

BUDGET REVIEW
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of the spending with higher focus 
towards growth exhibiting capital 
expenditure and infrastructure 
gained prudence, the Govt. has 
listened to even the dumbest of the 
economist who knows that infra 
spend will create jobs as well boost 
GDP and then private investments 
will crowd in as demand recovers. 
Hence, this was the best alternative 
available. While the Govt. couldn’t do 
much for the corporate sector, but 
believe they will be satisfied with the 
fact that there hasn’t been tinkering 
with direct tax rates. Besides, there 
has been a host of announcements 
on the customs duty to provide some 
level playing field for the domestic 
players and a fillip to Atmanirbhar 
Bharat mission. For MSME sector, 
the FM proposed doubling of 
MSME allocation, setting aside Rs 
15,700 crore for medium and small 
enterprises in FY22. Tax holiday for 
startups, capital gains exemption 
has been extended by 1 year and FDI 
in insurance increased to 74% from 
49%. The Budget also provided relief 
to senior citizens (above 75 years) 
with only pension, interest income 
as they won’t have to file their tax. 
Govt to extend eligibility of erstwhile 
tax sop on home loan up to FY22. 
The FM also said that affordable 
housing projects can further avail 
tax holiday for one more year. A 
dispute resolution committee for 
small taxpayers is being planned. 
Anyone with taxable income of up 
to Rs 50 lakh, disputed income of 
up to Rs 10 lakh eligible to approach 
dispute resolution committee. The 
Govt. has also assured depositors of 
immediate access to their deposits 
up to the deposit insurance amount 
of Rs 5 lakh in case of bank failures. 
The Govt. also sent message to the 
farmer unions by announcing 1000 
more agriculture product marketing 
committees (APMCs) or mandis will 
be linked to e-national agriculture 
market (e-NAM), that the Govt. has 
no intention to dismantle the APMC 
system. The budget also had special 
mention of highway projects for 
election bound states like West Bengal 
and Rs 1,000 crores for the welfare 
of tea workers especially women and 
their children in Assam and West 
Bengal. Thus, this has been a budget 

where a lot of thought has gone to 
preparing and keeping it simple and 
thus will find few criticisms to start 
with.

Budget Highlights
 The pillars of this budget are: (a) 

Health and wellbeing (b) Physical and 
financial capital and Infrastructure 
(c) Agriculture (d) human capital (e) 
Innovation and R&D (f) Minimum 
government, max governance

  Health and Wellbeing:

o Scraping policy, a voluntarily 
vehicle scarping policy to help 
reducing pollution and oil import 
bills. Vehicles will be undergoing 
fitness test

o FM announces Rs 35,000 cr for 
Covid vaccine drive.

o Overall, the budget has allocated 
Rs 2,23,000 crore for this health 
and wellbeing.

  Physical and financial capital and 
Infrastructure:

o For textile industry, scheme of 
mega investment textile park 
will help create world class 
infrastructure, FM.

o Debt financing of Invits and Reits 
will be enabled

o Railways will monetize dedicated 
freight ways

o Other core infrastructure asset 
monetization plans are: NHAI 
operational toll road; oil and gas 
pipeline - GAIL, HPCL and more; 
Airport Authority of India in tier 
2-3 cities; sport stadiums

o FM announces national highway 
work in various Tamil Nadu, 
Kerala, West Bengal, Assam 
among others.

o Urban infra: work to increase 
share of public transport 
through expansion of metro 
and augmentation of public bus 
services

  Railways:

o New look coaches and safety 
measures, high-density 
networks will get automatic train 
protection system in Railways 
soon.

o Chennai metro railway phase 2 at 
the cost of nearly Rs 62000 crore.

o Metro Lite and Metro Neo 
projects announced to provide 
low cost offerings, says FM

  Power:

o A framework will be given for 
consumers to choose from the 
alternatives of distribution 
companies.

o Power infra scheme for discoms 
infra development, smart 
metering, feeder separation: An 
outlay of Rs 3.5 lakh crore over 5 
years

  Ujjawal scheme will be extended

  Gas pipeline project in Jammu and 
Kashmir

  Independent Gas Transplant system 
operator will be set up

  GIFT-IFSC to become a financial 
hub. Will get an Institutional 
framework to encourage robust 
Corporate bond market.

  Proposes amendment of Insurance 
Act to accommodate FDI

  FM announces hike in Upper Cap 
on FDI in insurance finally comes in 
Budget - from present 49 per cent to 
74 per cent

  Government to launch Securities 
Market Code

  FM announces plans to incentives 
incorporation of one person 
companies without any restriction 
on paid up capital. Can set up this 
company in 180 days. Thus, giving to 
boost to start-up in India.

  Divestments: 

o Disinvestment set at Rs 1,75,000 
crore for 2021-22.

o In 2021-22, IPO of LIC will be 
brought up.

o All disinvestments announced 
so far will be completed in FY22, 
says FM.

o Have asked Niti Aayog to list out 
companies for disinvestments, 
says FM.

  MSP Regime:

o In case of wheat total amount 
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paid to farmers in 2013-14 was 
Rs 33,874 crore; Rs 62,802 crore 
in 2019-20; Rs 75,060 crore in 
2020-21

o Aspirational India Agriculture 
Payments made to farmers under 
MSP for Pulses

  2013-14 RS 236 crore

  2019-20 RS 8,285 crore

  2020-21 Rs 10,530 crore

  Aspirational India Animal 
husbandry: Dairies allocation for 
RIDF and micro irrigation funds 
enhanced

  Allocation for credit growth in 
agriculture stands at Rs 16.5 lakh 
crore, says FM.

  Around 1,000 more mandis will be 
integrated with eNAM

  Government to increase provision 
to rural infra development fund to Rs 
40,000 cr from Rs 30,000 cr

  One nation, one ration card scheme: 

o Migrant workers will be benefited 
from the scheme. The scheme 
is being implemented by 32 
States and UTs reaching 69 crore 
beneficiaries. The remaining four 
states and UTs will be integrated 
in few months.

o Around 69 crore beneficiaries or 
86% covered under one-nation, 
one-ration.

  FM proposes to launch portal to 
collect relevant info on gig workers, 
building and construction workers 
among other.

  Around Rs 15,700 crore for MSME 
has been provided, which is more 
than double of previous year, says FM

  Around 100 new Sainik Schools to 
be set up in partnership with private 
players and government

  Propose to set up a central 
university in Leh to promote higher 
education in Ladakh. Also announces, 
more ekalavya residential schools.

  Rs 1,500 crore scheme to enhance 
digital payment modes

  Deep sea ocean biodiversity 
conservation gets some critical funds 
in the budget

  First digital census to be carried out 
this year

  FM announces, special scheme 
for tea workers in West Bengal and 
Assam.

  Fiscal Deficit: 

o for 2020-2021 pegged at 9.5% - 
funded through govt borrowing, 
multilateral, short-term 
borrowings.

o Need additional Rs 80,000 crore 
--hence will approach market 
in these two months, to meet BE 
estimate on spending.

o Fiscal deficit for next fiscal 
pegged at 6.8%, government to 
borrow Rs 12 lakh crore

o Committed to bring down fiscal 
deficit below 4.5% of GDP by 
2025-26

  Health outlay:

o Spending on healthcare hiked by 
137% to over Rs 2.23 lakh crore

o Rs 35,000 cr outlay for COVID 
vaccine in fiscal beginning April 1

o Today India has 2 vaccines 
available, 2 more vaccines are 
expected soon

  FM announces to amend FRBM act.

  Taxation:

o Tax system needs to be 
transparent

o Senior Citizens (above 75 years 
earning pension or interest 
income) get exemption from 
filing returns. The paying bank 
will deduct necessary tax.

o Propose to reduce time limit for 
reopening of assessment cases to 
3 years from 6 years

o FM announces dispute resolution 
committee for small taxpayers 
upto Rs 50 lakh.

o Income tax return filers 
increased to 6.48 cr in 2020 from 
3.31 cr in 2014.

o National faceless income 
tax appellate tribunal to be 
established

o Dividend payments to REIT and 
Invit to be exempt from TDS

o FM announces relaxation 
for foreign investments in 
infrastructure sector

  Affordable housing:

o Relaxation on loans till March 31, 
2022. Projects get exemption, too.

o Affordable housing projects can 
avail a tax holiday of one more 
year till March 31, 2022

o Agri infra cess of 2.5% on gold, 
silver and dore bars; 35% on 
apples

o Agri infra cess of 30% on Kabuli 
chana, 10% on peas, 50% on 
Bengal gram/chickpeas, 20% on 
lentil (mosur); 5% on cotton

o Rs 2.5 per litre agri infra cess on 
petrol, Rs 4 on diesel

o New Agri Infra Development Cess 
to be applicable from February 2

o Tax department to notify rules 
to remove hardships of double 
taxation faced by NRIs

o Tax holiday for startups, capital 
gains exemption extended by 1 
year

o Tax exemption for aircraft leasing 
cos; tax exemption for notified 
affordable housing for migrant 
workers.

o Exemption from tax audit limit 
doubled to Rs 10 cr turnover for 
companies doing most of their 
business through digital modes

  Tax incentive to IFSC:

o To make GIFT-IFSC, a global 
financial hub, FM announces 
additional tax holidays to aircraft 
leasing companies and those 
relocating foreign funds to 
IFSC-GIFT

Budget Analysis
To start with nominal GDP growth 
has been assumed at 14.4% over FY21 
which seems achievable from a year 
which has witnessed de-growth 
and then significant recovery which 
the Govt. believes is V-shaped in 
nature. Tax revenues (net to centre) 
is assumed 14.9% higher over FY21 RE, 
again based on GDP estimates and 
non-tax revenues rationally expected 
15.4% higher over FY21 RE and 37% 
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lower than FY21 BE. Other receipts 
(or divestments) have been targeted 
16.7% lower than FY21 BE and since 
it was a washout year, a comparison 
to FY21 RE numbers doesn’t make 
sense. Borrowings & other liabilities 
is expected to be lower 18.5% over 
FY21 RE numbers, however this would 
clearly evolve as the economy growth 
picks up and is a developing number. 
Among major sources of tax revenue: 
corporate tax is expected to be higher 
22.6% over FY21RE figures at Rs 5.47 
lakh cr and is pragmatic given the 
pick up in corporate earnings. Income 
taxes also expected to clock growth 
of 22% over FY21 RE at Rs 5.61 lakh cr, 
however could fall short, although 
a lot depends on how the growth 
shapes. Customs is budgeted just 
1.14% lower than FY21 BE and 21% 
higher than FY21 RE numbers at Rs 
1.36 lakh cr, although considering the 
introduction of AIDC, the shortfall 

could be bigger. The same with 
Union Excise duties which has been 
budgeted 26% higher than FY21 BE 
and 7% lower than FY21 RE numbers 
at Rs 3.35 lakh cr. On the expenditure 
part, interest payments are budgeted 
to grow 16.9% over FY21 RE numbers 
while capital expenditure is budgeted 
26% and 34.5% over FY21 RE and BE 
numbers and is where this budget 
has been different from others. 
Capital expenditure by Ministry of 
Railways (IEBR) is budgeted 18.6% 
lower than FY21 RE at Rs 1.08 lakh 
cr and capital expenditure by Govt. 
(through IEBR) is budgeted 7.4% 
lower than FY21 Re at Rs 4.75 lakh 
cr. Thus, despite through IEBR, 
they would also help in generating 
employment opportunities. Among 
the major expenditure items, Defence 
allocation has been budgeted just 
0.9% higher than FY21 RE numbers, 
given our disputes with neighbors, 

this could increase going ahead. 
Agriculture and allied activities have 
seen higher allocation of 2% over FY21 
RE numbers and 4% lower than FY21 
BE numbers. Commerce and Industry 
has seen good healthy growth of 
47% and 27% over FY21 RE and BE 
numbers respectively at Rs 34,623 cr 
and finance as seen higher allocation 
of 82% and 120% over FY21 RE and 
BE numbers resp. Transfers to states 
has been increased 42% and 46% over 
FY21 RE and BE numbers at 2.93 lakh 
cr respectively, understandably since 
majority of capex is undertaken by 
state governments only thus it is a 
good gesture from the central Govt. 
No, major expenditure has witnessed 
significant downward revision and 
thus the Govt. has ensured that plays 
a balancing act and this has indeed 
pulled off well. 

Budget Financial
(Rs. Cr.) FY20 (A) FY21 (BE) FY21 (RE) FY22 (BE) % change 

over BE
% change 
over RE

1. Revenue Receipts (2+3) 1684059 2020926 1555153 1788424 -11.5% 15.0%

2. Tax Revenue (Net to Centre) 1356902 1635909 1344501 1545396 -5.5% 14.9%

3. Non Tax Revenue 327157 385017 210652 243028 -36.9% 15.4%

4. Capital Receipts (5+6+7) 1002271 1021304 1895152 1694812 65.9% -10.6%

5. Recovery of Loans 18316 14967 14497 13000 -13.1% -10.3%

6. Other Receipts 50304 210000 32000 175000 -16.7% 446.9%

7. Borrowings and Other Liabilities 933651 796337 1848655 1506812 89.2% -18.5%

8. Total Receipts (1+4) 2686330 3042230 3450305 3483236 14.5% 1.0%

9. Total Expenditure (10+13) 2686330 3042230 3450305 3483236 14.5% 1.0%

10. On Revenue Account - of which 2350604 2630145 3011142 2929000 11.4% -2.7%

11. Interest Payments 612070 708203 692900 809701 14.3% 16.9%

12. Grants in Aid for creation of capital assests 185641 206500 230376 219112 6.1% -4.9%

13. On Capital Account 335726 412085 439163 554236 34.5% 26.2%

 14. Revenue Deficit (10-1) 666545 609219 1455989 1140576 87.2% -21.7%

       (as % of GDP) (3.3) (2.7) (7.5) (5.1)   

 15. Effective Revenue Deficit (14-12) 480904 402719 1225613 921464 128.8% -24.8%

       (as % of GDP) (2.4) (1.8) (6.3) (4.1)   

 16. Fiscal Deficit [9-(1+5+6)] 933651 796337 1848655 1506812 89.2% -18.5%

       (as % of GDP) (4.6) (3.5) (9.5) (6.8)   

 17. Primary Deficit (16-11) 321581 88134 1155755 697111 691.0% -39.7%

       (as % of GDP) (1.6) (0.4) (5.9) (3.1)   
Note: GDP for BE 2021-2022 has been projected at Rs. 22287379 crore assuming 14.4% growth over the estimated GDP of Rs. 19481975 crore for 2020-2021 (RE)
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Revenue Receipts
(Rs. Cr.) FY20 (A) FY21 (BE) FY21 (RE) FY22 (BE) % change 

over BE
% change 
over RE

1. Tax Revenue

Gross Tax Revenue 2010059 2423020 1900280 2217059 -8.5% 16.7%

    a. Corporation Tax 556876 681000 446000 547000 -19.7% 22.6%

    b. Taxes on Income 492654 638000 459000 561000 -12.1% 22.2%

    c. Wealth Tax 20 .. .. ..

    d. Customs 109283 138000 112000 136000 -1.4% 21.4%

    e. Union Excise Duties 240615 267000 361000 335000 25.5% -7.2%

    f. Service Tax 6029 1020 1400 1000

    g. GST 598750 690500 515100 630000 -8.8% 22.3%

        -CGST 494072 580000 431000 530000 -8.6% 23.0%

        -IGST 9125 .. .. ..

        -GST Compensation Cess 95553 110500 84100 100000 -9.5% 18.9%

    h. Taxes of Union Territories 5835 7500 5780 7059 -5.9% 22.1%

Less - NCCD transferred to the NCCF/NDRF 2480 2930 5820 6100 108.2% 4.8%

Less - State's share 650678 784181 549959 665563 -15.1% 21.0%

1a Centre's Net Tax Revenue 1356902 1635909 1344501 1545397 -5.5% 14.9%

2. Non-Tax Revenue 327157 385017 210653 243028 -36.9% 15.4%

    Interest receipts 12349 11042 14005 11541 4.5% -17.6%

    Dividends and Profits 186132 155396 96544 103538 -33.4% 7.2%

    External Grants 373 812 1422 747 -8.0% -47.5%

    Other Non Tax Revenue 126540 215465 96602 124671 -42.1% 29.1%

    Receipts of Union Territories 1762 2303 2081 2531 9.9% 21.6%

Total- Revenue Receipts (1a + 2) 1684059 2020926 1555153 1788424 -11.5% 15.0%

3. CAPITAL RECEIPTS

A. Non-debt Receipts 68620 224967 46497 188000 -16.4% 304.3%

    (i) Recoveries of loans and advances 18316 14967 14497 13000 -13.1% -10.3%

    (ii) Disinvestment Receipts 50304 210000 32000 175000 -16.7% 446.9%

B. Debt Receipts 928680 849340 1866013 1435428 69.0% -23.1%

Total Capital Receipts (A+B) 997301 1074306 1912510 1623428 51.1% -15.1%

4. Draw-Down of Cash Balance 4970 -53003 -17358 71383

Total Receipts (1a+2+3) 2681360 3095233 3467663 3411853 10.2% -1.6%

Expenditure of Government of India
(Rs. Cr.) FY20 (A) FY21 (BE) FY21 (RE) FY22 (BE) % change 

over BE
% change 
over RE

A. Centre's Expenditure     

I  Establishment Expenditure 570244 609585 598672 609014 -0.1% 1.7%

II  Central Sector Schemes/Projects 757091 831825 1263690 1051703 26.4% -16.8%

III  Other Central Sector Expenditure of which 727025 887574 826536 1011887 14.0% 22.4%

  Interest Payments 612070 708203 692900 809701 14.3% 16.9%

B. Transfers

IV  Centrally Sponsored Schemes 309553 339895 387900 381305 12.2% -1.7%

V  Finance Commission Grants 123710 149925 182352 220843 47.3% 21.1%

VI  Other Grants/Loans/Transfers 198707 223427 191155 208484 -6.7% 9.1%

Grand Total 2686330 3042230 3450305 3483236 14.5% 1.0%
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Expenditure of Major Items
(Rs. Cr.) FY19 (A) FY20 (BE) FY20 (RE) FY21 (BE) % change 

over BE
% change 
over RE

Pension 183955 210682 204393 189328 -10.1% -7.4%

Defence 318665 323053 343822 347088 7.4% 0.9%

Subsidy -

  Fertiliser 81124 71309 133947 79530 11.5% -40.6%

  Food 108688 115570 422618 242836 110.1% -42.5%

  Petroleum 38529 40915 38790 12995 -68.2% -66.5%

Agriculture and Allied Activities 112452 154775 145355 148301 -4.2% 2.0%

Commerce and Industry 27299 27227 23515 34623 27.2% 47.2%

Development of North East 2658 3049 1860 2658 -12.8% 42.9%

Education 89437 99312 85089 93224 -6.1% 9.6%

Energy 43542 42725 33440 42824 0.2% 28.1%

External Affairs 17246 17347 15000 18155 4.7% 21.0%

Finance 18535 41829 50566 91916 119.7% 81.8%

Health 63425 67484 82445 74602 10.5% -9.5%

Home Affairs 119850 114387 98106 113521 -0.8% 15.7%

Interest 612070 708203 692900 809701 14.3% 16.9%

IT and Telecom 20597 59349 32178 53108 -10.5% 65.0%

Others 79523 84256 94371 87528 3.9% -7.3%

Planning and Statistics 5479 6094 2164 2472 -59.4% 14.2%

Rural Development 142384 144817 216342 194633 34.4% -10.0%

Scientific Departments 27367 30023 22352 30640 2.1% 37.1%

Social Welfare 44649 53876 39629 48460 -10.1% 22.3%

Tax Administration - of which Transfer to 169331 152962 147728 131100 -14.3% -11.3%

  GST Compensation Fund 153910 135368 106317 100000 -26.1% -5.9%

Transfer to States 148907 200447 207001 293302 46.3% 41.7%

Transport 153437 169637 218622 233083 37.4% 6.6%

Union Territories 15128 52864 51282 53026 0.3% 3.4%

Urban Development 42054 50040 46791 54581 9.1% 16.6%

Grand Total 2686330 3042230 3450305 3483236 14.5% 1.0%

Capital Expenditure of Government
(Rs. Cr.) FY19 (A) FY20 (BE) FY20 (RE) FY21 (BE) % change 

over BE
% change 
over RE

Gross Budgetary Support 335726 412085 439163 554236 34.5% 26.2%

Ministry of Railways(IEBR) 80166 90792 132442 107758 18.7% -18.6%

IEBR (excluding Ministry of Railways) 561388 581871 513046 475073 -18.4% -7.4%

Total 977280 1084748 1084651 1137067 4.8% 4.8%
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Budget Impact on Sectors
Healthcare
• Finance Minister announced the 
setting up of a new scheme called PM 
Aatmanirbhar Swastha Bharat. The 
total outlay of this scheme will be Rs 
64,180 crore over the next 6 years. 
This will give impetus to healthcare.

• The Budget outlay for Health and 
Wellbeing is Rs 2,23,846 crores in BE 
2021-22 as against this year’s BE of Rs 
94,452 crores an increase of 137%.

• The Urban Swachh Bharat Mission 
2.0 will be implemented with a total 
financial allocation of Rs 1,41,678 
crores over a period of 5 years from 
2021-2026.

Agriculture
• Government is committed to the 
welfare of farmers. The MSP regime 
has undergone a sea change to assure 
price that is at least 1.5 times the cost 
of production across all commodities. 
The procurement has also continued 
to increase at a steady pace. This has 
resulted in increase in payment to 
farmers substantially.

• In wheat, the total amount paid to 
farmers in 2020-21 is Rs 75,060 crores 
vs Rs 62,802 crores in 2019-20. The 
number of wheat growing farmers 
that were benefitted increased in 
2020-21 to 43.36 lakhs as compared to 
35.57 lakhs in 2019-20.

• In Paddy, the total amount paid 
to farmers in 2020-21 is Rs 172,752 
crores vs Rs 141,930 crores in 2019-20. 
The number of farmers benefitted 
increased from 1.24 crores in 2019-20 
to 1.54 crores in 2020-21.

• To provide adequate credit to our 
farmers, government has enhanced 
the agricultural credit target to Rs 16.5 
lakh crores in FY22. Government will 
focus on ensuring increased credit 
flows to animal husbandry, dairy, and 
fisheries.

• Government has enhanced the Rural 
Infrastructure Development Fund 
from Rs 30,000 crores to Rs 40,000 
crores.

• To benefit farmers, government 
raise customs duty on cotton from nil 
to 10% and on raw silk and silk yarn 
from 10% to 15%. Government also 
withdrawn end-use based concession 
on denatured ethyl alcohol. Currently, 

rates are being uniformly calibrated 
to 15% on items like maize bran, 
rice bran oil cake, and animal feed 
additives.

• In order to improve agriculture 
infrastructure, government impose 
Infrastructure and Development Cess 
(AIDC) on a small number of items.

• Around 1.68 crores farmers are 
registered and Rs 1.14 lakh crores 
of trade value has been carried out 
through e-NAMs. Keeping in view the 
transparency and competitiveness 
that e-NAM has brought into the 
agricultural market, 1,000 more 
mandis will be integrated with 
e-NAM.

• Proposed for a substantial 
investment in the development of 
modern fishing harbours and fish 
landing centers in Kochi, Chennai, 
Visakhapatnam, Paradip, and 
Petuaghat.

• In order to promote seaweed 
cultivation, government will establish 
Multipurpose Seaweed Park in Tamil 
Nadu.

Auto
• Government has announced a 
voluntary vehicle scrapping policy, to 
phase out old and unfit vehicles. This 
will help in encouraging fuel efficient, 
environment friendly vehicles, 
thereby reducing vehicular pollution 
and oil import bill. Vehicles would 
undergo fitness tests in automated 
fitness centres after 20 years in case 
of personal vehicles, and after 15 years 
in case of commercial vehicles.

• Government will launch a new 
scheme at a cost of Rs 18,000 crores 
to support augmentation of public bus 
transport services. The scheme will 
facilitate deployment of innovative 
PPP models to enable private sector 
players to finance, acquire, operate 
and maintain over 20,000 buses.

• Government raised customs duty 
on certain auto parts to 15% to bring 
them on par with general rate on auto 
parts. 

• Government impose custom duty on 
tunnel boring machine of 7.5%; and its 
parts a duty of 2.5%

• PLI schemes to create 
manufacturing global champions for 
an AtmaNirbhar Bharat have been 

announced for 13 sectors. For this, the 
government has committed nearly Rs 
1.97 lakh crores, over 5 years starting 
FY 2021-22.

Textiles
• To enable domestic textile industry 
to become globally competitive, 
attract large investments and boost 
employment generation, a scheme 
of Mega Investment Textiles Parks 
(MITRA) will be launched in addition 
to the PLI scheme. 

• Government intend to establish 7 
Textile Parks over the next 3 years.

• Government raise customs duty on 
cotton from nil to 10% and on raw silk 
and silk yarn from 10% to 15% to help 
the domestic textile industry.

• Government also reduced basic 
custom duty rates on caprolactam, 
nylon chips and nylon fiber & yarn to 
5%. This will help the textile industry, 
MSMEs, and exports, too.

Road & Infrastructure
• The National Infrastructure Pipeline 
(NIP) which launched in December 
2019 with 6835 projects has now 
expanded to 7,400 projects.

• Government proposed to set up 
Development Financial Institution 
(DFI) to finance the infrastructure 
projects. Government to provide 
support of Rs 20,000 crores to 
capitalize this institution. The 
ambition is to have a lending portfolio 
of at least Rs 5 lakh crores for this DFI 
in three years time.

• Debt Financing of InVITs and 
REITs by Foreign Portfolio Investors 
will be enabled by making suitable 
amendments in the relevant 
legislations. This will further ease 
access of finance to InVITS and 
REITs thus augmenting funds for 
infrastructure and real estate sectors.

• Government to construct 3,500 km 
of National Highway works in the 
state of Tamil Nadu at an investment 
of Rs 1.03 lakh crores. Another, 1,100 
km of National Highway works in 
the State of Kerala at an investment 
of Rs 65,000 crores including 600 
km section of Mumbai-Kanyakumari 
corridor in Kerala.

• 675 km of highway works in the state 
of West Bengal at a cost of Rs 25,000 
crores including upgradation of 
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existing road-Kolkata –Siliguri.

• National Highway works of around 
Rs 19,000 crores are currently in 
progress in the State of Assam. 
Further works of more than Rs 34,000 
crores covering more than 1300 
kms of National Highways will be 
undertaken in the State in the coming 
three years.

• Government has enhanced outlay 
of Rs 1,18,101 lakh crores for Ministry 
of Road Transport and Highways, of 
which Rs 1,08,230 crores is for capital 
expenditure, the highest ever.

• Bringing down the logistic costs 
for the industry is at the core of our 
strategy to enable ‘Make in India’. It 
is expected that Western Dedicated 
Freight Corridor (DFC) and Eastern 
DFC will be commissioned by June 
2022. 

• Government has allocated of Rs 
1,10,055 crores, for Railways of which 
Rs 1,07,100 crores is for capital 
expenditure.

• Government will launch a new 
scheme at a cost of Rs 18,000 crores 
to support augmentation of public bus 
transport services. The scheme will 
facilitate deployment of innovative 
PPP models to enable private sector 
players to finance, acquire, operate 
and maintain over 20,000 buses.

• Government allocated total amount 
of Rs 88,059 crore towards metro 
railway project in Kochi, Chennai, 
Bengaluru, Nagpur and Nasik.

• In order to allow funding of 
infrastructure by issue of Zero 
Coupon Bonds, government 
has proposed to make notified 
Infrastructure Debt Funds eligible 
to raise funds by issuing tax efficient 
Zero Coupon Bonds.

• Government has extended the tax 
holiday for affordable housing by one 
more year till 31st March 2022.

Power
• Government is planning to promote 
competition in power distribution 
sector as this sector as of now is 
monopolies either by government or 
private.

• A revamped reforms-based 
result-linked power distribution 
sector scheme will be launched 
with an outlay of Rs 3,05,984 crores 

over 5 years. The scheme will 
provide assistance to DISCOMS for 
Infrastructure creation including 
pre-paid smart metering and feeder 
separation, upgradation of systems, 
etc., tied to financial improvements.

• To give a further boost to the 
non-conventional energy sector, 
government will provide additional 
capital infusion of Rs 1,000 crores to 
Solar Energy Corporation of India and 
Rs 1,500 crores to Indian Renewable 
Energy Development Agency.

• To build up domestic capacity for 
solar cells and solar panels and to 
encourage domestic production 
government has raised duty on solar 
invertors from 5% to 20%, and on 
solar lanterns from 5% to 15%.

Ports & Shipping
• 7 projects worth more than Rs 2,000 
crores will be offered by the Major 
Ports on Public Private Partnership 
mode in FY21-22.

• A scheme to promote flagging 
of merchant ships in India will be 
launched by providing subsidy 
support to Indian shipping companies 
in global tenders floated by Ministries 
and CPSEs. An amount of Rs 1624 
crores will be provided over 5 years. 

• Ship Recycling capacity of around 
4.5 Million Light Displacement Tonne 
(LDT) will be doubled by 2024. This is 
expected to generate an additional 1.5 
lakh jobs for the youth.

Oil & Gas
• Ujjwala Scheme which has benefited 
8 crores households will be extended 
to cover 1 crores more beneficiaries.

• Government intend to add 100 more 
districts in next 3 years to the City 
Gas Distribution network.  

• A gas pipeline project will be taken 
up in Union Territory of Jammu & 
Kashmir. 

• An independent Gas Transport 
System Operator will be set up for 
facilitation and coordination of 
booking of common carrier capacity 
in all-natural gas pipelines on a non-
discriminatory open access basis.

Banking & Finance
• The Government would support the 
development of a world class Fin-
Tech hub at the GIFT-IFSC.

• Government propose to strengthen 
Corporate Bond Market by setting 
up a body which would purchase 
investment grade debt securities both 
in stressed and normal times and 
help in the development of the Bond 
market.

• Government has increased the 
permissible FDI limit from 49% to 74% 
in Insurance Companies and allows 
foreign ownership and control with 
safeguards.

• An Asset Reconstruction Company 
Limited and Asset Management 
Company would be set up to 
consolidate and take over the existing 
stressed debt and then manage and 
dispose of the assets to Alternate 
Investment Funds and other 
potential investors for eventual value 
realization.

• Government to provide 
recapitalization of Rs 20,000 crore to 
Public Sector Banks in 2021-22.

• To improve credit discipline while 
continuing to protect the interest 
of small borrowers, for NBFCs with 
minimum asset size of Rs 100 crores, 
the minimum loan size eligible for 
debt recovery under the SARFAESI 
Act, 2002 is proposed to be reduced 
from the existing level of Rs 50 lakhs 
to Rs 20 lakhs.

• Government announced SEBI as 
the gold exchanges regulator in this 
2021-22 budget.

Metal
• Government reduced the custom 
duty uniformly 7.5% on semis, flat, 
and long products of non-alloy, alloy, 
and stainless steels.

• To provide relief to metal re-cyclers 
to MSMEs, government exempted 
duty on steel scrap for a period up to 
31st March, 2022.

• Government also revoked ADD and 
CVD on certain steel products.

• In order to provide relief to copper 
recyclers, government reduced duty 
on copper scrap from 5% to 2.5%.

Electronic and Mobile Phone
• Government has withdrawn a few 
exemptions on parts of chargers and 
sub-parts of mobiles. 

• Further, some parts of mobiles will 
move from ‘nil’ rate to a moderate 2.5%.
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Increase in Customs Duty
Specific items Rate of Duty

From To

Agricultural products and   fishery sector

Cotton 0 5%*

Cotton waste Nil 10%

Raw  Silk  (not thrown)  and  silk yarn /yarn spun from silk waste 10% 15%

Denatured ethyl alcohol (ethanol) for manufacture of excisable goods 2.5% 5%

Prawn Feed 5% 15%

Fish feed in pellet form 5% 15%

Flours, meals and pellets of fish, crustaceans, molluscs or other aquatic invertebrates 5% 15%

Maize Bran Nil 15%

De-oiled rice bran cake Nil 15%

Chemicals

Carbon Black 5% 7.5%

Bis-phenol A Nil 7.5%

Epichlorohydrin 2.5% 7.5%

Plastics

Builder’s ware of plastic, not elsewhere specified or included 10% 15%

Polycarbonates 5% 7.5%

Leather

Wet blue chrome tanned  leather, crust leather, finished leather of all kinds, including their 
splits and slides

Nil 10%

Gems and Jewellery

Cut and Polished Cubic Zirconia 7.5% 15%

Synthetic Cut and Polished Stones 7.5% 15%

Capital Goods and Machinery

Tunnel Boring Machines Nil 7.5%

Parts and components for manufacture of Tunnel Boring Machines Nil 2.5%

Auto Sector

Specified auto parts like ignition wiring sets, safety glass, parts of signaling equipment, etc. 7.5%/10% 15%

Metal products

Screws, Nuts, etc. 10% 15%

Electronics Sector

Printed Circuit Board Assembly (PCBA), Camera module & Connectors for manufacture of 
specified parts of mobile phones

0 2.5%

Printed Circuit Board Assembly [PCBA] and Moulded Plastic, for manufacture of charger or 
adapter

10% 15%

Inputs  and  parts  [other  than  PCBA  and  moulded plastic] of mobile charger Nil 10%

Inputs, Parts and Sub-parts [other than PCBA and Li- ion Cell] for manufacture of Lithium-ion 
battery and battery pack

0 2.5%

Compressor of Refrigerator/Air Conditioner 12.5% 15%

Specified insulated wires and cables 7.5% 10%

Specific parts of transformer such as Bobbins, brackets, wires, etc. Nil Applicable Rate

Inputs and parts of LED lights or fixtures including LED Lamps 5% 10%

Solar Inverters 5% 20%

Solar lanterns or solar lamps 5% 15%
* Also, to attract Agriculture Infrastructure and development Cess at the rate of 5%
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Decrease in Customs Duty
Specific items Rate of Duty

From To
Petrochemical industry
Naphtha 4% 2.5%
Textile industry
Caprolactam 7.5% 5%
Nylon Chips 7.5% 5%
Nylon fibre and yarn 7.5% 5%
Ferrous and Non-Ferrous Metals
Iron and Steel melting scrap, including stainless steel scrap [upto 31.3.2022] 2.5% Nil
Primary/Semi-finished products of non- alloy steel 10% 7.5%
Flat products of non-alloy and alloy-steel 10%/12.5% 7.5%
Long products of non-alloy, stainless and alloy steel 10% 7.5%
Raw materials used in manufacture of CRGO Steel 2.5% Nil
Copper Scrap 5% 2.5%
Aviation Sector
Components or parts, including engines, for manufacture of aircrafts by Public Sector Units of Minis-
try of Defence

2.5% 0%

Precious Metals
Gold and silver* 12.5% 7.5%*
Gold dore bar* 11.85% 6.9%*
Silver dore bar* 11% 6.1%*
Platinum, Pallidum, etc. 12.5% 10%
Gold/silver findings 20% 10%
Waste & Scrap of Precious Metals 12.5% 10%
Spent Catalyst or ash containing precious metals 11.85% 9.2%
Precious Metal Coins 12.5% 10%
Animal Husbandry
Feed additives or pre-mixes 20% 15%

* Also, to attract Agriculture Infrastructure and development Cess at the rate of 2.5%

Rationalization of exemptions
Specific items Rate of Duty

From To
Minerals
Natural  borates  and  concentrates thereof Nil/5% 2.50%
Chemicals
Methyl  Diphenyl  Isocyanate  (MDI) for the manufacture of spandex yarn Nil 7.50%
Items allowed to be imported duty  free  based on export performance in handicrafts, garments and 
leather
Certain duty-free imports of items like motif, glue, veneer, polish, hooks, rivets, button, Velcro, 
chaton, badges, beads, sewing thread etc, on the basis of export made in the previous financial year, 
are allowed to handicraft, garments and leather exporters.

Nil Applicable rate

Revocation / Temporary Revocation / 
Discontinuance of Anti-Dumping Duty 
and Countervailing Duty
  Straight Length Bars and Rods of alloy-steel, originating 

in or exported from People’s Republic of China
  High Speed Steel of Non-Cobalt Grade, originating in 

or exported from Brazil, People’s Republic of China and 
Germany
  Flat rolled product of steel, plated  or coated with alloy 

of Aluminium or Zinc, originating in or exported from 
People’s Republic of China, Vietnam and Korea RP
  On imports of Certain Hot Rolled and Cold Rolled 

Stainless Steel Flat Products, originating in or exported 
from People’s Republic of China
  On imports Flat Products of Stainless Steel, originating 

in or exported from Indonesia

  Anti-dumping duty on Cold-Rolled Flat Products of 
Stainless Steel of non bonafide usage originating in or 
exported from People’s Republic of China, Korea RP, 
European Union, South Africa, Taiwan, Thailand and 
United States of America
  Exemption to temporary imports of costumes and 

props by film-makers
  Benefit is being extended to All High-Speed Railway 

projects
  Concessional rate of BCD on ink cartridges, ribbon 

assembly, ribbon gear assembly, ribbon gear carriage, for 
use in printers for computers is being withdrawn
  Existing entries in exemption notification which 

provide concessional BCD rate on various parts of 
electronic toys, is being consolidated in a single entry and 
a revised BCD rate of 15% is being prescribed for the said 
new entry
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At Ashika Capital, we are extremely passionate about fostering symbiotic 
relationships that are aimed at building and sustaining high-growth 
founder led businesses. We strongly believe that financial capital is the 
first steppingstone to build a scalable, sustainable and impactful business. 
Therefore, our endeavor is to identify great entrepreneurs in pursuit of 
building businesses that carry magnanimous investment potential. Here is an 
INSIGHT into businesses that we have worked/working with –

START-UP CORNER

These are the top three business opportunities that interested stakeholders can pursue from an investment standpoint. 
If you are interested to know more about these companies from the perspective of business operations, investment 
thesis, exit opportunities and more, please drop in a line to us at ib@ashikagroup.com.

Mr. Mihir Mehta

Healofy
Omidyar Network backed Healofy, a community based, women-only platform solves for 
multiple pertinent issues today-
- In a world without Healofy, adult women across India’s smaller towns & cities don’t 
have a safe space to get unbiased advice on married life, getting pregnant, health issues, 

early parenting etc. which is reviewed or tested
- Healofy enables communication in 9 languages, allows other women to review the advice given which helps increase the 
trust factor & creates an ecosystem where women can become each others support system during times of need
- Healofy has changed the way women get advice on these private & sensitive issues & the strong numbers of >650K women 
being active daily showcases that it has been able to create a tight-knit community & become a central part of these women’s 
life 
- Healofy rewards the most active women by making them brand managers which provides them with financial independence 
as they can earn upto INR20K per month & they help sell trusted products & services on the platform
Healofy is raising its series A round of US$ 3Mn with majority of it committed to. 

FoodCloud
SOSV backed company FoodCloud, a platform for women to become ‘Homeprenuers’ and provide on-
demand, home-cooked meals.

How FoodCloud is different from other cloud kitchens and investable
1. Cloud Kitchens is the most attractive model in F&B space- projected to become a $2 billion industry 
in India by 2024 (up from $400 million in 2019) and FoodCloud aims to capture this growth in the best 
way possible
2. FoodCloud follows the leanest business model in the industry as it has no commercial kitchens, has 

outsourced delivery and maintains zero inventory. The brand has successfully expanded to Kolkata and Mumbai with zero 
people on ground!
3. Today FoodCloud has more than 80% women chefs on board who are financially independent by working from the comfort of 
their home and have helped the brand grow 116% Y-o-Y
The company is currently looking to raise USD 1Mn for its next phase of growth.

London Bubble Co.
London Bubble Co. is the pioneer of introducing a vegetarian version of Hong Kong staple - Bubble Waffles 
in India. The business has bloomed with success with the right recipe of scalability, affordability, and 
sustainability.

Key Highlights:
• Brand Presence - 74 franchise outlets in more than 39 cities pan India.   
• High Brand Recall - Repeat order rate of more than 85%.
• Extensive Menu - Scrumptious menu with a huge variety to choose from at value for money pricing.

• Post-Covid traction - clocking more than 2600 orders per month in the last 3 months.
Backed by a power-packed millennial entrepreneur, the business is planning to also launch 50 company-owned stores and enter 
modern retail space to make its distribution chain more robust, apart from the existing franchisee stores.
Proposal: The company is seeking to raise USD 2 mn for its next phase of expansion.
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PRIMARY MARKET
HEATS UP

Calendar year 2021 is set to witness a plethora 
of Initial Public Offers (IPOs) as fundraising 
via public issue route gathers steam. In 2020, 
a majority of IPOs were floated in the second 

half of the year, once the sentiment in the secondary mar-
ket improved following the flash crash in March. Ample 
liquidity, better than expected economic recovery uplifted 
the market sentiment and the same was visible in the pri-
mary market which managed to raise over Rs 31,000 crore 
in the year gone by. In 2020, 16 IPOs hit Dalal Street, of 
which, 15 were launched in the second half. SBI Card was 
the only maiden public issue in the first half as COVID-19 
and weak market conditions had hit overall sentiment.

After the coronavirus outbreak, it looked that the pri-
mary market was down in the dumps but with the smart 
recovery by Indian shares following 
the March crash and the gradual 
easing of the lockdown, the launch 
of Rossari Biotech public offer in July 
ushered the IPO season in earnest. 
After the successful launch of SBI 
Card, Rossari Biotech launched an 
IPO in March but then cancelled it. It 
was also the first company to kick off 
the IPO season in July amid COVID-19 
crisis. The overwhelming response to 
the Rossari Biotech IPO saw others 
take the plunge and the rest of the 
year was busy. Mindspace Business 
Parks REIT came in July, then 

August was quiet. September and October were pretty 
busy months as Happiest Minds Technologies, Route 
Mobile, CAMS, Chemcon Speciality Chemicals, Angel 
Broking, UTI AMC, Mazagon Dock Shipbuilders, Likhitha 
Infrastructure and Equitas Small Finance Bank launched 
their IPOs. Gland Pharma came in November and then 
Burger King India, Mrs Mrs Bectors Food Specialities and 
Antony Waste Handling Cell IPOs followed in December. 
The majority of IPOs got a great response from investors, 
given the niche businesses, strong market share and 
expected economic recovery. Sixteen companies came 
out with IPOs during 2020 against 17 the previous year 
but the fund-raising in 2020 was much higher at more 
than Rs 31,000 crore compared to Rs 17,433 crore in 2019. 
If we include the Yes Bank FPO, then the fund-raising via 
public issues would be more than Rs 46,000 crore. The 

success of IPO market attributed to a 
buoyant mood in the secondary mar-
ket. The benchmark indices surged 
more than 79% from March 23’s 
low to hit a new high. The broader 
markets also joined the party later 
with the Nifty midcap index rising 
86% and smallcap up 103%. Liquidity, 
especially after trillions of dollars 
were pumped in by global central 
banks, was one of the key reasons 
behind the success of the primary as 
well as the secondary market. 

Sixteen companies 
came out with IPOs 
during 2020 against 
17 the previous year 
but the fund-raising 
in 2020 was much 
higher at more than 
Rs 31,000 crore 
compared to Rs 17,433 
crore in 2019.
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The calendar year has seen stellar listing 
gains for some companies because the 
markets have perceived them as good 
quality companies and pricing for some 
issues was attractive. Additionally, the 
rush of new investors in the stock markets 
since the market crash in March 2020 and 
heightened liquidity in the markets have 
also contributed to the strong momen-
tum in the IPO market. The IPO market’s 
performance in terms of return was very 
strong as Burger King India, Happiest Minds 
Technologies, Mrs Bectors Food Specialities, 
Rossari Biotech and Route Mobile provided 
100-200% return from their issue price, 
while others including Chemcon Speciality 
Chemicals, Computer Age Management Ser-
vices, Gland Pharma and Mazagon Dock Shipbuilders gave 
double-digit returns to investors. Only three have listed 

with negative return are UTI 
Asset Management Company, 
Angel Broking and Equitas 
Small Finance Bank. Accord-
ing to NSE data, all the IPOs 
that have taken place in 2020, 
even the ones that listed with 
negative gains, are trading 
above their IPO issue price. 
The IPO chart in 2020 was led 
by SBI Cards and Payment 
Services Limited that raised Rs 
10,355 crore, followed by Gland 
Pharma (about Rs 6,480 crore), 
CAMS (Rs 2,240 crore) and UTI 
Asset Management Company 
(Rs 2,160 crore).

Source: NSE India, News Article, Ashika Research
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IPO Performance in 2020
Issuer Company Listing 

Date
Issue size
(Rs. Cr.)

Offer
Price

Listing 
Price

Listing 
gain %

CMP Overall 
Gain %

Antony Waste Handling Cell Ltd. 1-Jan-21 300 315 436 38.4% 301.5 -4.3%

Mrs. Bectors Food Specialities Ltd. 24-Dec-20 541 288 500 73.6% 414.6 44.0%

Burger King India Ltd. 14-Dec-20 810 60 113 87.5% 139.5 132.4%

Gland Pharma Ltd. 20-Nov-20 6,480 1500 1710 14.0% 2251.2 50.1%

Equitas Small Finance Bank Ltd. 2-Nov-20 518 33 31 -5.8% 41.5 25.6%

Mazagon Dock Shipbuilders Ltd. 12-Oct-20 444 145 215 48.2% 211.4 45.8%

Likhitha Infrastructure Ltd. 15-Oct-20 61 120 130 8.3% 186.6 55.5%

UTI Asset Management Company Ltd. 12-Oct-20 2,160 554 500 -9.7% 578.6 4.4%

Angel Broking Ltd. 5-Oct-20 600 306 275 -10.1% 360.4 17.8%

Chemcon Speciality Chemicals Ltd. 1-Oct-20 318 340 731 115.0% 443.2 30.4%

Computer Age Management Services Ltd. 5-Oct-20 2,244 1240 1420 14.5% 1795.4 44.8%

Route Mobile Ltd. 21-Sep-20 600 350 717 104.9% 1194.7 241.3%

Happiest Minds Technologies Ltd. 17-Sep-20 702 166 350 110.8% 363.6 119.0%

Rossari Biotech Ltd. 23-Jul-20 496 425 669 57.5% 891.2 109.7%

SBI Cards and Payment Services Ltd. 16-Mar-20 10,355 755 661 -12.5% 1021.6 35.3%
Source: NSE India   CMP as on January 22, 2021

The calendar year 
has seen stellar 
listing gains for 
some companies 
because the markets 
have perceived them 
as good quality 
companies and 
pricing for some 
issues was attractive.
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There was huge investor interest for nine IPOs, with the 
issues oversubscribed more than 10 times. They include 
Mazagon Dock (156 times), followed by Mrs Bectors Food 
Specialities (138 times), Chemcon Speciality Chemicals 

(102 times), Burger King (86 times), Happiest Minds 
Technologies (82 times), Rossari Biotech (55 times), Route 
Mobile (52 times), CAMS (33 times), and SBI Cards (19 
times).

Rising with the tide
Irrespective of fundamentals, the general exuberance of 
the market has worked in favour of IPO stocks, with many 
continuing the rally beyond listing day. For instance, 
Route Mobile and Gland Pharma, which made their 
market debut in September and November, respectively, 
have moved up 72% and 32% over their listing price till 
date. Even the recent issue of Burger King India has 
fetched investors another 31% returns from the listing day 
close price of Rs. 138.4. Seven out of the 10 stocks that saw 
listing day gains in 2020 witnessed 
price correction in the week imme-
diately following the listing; but it 
was just a temporary blip. Even the 
issues of Equitas Small Finance Bank, 
SBI Cards & Payment Services, Angel 
Broking and UTI AMC that listed 
below their offer prices inched up to 
the green territory towards the end 
of the year. As of January 22, only 
two IPOs — Mrs. Bectors Food and 
Chemcon Speciality Chemicals — 
trade below their listing price.

History not in favour
With less than one-year performance at hand, it may be 
too early to conclude that market debutants have suc-
ceeded. Going by history, returns from IPO stocks have 
been patchy for long-term investors. Take for instance, 
the bull market of 2017 that saw 36 IPOs. Of these, 25 
companies reported gains on their listing date. However, 
only 9 companies (out of the 25), posted positive returns 
in the next 12 months following the listing date. Only 13 
stocks have made money as of today, from the IPO date. 

Besides, of the IPOs in 2017, the stock 
prices of 20 companies now trade 
below their offer price. Examples 
include S Chand & Co, Future Supply 
Chain Solutions and Khadim India. 
IPO investors who have held on to 
these stocks till date have seen more 
than 80% erosion. Apollo Micro Sys-
tems that made its debut in 2018 with 
65% listing day gains now trades 57% 
below its offer price (Rs. 275). Simi-
larly, Chalet Hotels that listed in 2019 
with gains, now trades 34% below its 

Subscription Detail
Issuer Company Total Number No. of times Subscribed

No. of shares 
offered

No. of 
shares bid

QIBs NIIs RIIs Total

Antony Waste Handling Cell Ltd. 6666342 25665478 0.64 0.28 7.22 3.85

Mrs. Bectors Food Specialities Ltd. 13236211 2621042200 176.85 620.86 29.33 198.02

Burger King India Ltd. 74491524 11669373500 86.64 354.11 68.15 156.65

Gland Pharma Ltd. 30237879 62155670 6.4 0.51 0.24 2.06

Equitas Small Finance Bank Ltd. 115850001 225794250 3.91 0.22 2.08 1.95

Mazagon Dock Shipbuilders Ltd. 30599017 4816459117 89.71 678.88 35.63 157.41

Likhitha Infrastructure Ltd. 5100000 48477875 21.99 1.54 23.71 9.51

UTI Asset Management Company Ltd. 27350957 63102348 3.34 0.93 2.32 2.31

Angel Broking Ltd. 13770491 54264854 5.74 0.69 4.31 3.94

Chemcon Speciality Chemicals Ltd. 6559173 979490292 113.54 449.14 41.21 149.33

Computer Age Management Services Ltd. 12827370 602756988 73.18 111.85 5.55 46.99

Route Mobile Ltd. 12173912 892341080 89.76 192.81 12.67 73.3

Happiest Minds Technologies Ltd. 23259550 3511827450 77.43 351.46 70.94 150.98

Mindspace Business Parks REIT 8173530 648733645 85.26 239.83 7.23 79.37

SBI Cards and Payment Services Ltd. 100279411 2661628300 57.18 45.23 2.5 26.54
Source: NSE India

As much as 53% of 
money raised via 
IPOs in 2020 or Rs. 
14,101 crore were of 
those with a PE or 
venture capital (VC) 
exit, which was at 
least at a five-year 
high.



offer price. It is best that retail investors consider stability 
in business and financial performance before retaining 
IPOs for long term.

IPOs dominated by PE exits
Most of the money raised through IPOs in 2020 were 
used to provide an exit to private equity (PE) players or 
existing shareholders. As much as 53% of money raised 
via IPOs in 2020 or Rs. 14,101 crore were of those with a 
PE or venture capital (VC) exit, which was at least at a 
five-year high compared to 24.36%, 29.09% and 26.72% in 
2019, 2018 and 2017, respectively, as per Prime database. 

PE exits in companies through public offer has been a 
continuing trend in Indian IPOs for the last 6-7 years. This 
is a global phenomenon and indicates a maturing capital 
market with VC/PE investors providing the early-stage 
risk capital. The largest IPO in 2020 was that of SBI Cards 
and Payment Services Ltd at Rs. 10,341 crore. US-based 
PE firm Carlyle Group Inc. sold its 10% stake in SBI Cards 
during the IPO. Other big-ticket public issues were 
of Computer Age Management Services Ltd, or CAMS 
(Rs. 2,244.33 crore), UTI Asset Management Co. Ltd (Rs. 
2,159.88 crore), and Gland Pharma (Rs. 6,479.55 crore).

SEBI considering revamp of IPO rules on 
equity dilution
The Securities and Exchange Board of India (SEBI) is 
considering a reform of its initial public offer (IPO) 
regulations. SEBI has issued the consultation paper 
for considering equity dilution requirement from 10% 
to 5% for IPOs that have more than Rs 10,000 crore as 
post-issue capital. SEBI has also proposed to increase the 
timeline for maintaining minimum public shareholding 
from 3 years to 5 years for IPOs with more than Rs 10,000 

crore, post-issue capital. According to the consultation 
paper, the securities market, including the IPO market, is 
dynamic and needs to keep pace with evolving conditions. 
According to a SEBI study, “Based on the analysis carried 
out in respect of public issuances since 2010, it has been 
observed that the average issue size of IPO/OFS on the 
main board has increased in the last decade, while the 
number of issuers coming for IPO/OFS has declined”. 
Further, in case of very large issuers (with post-issue 
capital of Rs 1,00,000 crore and above), there is a pos-
sibility that they may find it difficult to comply with the 

Fund raised through IPOs
Issuer Company Major Seller Issue size

(Rs. Cr.)
Offer For Sale

(Rs. Cr.)

SBI Cards and Payment Services Ltd. State Bank of India and CA Rover Holdings 10,355 9854.8

Gland Pharma Ltd. Fosun Pharma Industrial Pte., Gland Celsus Bio 
Chemicals, Empower Discretionary Trust and 
Nilay Discretionary Trust

6,480 5229.0

Computer Age Management Services 
Ltd.

NSE Investment 2,244 2244.3

UTI Asset Management Company Ltd. SBI, LIC, BOB, PNB and TRP 2,160 2159.9

Burger King India Ltd. QSR Asia Pte. Ltd 810 360.0

Happiest Minds Technologies Ltd. Ashok Soota and CMDB II 702 592.0

Angel Broking Ltd. IFC, Ashok D. Thakkar and Sunita A. Magnani a 600 300.0

Route Mobile Ltd. Sandip Kumar Gupta and Rajdip Kumar Gupta 600 360.0

Mrs. Bectors Food Specialities Ltd. Linus, Mabel, GW Crown and GW Confectionary 541 500.0

Equitas Small Finance Bank Ltd. Equitas Holdings 518 237.6

Rossari Biotech Ltd. Mr. Edward Menezes and Mr. Sunil Chari 496 446.3

Mazagon Dock Shipbuilders Ltd. President of India 444 443.7

Chemcon Speciality Chemicals Ltd. Kamalkumar Rajendra Aggarwal and Naresh 
Vijaykumar Goyal

318 153.0

Antony Waste Handling Cell Ltd. Leeds (Mauritius), Tonbridge (Mauritius), Cam-
bridge (Mauritius) and Guildford (Mauritius)

300 215.0

Source: Company, Ashika Research
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minimum public shareholding of 
25% within 3 years of listing. So, the 
proposal, if implemented, may help 
the upcoming IPO of the country’s 
largest insurer LIC since the value of 
the shares on offer in the IPO by the 
insurance behemoth may be too high 
for investors to absorb.

Tech startup IPO pipeline 
to strengthen in 2021
The Indian technology startup 
ecosystem continues to be on a 
growth trajectory on the back of 
rapid digitalization and tech adoption 
as we emerge from the pandemic. 
At least 12 more startups will join 
the unicorn club in 2021, taking the 
total count of to 50 from the current 
38. The potential unicorn pipeline remains strong with 
1.5x growth since 2019, according to a report by Nasscom. 
Nasscom said the IPO pipeline among startups will also 
strengthen in 2021, with multiple Indian startups like 
Zomato, Delhivery, Policybazaar, Freshworks, Flipkart, 
Nykaa are reportedly eyeing the public markets in 2021, 
many others like BYJU’S, Pepperfry haven’t yet set a 
timeline but too are getting ready for a big, fat IPO debut. 
The Indian government too seems to be welcoming 
the tech IPOs. India’s market regulator Securities and 
Exchange Board of India (SEBI) has set up an Innovators 
Growth Platform (IGP) and has recently announced a 
consultation paper seeking comments for new rules that 
will encourage startups to head for IPO. With the entry of 
these internet giants, the IPO market could be on its way 
to become more appealing to retail investors. Serving the 
e-commerce, fin tech, ed tech, and food delivery industry 
these companies are expected to see their business flour-
ish with the augmentation and acceptance of the internet 
ecosystem in India.

Tech startup valuation
Company Value

Zomato $3.9 billion

Policybazaar $1.5 billion

Nykaa $3.0 billion

Flipkart $25.0 billion

Delhivery $1.6 billion

Grofers $ 0.65 billion

Byjus $ 10.8 billion

PhonePe $ 7.0 billion

Paytm $ 16.0 billion
Source: news article

Raised record Rs 1.8 lakh 
crore from equity market
The onset of the Covid-19 pandemic 
and a sharp slide in the stock market 
in the early months of 2020 notwith-
standing, companies raised a record 
amount of money through equity 
and quasi-equity routes this year. 
Nearly Rs 1.8 lakh crore was raised 
during the year through a combina-
tion of initial public offerings (IPOs), 
qualified institutional placements 
(QIPs), offers for sale (OFSs) and 
follow-on public offerings (FPOs), 
data published by Prime Database 
showed. The year’s figure is higher 
than the Rs 1.6 lakh crore raised in 
2017 and more than double the Rs 
82,241-crore amount for 2019. Soon 

after the pandemic set in, swift actions by governments 
and central banks to pump in a record amount of liquidity 
at ultra-low interest rates gave investors the confidence 
to buy into risky assets, including equities. Leading cor-
porates like Reliance Industries, HDFC, ICICI Bank, Kotak 
Bank and Axis Bank, among others, were in the forefront 
raising large sized follow-on equity. On the other side, 
during the initial months of the pandemic, companies also 
recognised the looming uncertainty and moved rapidly to 
raise defensive capital with differing objectives — de-
leveraging capital, insurance capital, confidence capital, 
opportunistic capital — to deal with near-term uncertain-
ty. Investors, driven by healthy liquidity, attractive valua-
tions relative to the long-term outlook, have been highly 
supportive of capital-raising by high-quality companies, 
which are likely to create significant opportunities from 
this crisis.

The Road Ahead
Going into 2021, the IPO activity is expected to be dom-
inated by resilient sectors such as new-age technology, 
health care and consumer along with recovering sectors 

IPO pipeline among 
startups will also 
strengthen in 2021, 
with multiple 
Indian startups like 
Zomato, Delhivery, 
Policybazaar, 
Freshworks, Flipkart, 
Nykaa are reportedly 
eyeing the public 
markets in 2021.

Fund raised by India Inc from equity market (Rs. 000’ Cr.)

Source: News Article
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such as hospitality, commercial real 
estate (REITs) and banking, financial 
services and insurance (BFSI) are 
expected to play an important role 
in 2021. It is expected that the Indian 
stock market will continue its move-
ment in 2021 and the primary market 
will also mirror the same story. Look-
ing ahead, continued improvements 
in the global risk appetite, strong im-
provement in corporate tax data and 
consistent improvement in domestic 
economic data indicating strong 
earnings recovery reflect a rise in 
GDP growth in the coming quarters. 
This will further boost Indian equities 
to perform well. The IPO market will 
remain strong as the overall senti-
ment of D-Street has been positive 
for the last 4-6 months. So, till the time the stock market 
is rallying, more and more companies will launch IPO as 
they are bound to get a better valuation. Given the robust 
IPO markets, it is expected that many unlisted corpo-
rates to list earlier than previously envisaged. The need 
for growth capital, deleveraging to support growth as 
well as building buffer capital to face challenges arising 
on account of COVID-19 will see a buoyant fundraising 
activity. IPO pipeline will continue to remain strong as 
there are quality IPOs lined up including Kalyan Jewellers, 

Suryoday Small Finance Bank, ESAF 
Small Finance Bank, Nazara Tech-
nologies, RailTel Corporation, Samhi 
Hotels, Apeejay Surrendra Park 
Hotels, Zomato and nation’s financial 
behemoth LIC. The factors that will 
play an important role for IPOs in 
the calendar year 2021 include the 
progress on economic reforms and 
the central bank’s intention to keep 
liquidity taps open.

2021 could also be the year when 
stock markets witness the most 
awaited public issues of recent times 
— Life Insurance Corporation (LIC). 
The financial behemoth is expected 
to debut on the bourses in 2021. IPO 
of LIC is going to be one of the largest 
in the Indian primary market history. 

Other awaited IPOs in 2021 include Nazaraa, Zomato, NSE 
and RailTel Limited among others.

The improving economic trends, expected strong earn-
ings growth after better-than-expected September quar-
ter data, vaccine progress, controlled COVID-19 infections 
in India compared to western world that hit badly by the 
virus, government’s initiative through several measures 
to boost economy and RBI policy measures among others 
helped the market rally this year.

Upcoming IPOs with SEBI approval
Company Issue Type Date of 

Filing
Date of SEBI 

Approval
Est. Issue 

Size (Rs. Cr.)

Nureca Ltd Fresh 11-Nov-20 11-Jan-21 100

Suryoday Small Finance Bank Ltd Fresh+OFS 12-Jan-20 23-Dec-20 400

Heranba Industries Ltd Fresh+OFS 29-Sep-20 27-Nov-20 60

Kalyan Jewellers India Ltd Fresh+OFS 25-Aug-20 19-Oct-20 1,750

Jaikumar Constructions Ltd Fresh 06-Feb-20 09-Oct-20 -

National Commodity & Derivatives Exchange Ltd Fresh+OFS 02-Dec-20 04-Sep-20 100

Apeejay Surrendra Park Hotels Ltd Fresh+OFS 31-Dec-19 03-Sep-20 1,000

Barbeque Nation Hospitality Ltd Fresh+OFS 20-Feb-20 07-Jul-20 1000-1200

Railtel Corporatin of India OFS 28-Sep-20 11-Jun-20 700

ESAF Small Finance Bank Fresh+OFS 01-Jun-20 20-Mar-20 1000

Mukesh Trends Life Style Ltd Fresh 27-Sep-19 14-Feb-20 100

Easy Trip Planners Ltd OFS 13-Dec-19 31-Jan-20 510

Puranik Builders Ltd Fresh+OFS 20-Nov-19 31-Jan-20 810

Montecarlo Ltd Fresh+OFS 30-Sep-19 28-Jan-20 450

Shri Bajrang Power and Ispat Ltd Fresh 09-Dec-18 17-Jan-20 500
Source: SEBI

2021 could also be 
the year when stock 
markets witness the 
most awaited public 
issues of recent times 
— Life Insurance 
Corporation (LIC). 
IPO of LIC is going to 
be one of the largest 
in the Indian primary 
market history.
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IPOs awaiting SEBI approval
Company Issue Type Date of 

Filing
Est. Issue 

Size (Rs. Cr.)

Aadhar Housing Finance Fresh+OFS 27-Jan-21 7300

Nazara Technologies Fresh+OFS 16-Jan-21

Anupam Rasayan India Ltd Fresh 24-Dec-20 760

MTAR Technologies Ltd Fresh+OFS 21-Dec-20 650

Craftsman Automation Ltd Fresh+OFS 16-Dec-20 150-180

Laxmi Organic Industries Ltd Fresh+OFS 15-Dec-20 800

Sigachi Industries Ltd Fresh 28-Sep-20 60
Source: SEBI

Company
LIC of India

National Stock Exchange

HDB Financial Services

Reliance Jio Infocomm Ltd.

Zomato

Star Health Insurance

Nykaa E-Retail

Macrotech Developers

Pepperfry

Sona Comstar

Sapphire Foods

Flipkart

InMobi

Studds Accessories
Source: News Article
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Technical view 
Equity benchmarks witnessed a halt after three 
consecutive month of gain amid buoyant global cues. 
During the month the index steered past its previous 
high of 14024 and recorded fresh all time high of 14753. 
The Nifty ended the Januaruy’21 month at 13817, down 
164 points or 1.17%. Market breadth remained positive 
with A/D ratio of 1.1:1. Broader markets also took a 
breather after recent sharp up move, though were able 
to outperform the broader market and ended in green 
as the Nifty midcap, small cap gained by 0.7% and 1.9%, 
respectively. Sectorally, Pharma, Banks, Realty and 
Metal relatively underperformed while IT and Auto 
outperformed. Equity benchmarks witnessed profit 
booking as Sensex approached the psychological mark 
50000 and Nifty at 14753. The Index hence ended the 
January’21 expiry session on a negative note.

Technical Observation
The weekly price action for the past few week were a 
Shooting Star, high wave candle and a strong Marubazu 
candle, indicating breather, after 28% sharp rally from 
November’20 onward. The monthly price action formed 
bearish candle carrying long upper shadow though higher 
high-low remains unabated, indicating continuation 
of ongoing up move as index witnessed follow through 
strength. With intermediate and long term momentum 
readings like the 14-week and 14-month RSI is still 
positive territory of 55-60 level mark and not showing any 
signs of negative divergence, it can be expected that the 
intermediate uptrend to continue. Also, +DMI and ADX is 
placed well above 25 level with its positive slope suggests 
Nifty could continue its upward journey in the near term.

Key point to highlight the trading action over the past few 
sessions is that, the index corrected by almost 1100 points 

(14753-13596), and indicating breather and with the passage 
of major event of Union Budget the market seems healthy. 
The breather in the broader indices has also helped daily 
stochastic oscillator to cool off the overbought condition 
(currently placed around 29). Benchmark Indices has 
undergone a slower pace of retracement considering the 
relentless rally of the previous year further validating of a 
healthy consolidation. 

Going ahead, it can be expected that index is unlikely to 
breach the strong support zone of 14000-13800 as 13751 
marks the 61.8% retracement of current up move (13131-
14753) which further coincides with the 50DMA in the 
daily time frame. Technically, the index got to the lower 
end of the mentioned support zone (13700-13800) and 
found demand. Looking at the placement of many of the 
large-cap index stocks it seems this support could hold 
for the time being. Hence, any dip from here on should 
be capitalized as incremental buying opportunity. On the 
contrary one can expect the Nifty to head towards 14900 
in days to come. In the process, stock specific activity 
would prevail amidst the ongoing Q3FY21 earning season. 
The target of 14900 is based on

  138.2% extension of 8806-11794 projected from 
September low of 10790, placed at 14919 

  Long term resistance trend line, drawn adjoining 
November 2010 March 2015 highs of 6334-9119, placed 
around 15000

To Sum up, in the coming month, it is important that 
the Nifty does not move below the recent low of 13596 on 
any corrections for the intermediate uptrend to remain 
intact. It is expected that the Index is likely to endure its 
northbound journey as bulls take a gradual control 
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This month the book review 
chosen is Value Investing 
and Behavioral Finance by 
Parag Parikh. This book 

talks about value investing and the 
behavioral traits required to be 
successful in equity markets. He 
touches upon the mental strength 
and models required for being a 
successful investor and to ward of the 
basic instinct of greed and fear which 
leads to sub-par decision making in 
investing. What an investor requires 
in terms of the emotional quotient 
(EQ) and the intelligent quotient (IQ) 
and the importance of EQ over IQ is 
very well laid out.

The first chapter discussed is about 
the reasons for success and failure of 
an investor. The basic characteristics 
of human nature of laziness, greedy, 
ambition, self-interest, ignorance 
and vanity are a deterrent in taking 
sound decision making and clouds 
our rational mind to look through 
a given situation with clarity. More 

importantly, unwillingness to delay 
gratification and the inherent 

nature of human being to seek the 
fastest and the easiest way to get the 
things they want and want it right 
now. The pull of the expediency 
factor is so strong that the long-
term consequences are highly 
compromised. Hence the “law of the 
farm” which says that you cannot sow 
a seed today and reap tomorrow is 
ignored. It takes time for the seed to 
grow into a tree. It has to go through 
different seasons. Self-discipline in 
a sense is overlooked and processes 
and hard work is compromised 
because of the heuristic biases.

In the second chapter he talks about 
the market returns and the actual 
returns based on fundamentals and 
the speculative returns built into 
the price is gauged to understand 
how much fundamental is factored 
into the markets and how much is 
speculative in nature.

The table below is reflective of his 
way of thinking of various factors 
embedded in the market returns.

The basic 
characteristics 
of human nature 
of laziness, 
greedy, ambition, 
self-interest, 
ignorance and 
vanity are a 
deterrent in 
taking sound 
decision making 
and clouds our 
rational mind to 
look through a 
given situation 
with clarity.

Value Investing and 
Behavioral Finance 
by Parag Parekh

BOOK REVIEW
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He talks about PE contractions 
and expansion and the long-term 
fundamental returns is equal to the 
growth in earnings whereas the 
PE contraction and expansion in 
the short term leads to speculative 
returns built into the price because of 
various forces coming to play along 
with the fundamentals. Hence the 
oscillation of Mr. Market between 
greed and fear.

Also, corporate performance and 
shareholders performance can 
be diagonally opposite. It is the 
behavioral traits of the investor in 
particular and the crowd behavior 
of the markets in general which 
makes equity investing appear a 
risky proposition. Real discipline 
and courage is: you buy when you 
emotionally do not feel like buying, 
and sell when your heart says no but 
the mind and the logic say yes.

In this book he exhaustively talks 
about behavioral finance which 
is a subject that combines the 
understanding of behavioral and 
cognitive psychology with financial 
decision-making processes. As 
Warren Buffet says, “It is only when 
you combine sound intellect with 
emotional discipline that you get 
rational behavior.”

Then he talks about different style of 
investing and the distinction between 
value investing and growth investing. 
The three integral sources of value 
are assets, earnings and growth.

Also, the role of process versus 
outcome, as process is important 
in defining the success in the long 
run. Chance plays a crucial role in 
determination of an outcome in a 
singular event. But in a sequence of 
event, the role of chance diminishes, 
and it is the process that plays the 
crucial role.

Value investing: When one buys a 
stock, one is buying a business. It 

is necessary to understand that the 
business is good and sustainable. Its 
earnings stream is also predictable. 
The price the investor pays for 
this business is important. A value 
investor will buy this business 
at a much lower value than the 
fundamentals justify. One major 
distinction on value one should bear 
in mind is between “value in use” and 
“value in exchange”. Water has good 
value in use and gold has good value 
in exchange.

He talks about behavioral obstacles 
for pursuing value strategies, 
like error of judgement, well-run 
companies= good companies, 
instant gratification, loss aversion 
and valuation heuristics as an 
impediment for it. Interesting in it 
is the loss aversion where people 
generally tend to take more risks 
simply to avoid acknowledging a 
certain loss and avoid taking extra 
risk even if it entails a higher profit 
potential. Also, with regards to 
valuation heuristics (Heuristics are 
the short cut the brain takes when 
processing information. It does not 
process full information. This leads 
to cognitive biases) or the rules of the 
thumb in valuing companies which 
becomes the innovations of the 

When one buys 
a stock, one is 
buying a business. 
It is necessary 
to understand 
that the business 
is good and 
sustainable. Its 
earnings stream is 
also predictable.

Date Sensex PE Ratio Normal 
Return

Total  
Return

Fundamental Return Specula-
tive Return

Dvd. Yld.
EPS Return

Dec-10 20509 20.4 17.4% 18.9% 993.6 38.6% -20.9% 1.2%

Dec-11 15455 14.8 -24.6% -18.8% 1083.5 9.1% -29.7% 1.8%

Dec-12 19427 16.7 25.7% 23.7% 1163.4 7.4% 14.7% 1.6%

Dec-13 21171 16.7 9.0% 8.5% 1247.3 7.2% -0.3% 1.6%

Dec-14 27499 19.4 29.9% 32.4% 1409.0 13.0% 17.9% 1.5%

Dec-15 26118 19.3 -5.0% -5.1% 1321.3 -6.2% -0.5% 1.6%

Dec-16 26626 19.9 1.9% 3.6% 1307.2 -1.1% 3.0% 1.7%

Dec-17 34057 23.3 27.9% 31.6% 1459.9 11.7% 18.6% 1.3%

Dec-18 36068 26.9 5.9% 7.4% 1336.3 -8.5% 14.4% 1.5%

Dec-19 41254 25.0 14.4% 12.2% 1594.7 19.3% -8.5% 1.4%
Total Return = Fundamental Return + Speculative Return + Dividend
Fundamental Return = % change in EPS YoY
Speculative Return = EPS * Change in PE ratio/Price Paid
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valuation game and hence become 
the distorted benchmark for the 
industry so as to do a swift valuation 
for earning quick bucks. Some of the 
valuation heuristics are P/E, P/B, P/
Sales etc.

For growth investing he sums up 
well by saying that for any stock to 
be a growth stock it has first to be 
a value stock. Value and growth are 
inseparable. The concept of growth 
stock is a product of a bull market. 
It dies when the bear market sets in. 
Bear market create values.

Behavioral traits pursing growth 
strategies which one needs to be 
vigilant of are availability heuristics, 
follow the herd, chasing fads and 
fancies, novelty over familiarity, 
instant gratification, rationalization 
trap and expectation investing.

Important to highlight is that growth 
of a company doesn’t translates to 
return of stocks. A company’s value 
is a function of market expectations 
for its growth rate and its economic 
return (i.e., return of capital higher 
than its cost of capital consistently).

In the fourth chapter he talks about 
Contrarian Investor as the one who 
attempts to profit by betting against 
conventional wisdom, but only 
when consensual opinion appears 
to be wrong. What really differs a 
contrarian investor is his emphasis 
on looking for opportunities where 
the sensual opinion has led to 
mispricing. And the difficulties 
following a contrarian investing is 
psychological constraints, group 
thinking, false consensus effect, 
buyers remorse, ambiguity effect, 
illusion of control, herd mentality, 
myopic loss aversion, recency 
effect, confirmation trap and also 
organizational constraints.

In the fifth chapter he talks about 
growth traps and real behavioral 
biases for it are availability heuristic, 
go with the herd, overconfidence 
bias, bystander effect, peer pressure 
effect, information cascades and halo 
effects. Also, the earlier talked about 
growth investing and its behavioral 
traits also to be looked at in contrast.

Investment opportunities don’t 
come daily. However, the noise 
of the markets offers mispriced 
securities from time to time. All 
information on companies is always 
readily available. This can never be 
an edge in investing. Being in control 
of one’s impulses and keeping the 
urges in control will help one to spot 
mispriced opportunities and avoid 
the growth trap.

For commodities the valuation in 
the short term is dependent on 
r/m prices, product price change, 
debt level, low cost producers etc. 
Volatility in the short term with 
regards to various factors leads 
to intense speculative activity and 
the thrill of momentum investing 

in the stock. Whereas in the long 
run, it is the net cash generated 
by the business that determines 
the returns for the shareholders 
and needs to look in perspective 
of how competent the business is 
in generating free cash flow in the 
long-term. Commodity cycle plays 
a key role and replacement value 
and its discount and premium to it 
is the key to spot any opportunity 
in it. More importantly when a rise 
in the price of a commodity occurs, 
there will ordinarily be a larger 
advance, percentage-wise, in the 
shares of high-cost producers than 
in the share of low-cost producers, 
contrary to the general perception. 
Hence high-cost producers are more 
logical commitments that those of 
low-cost producers when the buyer 
is convinced that a rise in the price of 
a commodity is imminent.

Then he goes on to talk about PSU 
sector and Sector investing. In 
sector investing top-down approach, 
high-growth sector is looked at and 
the behavioral traits in it are the 
representativeness bias, availability, 
herd mentality, anchoring, winner’s 
curse ad confirmation bias. 
Companies in out-of-favor sectors 
can result in healthy investor returns.

For IPOs the author has a firm 
belief that IPO’s generally are richly 
priced because of the behavioral 
biases of the promoters, merchant 
bankers, venture capitalist, private 
equity investors and the likes. IPO 
during bear phase is the one to be 
closely looked at, because of the low 
expectation and less aggressiveness 
in pricing the IPO in bad markets for 
fear of undersubscription.

A company’s 
value is a function 
of market 
expectations for 
its growth rate 
and its economic 
return (i.e., 
return of capital 
higher than its 
cost of capital 
consistently).
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For institution business please contact
Mr. Dilip Minny (Co-founder- Institution); Mobile: +91 90070 66096; Email: dilipminny@ashikagroup.com

Products Products Contact

• TradeX (Mobile App & Web 
base) 
• Online Equity, Derivative, 

Currency and Commodity 
Trading Facility

• InvestX (Mobile App & Web 
base)
• A One Stop Solution to all 

your Mutual Funds needs 
online.

• Back Office Reports on 
WhatsApp. Ashika BOT on 
Whatsapp / Telegram.

• Ask ACIRA - 
• Online Customer service for 

clients on our website.

• Margin Trading Facility 
(MTF)
• With this MTF facility client 

can trade inspite of debits 
beyond T+7.

• EKYC 
• It now takes just 30 mins to open an 

Account.

• ReKYC 
• Hassle-free & paperless modification 

without stepping out.

• Research Services
• A galaxy of potential research team 

to provide the best equity research 
reports, ideas, solving queries and 
many more.

• Online Fund Transfer Facility

• Securities Lending and Borrowing (SLB) 
• Provide securities lending and 

borrowing at a market competitive rate

• Depository Services (CDSL/NSDL) 
• Provide one roof solution wherein 

seamless trading could be ensured 
through DP maintained with Ashika

For Business Opportunity please 
contact 

Mr. Amit Jain (Executive Director)
Mobile: +91 90070 66000
E-mail: amitjain@ashikagroup.
com

Mr. Niraj Sarawgi (CEO - PCG) 
Mobile: +91 91676 16989
Email: nirajs@ashikagroup.com

For Services please contact 
Mr. Ashwini Kumar Gautam (COO) 
Mobile: +91 90070 66097
Email: ashwinikumar@ashika-
group.com

Services at Ashika Stock Broking Limited

For start-up investing please contact
Mr. Chirag Jain (CEO); Contact: +91 22 66111700; E-mail: chiragjain@ashikagroup.com

Capital Markets Fund Raising Advisory Contact

• Issue Management 
• IPO / FPO
• Right Issue
• Qualified 

Institutional 
Placement

• Open Offer 
• Takeover 
• Buyback 
• Delisting 

• Overseaslisting 

• Underwriting 

•  Private Equity
•  Venture / Growth 

Capital
•  Pipe

• Debt Syndication
•  Project Finance
•  Team Loan
•  Working Capital 

Loan
•  Acquisition 

Funding
•  Construction 

Finance

•  M&A
•  Merger / Acquisition / 

Disposal
•  Management buy-outs / 

buy-ins
•  Leveraged buy-outs
•  Joint Ventures
•  Strategic Partnership
•  Spin-Offs
•  Divestment

•  Corporate restructuring
•  Capital Restructuring 
•  Finance Restructuring

•  Business Valuation
•  ESOP Valuation 
•  Fairness Opinion

For Debt Fund Raising / 
Mergers & Acquisition / 
Business Opportunity  
please contact

Mr. Mihir Mehta  
Contact: +91 22 6611 1770
Email: ib@ashikagroup.com

Mr. Yogesh Shetye
Contact: + 91 22 6611 1770
E-mail: yogeshs@ashika-
group.com

Services at Ashika Capital Limited
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Ashika Global Securities Pvt. Ltd is the holding company of Ashika Group, a RBI-registered non-deposit taking 
NBFC engaged in providing long term and short-term loans & advances to individual & body corporate and 
Investment in shares and securities. It has 6 subsidiaries and 1 associate company i.e. Ashika Credit Capital Ltd.

Ashika Global Securities Pvt. Ltd.

It is the Flagship company of the group and incorporated in the year 1994. RBI registered Non-banking Financial 
Company carrying on NBFI Activities i.e. investment in shares & securities and providing Loan to Individuals, 
corporates HNI etc. The company floated its shares to public in 2000 and got listed with CSE. Thereafter, in 2011, the 
shares were traded on BSE under permitted category and in 2014 got listed with MSEI. It has a registered FII as one 
of its investors.

Ashika Credit Capital Ltd.

Ashika Investment Managers Private Limited, a private limited company incorporated on July 13, 2017, is a wholly 
owned subsidiary of Ashika Global Securities Private Limited. It is acting as the Investment Manager to Ashika 
Alternative Investments, a Trust being registered as a Category III Alternative Investment Fund (Registration 
Number: IN/AIF3/20-21/0811) with the Securities and Exchange Board of India (“SEBI”) under the SEBI (Alternative 
Investments Funds) Regulations, 2012 (“AIF Regulations”).

Ashika Investment Managers Pvt. Ltd.
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AWARDS

Helping Clients Reach for Better Via SIP – National 
from Franklin Templeton Investments, 2018NSDL STAR PERFORMANCE AWARD 2018

NSE Market Achievers Award 2018
REGEIONAL RETAIL MEMBER OF THE YEAR 2018 -  

EASTERN INDIA

NSE Market Achievers Award 2017
REGEIONAL RETAIL MEMBER OF THE YEAR 2017 -  

EASTERN INDIA

NSDL Stock Performer Awards 
of the Year 2019

BTVI Emerging Company  
of the Year 2019

CDSL Excellent Performer in 
Depository Services

BTVI Young Business Leader  
of the Year 2019
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Ashika Stock Broking Ltd.
Ashika Stock Broking Limited (“ASBL”) 
started its journey in the year 1994 and 
is presently offering a wide bouquet of 
services to its valued clients including 
broking services, depository services 
and distributorship of financial prod-
ucts (Mutual funds, IPO & Bonds). It 
became a “Research Entity” under 
SEBI (Research Analyst) Regulations 
2014 in the year of 2015 (Reg No. 
INH000000206).

ASBL is a wholly owned subsidiary of 
Ashika Global Securities (P) Ltd., a RBI 
registered non-deposit taking NBFC 
Company. ASHIKA GROUP (details 
enumerated on our website www.
ashikagroup.com) is an integrated 
financial service provider inter alia 
engaged in the business of Investment 
Banking, Corporate Lending, Com-
modity Broking, Debt Syndication & 
Other Advisory Services.

There were no significant and mate-
rial disciplinary actions against ASBL 
taken by any regulatory authority 
during last three years except routine 
matters.

DISCLOSURE
Research reports are being prepared 
and distributed by ASBL in the sole 
capacity of being a Research Analyst 
under SEBI (Research Analyst) Regu-
lations 2014. The following disclosures 
and disclaimer are an essential part 
of any Research Report so being 
distributed.

1) ASBL or its associates, its Research 

Analysts (including their relatives) 
may have financial interest in the 
subject company(ies). And, the said 
financial interest is not limited to 
having an open stock market position 
in /acting as advisor to /having a loan 
transaction with the subject com-
pany(ies) apart from registration as 
clients.

2) ASBL or its Research Analysts 
(including their relatives) do not have 
any actual / beneficial ownership of 
1% or more of securities of the subject 
company(ies) at the end of the month 
immediately preceding the date of 
publication of the source research 
report or date of the concerned 
public appearance. However, ASBL’s 
associates may have actual / beneficial 
ownership of 1% or more of securities 
of the subject company(ies).

3) ASBL or its Research Analysts 
(including their relatives) do not 
have any other material conflict of 
interest at the time of publication of 
the source research report or date 
of the concerned public appearance. 
However, ASBL’s associates might 
have an actual / potential conflict of 
interest (other than ownership).

4) ASBL or its associates may have 
received compensation for investment 
banking, merchant banking, broker-
age services and for other products 
and services from the subject compa-
nies during the preceding 12 months. 
However, ASBL or its associates or its 

Research analysts (forming part of 
Research Desk) have not received any 
compensation or other benefits from 
the subject companies or third parties 
in connection with the research 
report/ research recommendation. 
Moreover, Research Analysts have not 
received any compensation from the 
companies mentioned in the research 
report/ recommendation in the past 
twelve months.

5) The subject companies in the 
research report/ recommendation 
may be a client of or may have been 
a client of ASBL during the twelve 
months preceding the date of con-
cerned public appearance for invest-
ment banking/ merchant banking / 
brokerage services.

6) ASBL or their Research Analysts 
have not managed or co–managed 
public offering of securities for the 
subject company(ies) in the past 
twelve months. However, ASBL’s 
associates may have managed or co–
managed public offering of securities 
for the subject company(ies) in the 
past twelve months.

7) Research Analysts have not served 
as an officer, director or employee 
of the companies mentioned in the 
report/ recommendation.

8) Neither ASBL nor its Research 
Analysts have been engaged in 
market making activity for the 
companies mentioned in the report / 
recommendation.

DISCLAIMER
The research recommendations and information are solely for the personal information of the authorized recipient and does not con-
strue to be an offer document or any investment, legal or taxation advice or solicitation of any action based upon it. This report is not 
for public distribution or use by any person or entity, where such distribution, publication, availability or use would be contrary to law, 
regulation or subject to any registration or licensing requirement. We will not treat recipients as customer by virtue of their receiving 
this report. The report is based upon the information obtained from public sources that we consider reliable, but we do not guarantee 
its accuracy or completeness. ASBL shall not be in anyways responsible for any loss or damage that may arise to any such person from 
any inadvertent error in the information contained in this report. The recipients of this report should rely on their own investigations.
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We, at Gyanada Foundation, engage students in practical learning. For this we provide kids with Gyanada Lab Kits. To 
help us fund these kits, visit: https://gyanada.org/donate.html. You can also write to us at rinsa@gyanada.org or connect 
with us at 9819044922. Our bank details are:

GYANADA FOUNDATION HDFC Bank, Stephen House Branch, Current A/c No. 50200002885400 

IFSC CODE: HDFC0000008

MICR CODE: 700240002 

Gyanada e-learning initiative 
launching soon!
Ashika Group supports charitable foundation 
to fuel the aspirations of young girls in India.
With our vision to develop essential 21st century capacities, computational thinking and working 
with computer-based systems, we will be launching our e-learning module by September,2020.
It has been designed as two sub-initiatives: Every Child Can Code (ECCC) and Makers in the 
making (MIM). 

Self-sketched coding courses
As a part of Binary Story turning into a full-time program, we decided to structure 
our own courses. Keeping in mind the various age groups of children, we decided to 
choose technologies to fit their needs and design our courses accordingly. We have 

successfully designed a total of five courses- Scratch, Thunkable, Python, Aurdino and Raspberry pi initialisation. An 
exceptional team of volunteers helped us define these courses in detail. We focus on both the programming as well as 
physical computing aspect of technology. We believe it is equally essential to know the hardware part of it. Designing 
the course ourselves made us venture deeper into the technology and make it more interesting and appealing for 
children. We wish to drive creativity along with learning through our courses.

Binary Story Logo unveiled!
We are excited to share with all our readers that the logo of our flagship 
program – Binary Story launched early in the month of January. Binary 
Story is the story of our kids, it’s a story of the program and our journey. 
We started off as a bootcamp in Ranchi working for underprivileged girls. 

That’s when we envisioned the program- Binary Story. As a pilot, we conducted technical workshops in Mumbai and 
the response was overwhelming. Taking it forward, we are now partnered with five schools in Ghatkopar. We have set 
up our own low cost Gyanada Labs to make technology affordable and accessible to all. We are in the third year of our 
fellowship program, wherein our trained fellows have been mentors to the kids at school as a part of an after-school 
program. We’ll be taking our next step to transition from an after-school program to an in-school one.

The branding of Binary Story was an essential step to propagate our belief that the purpose of technology for children 
is to enhance their sense of creation and expression using principles of computer programming and physical 
computing. We hope to engage with many more children in their learning journey with our brand launch.  
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Registered Office
Trinity
226/1, A.J.C. Bose Road
7th Floor, Kolkata-700020
Phone: 033-4010 2500
Fax No: 033-4010 2543

Toll Free No.: 1800 212 2525
For any research related query: insight@ashikagroup.com

Corporate Office
1008, Raheja Centre,
214, Nariman Point, 10th Floor
Mumbai-400021
Phone: 022-6611 1700
Fax No: 022-6611 1710

Group Companies
Ashika Stock Broking Ltd.

(Member: NSE, BSE, MSEI, MCX, NCDEX, ICEX Depository par-
ticipant of CDSL / NSDL, Research Analyst, AMFI- Registered 

Mutual Fund Distributor) 

CIN No. U65921WB1994PL217071
SEBI Registration No: INZ000169130

SEBI Registration No: INH00000006 (RA)

Ashika Credit Capital Ltd.
(RBI Registered NBFC)

CIN No. L67120WB1994PLC062159

Ashika Capital Ltd.
(SEBI Authorised Merchant Banker)
CIN No. U30009WB2000PLC091674
SEBI Registration No: INM000010536

Ashika Investment Managers Pvt. Ltd.
(Investment Manger to Ashika Alternative Investments, a 
Category III AIF registered with SEBI)
CIN number – U65929MH2017PTC297291
SEBI Registration No: IN/AIF3/20-21/0811

Ashika Global Securities Pvt. Ltd.
(RBI Registered NBFC)
CIN No. U65929WB1995PTC069046

www.ashikagroup.com
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